CHICAGO 


PUBLISHED 
WEEKLY at 100 
E. OHIO ST. 
DER. 1337 


Advertising 


THE NATIONAL NEWSPAPER OF ADVERTISING 


ae ie. 
; teat 


ah ie 
he 


» COPs 


Entered as second-class matter Jan. 9, 1932 at the postoffice at Chicago, Ill., under the act of March 3, 1879. 


PUBLIU LIBRA 
NO\ y= 


1 


SECOND ST. 
BR. 9-6432 


Vol. 7, No. 45 


T 


NOVEMBER 9, 1936 


5 Cents a Copy, $1 a Year 


Rough Proofs 


The political experts who pre- 
dicted a close election are getting a 
lot of sympathy from all those foot- 
ball experts who picked Minnesota 
to beat Northwestern. 


a, 


A radio announcer congratulated 
the University of Northwestern on 
its victory, but the Evanston boys 
didn’t care as long as he got the 
score right. 


a 


Ben Bernie said the only reason 
they had the election was to see 
which of the straw votes was right. 
The straws turned out to be just 
needles in the hay-stack. 


ia 


Maine and Vermont, they say, are 
considering offering a motion that 
the vote for president be made 
unanimous. 
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An analysis of circulations during 
the presidential race showed that 
most of the newspapers leaned 
toward Landon, but their readers 
fell for Roosevelt. 
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Jim Farley threatens to take a 
trip abroad incognito. He’ll probably 
disguise himself as the governor of 
a typical prairie state. 
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Al Smith was right about one 
thing, anyway. People who remem- 
bered what was in their stockings 
last Christmas just hated to shoot 
santa Claus. 
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Now that the election is over you 
may confidently expect your old 
friend, Rexford Guy Tugwell, to 
climb nonchalantly out of his private 
eyclone cellar. 
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Professor Tugwell has decided by 
this time that the cyclone went 
around on the other side of the 
county, anyhow. 
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Listen, pardner: the next time you 
make any of those cracks about 
boondoggling, just smile. 
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Admen were flabbergasted when 
the huge circulation of Reader’s 
Digest was revealed. They’ve been 
thinking all along that people buy 
magazines just to read the ads. 
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The publishers of Reader's Digest 
make more money without advertis- 
ing than most other publishers eke 
out with it, but of course, they don’t 
have near as much fun. 
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DeWitt Wallace, of Reader's Di- 
yest, has been the forgotten man of 
publishing. The only one who had 
special cause to remember him was 
the income tax collector. 
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The election provided social secur- 
ity for relief workers and relief for 
social security workers. 


Copy Cus. 


A. W. ERICKSON, 
FORMER FOUR A'S 
HEAD, SUCCUMBS 


Veteran Agent Known As the 
“Father of 15 and 2” 


New York, Nov. 4.—Dwindling 
ranks of advertising agency veterans 
closed again this week to eliminate 
the gap caused by the death of Alfred 
W. Erickson, “the father of 15 and 2,” 
who passed away at Pasadena, Cal., 
Nov. 3 at the end of an up and down 
fight for health following a break- 
down which took him to the Coast in 
March. He was 60 yéars old. 

Mr. Erickson was born at Farmers 
Mills, N. Y., the son of a Swedish 
civil engineer. He attended the 
Brooklyn public schools. At 24 he 
entered the employ of the Cleveland 
Baking Powder Company in the ad- 
vertising department, which was 
later merged with the Royal Baking 
Powder Company. 

He became advertising manager of 
James McCutcheon & Co., New York 
linen firm, in 1900, leaving two years 
later to establish his own agency 
with the McCutcheon company as 
one of his first clients. He operated 
his own firm until 1930, when it 
was merged with the H. K. McCann 
Company to form McCann-Erickson, 
Inc. 


Headed Four A’s 


Mr. Erickson was a leading figure 
for many years in the groups which 
preceded the American Association 
of Advertising Agencies and in this 
organization, served as its president 
in 1921-22. 

He led the fight for agency ethics 
and the standardized agency com- 
mission, and his extemporaneous 
talks on these subjects were so in- 
teresting that all that was necessary 
to draw a maximum attendance of 
agents and publishers at meetings 
at the Aldine Club was to pass out 
word on the morning of the meeting 
that “Erick” would be present. 

In later years he crusaded against 
false testimonials. His only con- 
tributions to the advertising press 
during this period were on this sub- 
ject, to which he added observations 
on the value of truthful advertising 
in general. 

Other contributions to advertising 
and merchandising were the dealer- 
control principle, which he origi- 
nated for the Barrett Company in 
1907, and assistance in the develop- 
ment of magazine color advertising 
in connection with the Congoleum 
account. 

The Barrett Company, manufac- 
turers of a variety of roofing mate- 
rials, were discouraged with their 
advertising results when they sought 
Mr. Erickson’s services. Their prod- 


(Continued on Page 46) 


DIRECTORY OF FEATURES 


Basic Business Index... 48 
Earnings of Advertisers... .. 42 
ee 12 
Farm Paper Lineage 44 
Getting Personal . 40 
Information for Advertisers 25 


Magazine Lineage 


Photographic Review of the 
a tere 


Rough Proofs 


51 


| 


Voice of the Advertiser _.—s-_—«w[2 


PIONEER PASSES 


A. W. Erickson 


NEW FORD WILL 
OFFER CHOICE 
OF TWO MOTORS 


Stage Set for Auto Show in 
New York Nov. 11-18 


New York, Nov. 6.—New models 
with a host of mechanical and design 
innovations presaging record sales 
for 1937, will make their formal bow 
at the annual auto show sponsored 
by the Automobile Manufacturers’ 
Association opening for a week at 
the Grand Central Palace here next 
Wednesday, Nov. 11. 

Many of the manufacturers already 
have unfolded their 1937 cars to the 
public in showroom displays, and 
plans for heavily increased advertis- 
ing efforts during the coming year 
have been announced. 

One of the new cars to be unveiled 
at show time in a special display at 
Hotel Astor will be the new Ford, 
with two motors offered to the public 
on an optional basis. 


Has 60 Horsepower 


The present 85 horsepower \V-8 en- 
gine now in use will be continued but 
an optional 60 horsepower V-8 “econ- 
omy” engine, a smaller counterpart, 
will be presented, it was expected, 
at a lower base price. 

(Continued on Page 48) 


Election No Brake on 
Advertising; Agencies 
See Continued Gains 


California Kills “Death Tax” on Chain Stores; Ohio 
Lifts Sales Levy on Food 


San Francisco, Nov. 4.—The Cali- 
fornia chain tax law was defeated 
in the referendum here yesterday 
after one of the most bitterly fought 
political battles in the history of 
the state. The vote, overturning the 
legislative action of a year ago, fol- 
lowed a campaign in the state which 
almost overshadowed the national 
election contest. 

First returns from metropolitan 
districts after polls were closed in- 
dicated strong support of the law 
being challenged by referendum. 
Later votes, however, turned the ma- 
jority against the tax to nearly 
200,000. The referendum also was 
considered to have national signifi- 
cance as a test of public sentiment 
on so-called “chain taxes.” 

The tax was imposed by the legis- 
lature in 1935 after a powerful 
lobby, claiming to represent 85,000 
mercantile establishments in the 
state and also embracing certain 
wholesale interests, farmer co-oper- 
atives and consumer groups, intro- 
duced the legislation. Imposing a li- 
censing tax of $1 on single retail 
stores, the levy was graded progres- 
sively up to $500 each on groups of 
nine or over directed by a single 


management. Filling stations, ice 
companies, railroad restaurants, 
newspapers, beauty and _ barber 


shops and theaters were exempted. 
Tax Never Applied 


Immediate counter-action was 
launched by the chains. A referen- 
dum petition was presented holding 
application of the law in abeyance 
pending the current election. Spon- 
sors of the act candidly admitted it 
was designed to put chains out of 
business. 

The independents, banded _ to- 
gether in the Anti-Monopoly League, 
began an active campaign for mem- 
bers, raising the cry of monopoly 
and Wall Street domination of the 
small business man. 


Agency Directs Fight 


The Chain Store Association of 
California retained the local office 
of Lord & Thomas to plan 
and direct a systematic program of 
public relations. Safeway Stores, 
with more than 1,300 units in the 


(Continued on Page 45) 


if Last Minute News Flashes 7 


C. D. Southard, Jr., Goes to Hartmann Trunk 
Kenosha, Wis., Nov. 6.—S. Sand, head of Hartmann Trunk Company, 
today announced the appointment of C. D. Southard, Jr., son of the manag- 
ing director of Butler Bros., Chicago, as advertising manager of the trunk 


company. 


Mr. Southard, who has been connected with special and retail advertis- 
ing at Butler Bros., will assume his new duties immediately. 


Hanson Shifts to Hiesowetter as Vice-President 


New York, Nov. 6.—Joseph E. Hanson, vice-president of Frank Pres- 
brey Co., has resigned, it was announced today, to join H. M. Kiesewetter 
Advertising Agency in the same executive post. 


C. C. A. Plans Broadened Membership Base 


New York, Nov. 6.—All officers and directors of Controlled Circulation 
Audit, Inc., were re-elected at the annual meeting here late today. Re- 
vision of the audit form to place all statistics on one page, similar to the 
A.B.C. action, and broadening membership to include publications with 
circulation up to 50 per cent paid were major proposals before the 


membership. 


Chicago, Nov. 5.—The most impor- 
tant result of the national election, 
as leading advertising agency presi- 
dents polled by telegraph by Apver- 
TISING AGE today see it, is that it is 
over, and business, riding an up 
swing, can continue its forward drive. 

There will be no diminution in 
advertising and sales promotion 
activity, these men feel, although 
several voice the thought that future 
activities of the federal government 
will largely determine the extent of 
the business recovery. 

For the present, however, all of 
them feel that with the election out 
of the way, and with indications that 
at any rate the “man on the street” is 
confident of his position, business 
will continue to surge forward at 
least as rapidly as it has during the 
past two years, and perhaps much 
faster. 

Typical comments of advertising 
agency heads who were queried in 
the poll follow: 


Up to Business 


Harry A. Batten, president, N. W. 
Ayer & Son, Inc., Philadelphia: 

“The élection will have little if any 
effect upon business. Natural eco- 
nomic movement controls business 
and our experience indicates that 
only business can help business. 

“It is reasonable to expect the 
American people to act in the Amer- 
ican way which will be progressive 
and courageous. 

“Advertising cannot help but in- 
crease and march hand in hand with 
the increase in business. Advertisers 
who have a worthy product at a fair 
price should welcome the new op 
portunity. Our workshop in produc- 
tion and advertisements has been 
busier during the past three months 
than at any time in the history of 
our operation.” 


Continued Increases 


F. Wallis Armstrong, president, F. 
Wallis Armstrong Company, Phila- 
delphia: 

“We believe that the natural up- 
turn evident for some time will 
mean a continued increase in ad- 
vertising activities of national ad- 
vertisers. Schedules of this com- 
pany’s clients provide for increased 
appropriations next year based on 
present business trends. 

“Sales of automobiles and house- 
hold accessories are a definite indi- 
cation of an improved economic 
situation already reflected in more 
aggressive advertising and sales ac- 
tivities by advertisers generally. We 
believe that 1937 will set a new 
pace both in advertising invest- 
ments and returns.” 


Sees Greatest Advertising Boom 


Henry Eckhardt, president, Ken- 
yon & Eckhardt, Inc., New York: 

“I see no reason why plans of 
national advertisers will not follow 
the acceleration in all lines of busi- 
ness felt this fall. Easier money, re- 
stored buying power of large masses 
of consumers, predicted building 
boom, and general optimistic psy- 
chology of the country should bring 
a gradual increase in advertising 
schedules of all kinds. 

“We predict the next four years 
will see the greatest advertising 
boom ever known here. We believe 
this country is just beginning to hit 
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ADVERTISING AGE 


November 9, 1936 


! , : : ‘ 
its stride in advertising. The les-| the present upswing in business i» | business dc s not predicate its sell- 
sons learned in depression years are | 


an invaluable guide for future 
plans.” 

Ward M. Canaday, president, 
United States Advertising Corpora- 


tion, Toledo: 

“Every indication points to a 
steady acceleration of business, 
This unquestionably will be accom- 
panied by increasingly aggressive 
sales efforts. Advertising as always 
will lead this sales activity.” 


Will Have No Effect 


Wilbur Van Sant, president, Van 
Sant, Dugdale & Co., Baltimore, Md.: 

“The election will have no effect 
upon the steady upward trend of 
advertising volume. For the past 
two years manufacturers have been 
getting back to long term planning. 
Again advertising appropriations are 
being budgeted on a definite percent- 
age of business volume. As volume 
mounts advertising expenditures are 
increasing accordingly. However, 
there is very little evidence of new 
money being put into new products 
or speculative enterprises.” 


“Just the Beginning” 


W. C. D’Arey, president, D’Arcy 
Advertising Company, St. Louis. 
Mo.: 


“It is my considered opinion that 


but the beginning of a period of) 
great opportunity. 

“I am not unmindful of all the ele: | 
ments, large and small, that claim | 
attention at this very minute. How- 
ever, to some these signs suggest | 
halting along the road, but to others | 
they command the idea to speed up | 
and go for some objective. 

“This does not mean that good 
business will respond to wishful | 
thinking, but calls for action, and in 
its proper place, purposeful advertis- | 
ing. It is quite clear to me that the | 
business of advertising in all its 
ramifications never had more. to 
claim its attention and more reason 
to provide a better service 
proven basis.” 


on a 


Joe M. Dawson, vice-president, 
Tracy -Locke-Dawson, Inc., New 
York: 


“We cannot see that there will be 
any material change in advertising 
plans one way or the other for the 
balance of this year and next year. 
We expect present advertisers’ bud 
gets to remain normal, and look fo: 
new advertisers to appear in the 
picture.” 

Willard’ S. 


French, president, 


Brooke, Smith & French, Ltd., De 
troit: 

“It is our belief based on both 
experience and observation that 


ing or advertising plans on the out- 
come of any election. 

“So far as we can sense it this 
year will be no exception. The im- 
mediate plans of our clients call for 
more aggressive selling and adver- 
tising effort than that of a year ago. 
Their programs point to a continu- 


} ance of steady progress. 


“There is * every indication, in 
other words, that our clients will 
continue the policy they have al- 
| ways followed in the past—that of 


expanding and intensifying such ac- 


|tivities as actual conditions war- 
rant. And such expansion seems 
to be in line with the current op- 
portunity for increased sales.” 

James T. Aubrey, president, Au- 
brey, Moore & Wallace, Inc., Chi- 
cago: 


“Now that the count is in, the vote 
obviously indicates the feeling of 
the mass market and its confidence 
in the future. Manufacturers may 


justifiably interpret this as an indi- | 


cation of increasing purchasing by 
the public not only in over the 
counter merchandise but in larger 
items from refrigerators to homes 
which hypothecate future earnings. 

“Continued buying on such a wide 
front should automatically stimulate 
the heavy duty industries. We 

(Continued on Page 47) 


Circulation Goes UP ‘} 
§ DOWN Goes Miailline 


1929 1930 | 1931 


1932 1933 


1934 1935 1936 


$2.43 


300,165 
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214,269 
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WN 
___|208,248 


(211,038 


* state into a single easily captured 
half million able buyers. 


300,165 Des Moines Sunday Register circulation now 
“ reaches almost half the families in Iowa 


. 


‘sales city” 


turns a whole 
of two and a 


be- | 


| 
| 
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GIANT WIENER TAKES TO THE ROAD 
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Telling the story of Oscar Mayer & Co., Chicago packers, this mobile 
display, dubbed "The world’s largest wiener" has just been launched. 


It contains a special cockpit for ' 


Little Oscar" 19-year-old midget 


chef and the company's living trademark. 


NEW ALLOWANCE 
CONTRACTS ARE 
GIVEN DEALERS 


Many Manufacturers Resume 
Co-oparative Efforts 


New York, Nov. 6.—Resumption of 
arrangements by manufacturers for 
cooperative advertising with distribu- 
tors, through advertising allowances, 
it was disclosed today, has made 
rapid progress in the past few weeks. 

The number of manufacturers of- 
fering contracts has been swelled by 
the addition of several leading soap 
producers, who are understood to be 
making blanket offers coming under 
the Robinson-Patman Act. 

Contracts vary from the vague and 
general type prevailing before the 
passage of the Robinson-Patman Act, 
to more specific and restrictive ar- 
rangements that leave little room for 
ambiguity and misconstruction. 

Several manufacturers are using 
the same forms that they used before 
the Patman law. Practically all 
state that proof of advertisements, or 
handbills, must be shown, in order 
that payment for the cooperation 
can be authorized. Some contracts 
have blanks for space rates and call 
for invoice to be sent to the manu- 
facturer, together with tear sheets of 
insertions. - 


Bar Other’s Products 


Some contracts specify that com- 
peting products are not to be fea- 
tured in the same advertising, and 
others state that the store is not to 
feature competing products in the 
same week. 

Most of the contracts, though not 
all, state that the advertising coop- 
eration is an entirely separate trans- 
action from the purchase of goods, 
and that the retailer is not permitted 
to deduct the advertising allowance 
fiom invoices of merchandise, since 
the manufacturer will pay for adver- 
tising by cash or check. 

Definite limits to the amount spent 
for cooperative advertising are set in 


the contracts, though in different 
ways. Some manufacturers allow a 


certain amount per unit of product 
to dealers for advertising services, 
and so specify in the contract. Other 
contract forms seen merely have 
blank spaces for the total amount to 
be spent, without any provisions for 
allowing this amount to vary, nor ex- 
planation as to how the amount was 
originally computed. 

One form calls for the dealer to 
state in the contract the price at 
which he will advertise the product, 
with the condition that payment for 
cooperation will not be made if the 
price is not adhered to. 

Another producer’s contract form 
requires jobber salesmen to prove 
sale of merchandise to the dealer by 


mentioning invoice numbers, and fur- 
ther displays its distrust by making 
the dealer agree not to re-sell the 
goods to other dealers or wholesalers. 
As a further check on the situation. 
this manufacturer keeps a complete 
record of the dealer’s purchases by 
products, with an inventory of stock 
on hand at the start of the period. 

One manufacturer’s form has a 
calendar to be filled in with the ad- 
vertising schedule for one year, by 
weeks and by individual products in 
his line. It specifies that the re- 
tailer is to promote and give full 
support by newspaper space, hand- 
bill, floor, window and counter dis- 
plays, window and store cards. Fur- 
ther that cuts of the products are to 
be shown in the advertising and slo- 
gans used in the copy. 

Another form calls for the space 
in columns and inches to. be 
scheduled, together with names of 
newspapers. Names of products and 
prices to be featured in the adver- 
tising are also to be specified. In 
addition to the various types of 
point of sale assistance to be given, 
the contract also mentions catalogs 
and price lists, radio advertisements 
and bulletins to store manager. This 
manufacturer states that competing 
products are not to be featured in 
the same week. 

A clause that the dealer agrees 
to purchase a stated number of 
units is contained in a contract by 
a producer who otherwise leaves 
his form with bare mention of types 
of advertising service to be ren- 
dered, but no provision for the de- 
tails of such service, with respect 
to intensity or extension. This form 
also contains a statement to the ef- 
fect that payments for services are 
not part of the purchase price of the 
products. 

Advertising allowances must be 
used for specified purposes and not 
to reduce price, is the provision at 
the end of another general and in- 
clusive contract which contains the 
usual list of types of cooperation to 
be rendered. 


$5,000,000.00 
In One Week— 
Blows the Lid Off ! 


During the week of the Baking In- 
dustry Exposition in Atlantic City, 
exhibitors sold $5,000,000.00 worth of 
machinery, equipment and_ supplies. 
This Exnosition “blew the lid off’ pent- 
up buying power. 

This buying is going to continue, judg- 
ing from all reliable indications. Many 
millions more will be spent in coming 
months, now that buying is gaining 
momentum. 

We'll all feel the effects of this surge 
of buying. To be sure you receive a 
bulk share of this new business, make 
a bid for it by advertising in BAKERS’ 
HELPER. 

Census figures show that 9,118 bakers 
do 92.8 per cent of the industry’s busi- 
ness. Among these bakers are your 
choice prospects, so use BAKERS’ 
HELPER to reach this concentrated 
buying power. 

Write now for advertising rates and 
your copy of “The Bakers’ Billion. 


BAKERSHELPER 


THE FIRST BAKERY PAPER 
Since 1887 


ABC ABP 
330 S. Wells Street, Chicago 


- 


by, ip! Es v rt aa 2 a See 3 f 4 aa : Fate ye oy te . A = i “any: BA. se i I areata es ey * att ip ald te a 5a ie ae. 3 Paes at rie a 
“ ‘3 _ aa si Se as ae SR Rares aoe a RE PS Se ape aeetee Sai tel «0 ae +o Rg oe ee é : % . ite TOE SORT er \ : . 
oe N 
eee EEEEEeEeEeEeEeEeEeEeEE———————————————E~ —_ 
ey | 
: | 3 iy 4 7 ae i Be @ : 
: | o" x — ee PO ee: * dine ae om 
aes! Bei Ld J ‘ < - a Be aig ‘ 
7 | 2 ils Lag a i =5 t oe. ind 
[ = ee a 
— » & oe 
7 wh - 5 £ ,. 
4 i ad ey t 
es a ke — Cr 
\. ete, 00 ry ; . 2 ° 
re Oe ees “S| eee 
ear Rar. 
ice Be 
eli # . ta ' 
a 
oe eeer——“‘t‘(‘SCSsSCSC‘ésS | 
i) jee 
ed Ps —ooIIIICSSSooaoaS—eEEEEE—E—EeEe—ee——rrrrrr — IIe 
as ie $ a Fi Mp8 FO TE Ee ge a2 3 — 
— se 
- = . | 
aoe 
we © 
“ | ; | ________]j 
ae | | 
= | | | / 
 — . : ; | f 
i cay ‘ ae as | | / 
ae! { | / 
Be ys Ae / 
oe Rae 2. amen a eam en — ae 
E Sper,” 
aie Fa L | | 
ie L : | | | / | 
Ai A « 2 20 | | | 
a N $ ° | $2.16 271.764 
2 cn oy ’ | 
:? N20 ARP 
— = | 
— 252,092 
—, a are Say es ig = P 
~ ee | | 
— ~ | 
be mre me ° nenanipeieen ss omar 1 = 
shes ey : Bet | ; 4 
is - 7: soe S a 
vad: “ss : ee 
ih “a A, | SS ee 
ie Py ee 
cs $°7204,180-+—— i \ | 
i ae e 
ge | 
a Pay | 
7 7 ~ eS , ' 
4 a # | 
ae 9 | 
= j 
_— | ee | 
. = fe Bee! | 
ef *. 
— , 
es / 
es lh Pal | 
es LYL2 Bal 
Fe: : || 
mz Regi d Trib | | | 
ee The D ines Register and Tribune | | hii | 
es : 
re Ae ey 
raat eee mS - 
ay : 
ih ates ee, ne a Seat 3 porate a FE s es E re as ace es F ep LIS See < i < y eit Meets ee eee a Thats, Si < eer ee ae, 1 les toss SNe ees ities. ee eae a 


7 


The Minneapolis Star is now the Northwest 


LARGEST EVENING NEWSPAPER 
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PRINTING RULED 
SERVICE; COURT 
LIFTS SALES TAX 


Springfield, Ill, Nov. 5. —~Printing 
and lithography was ruled a service 
by the Illinois Supreme Court last 
week, exempting such matter from 
the state’s 3 per cent sales tax 

The decision climaxed a 16-month 
tight by 250 printers and lithograph- 
in the Chicago area after the 
state sought to impose the sales tax 
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You. evil 


Unlisted “V' 


In the serried columns of The Wall 
Street Journal, from Vol. I. No. 1 
down to this morning’s issue, the in- 
terests of the female sex have been 


completely ignored. Practically speak- 


ing we're for men only. 


$$$ By insisting that news about 
money making is the beginning and 
the end of our editorial policy we have 


brought together over 31,000 men who 


are money makers. 
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su gross billings for printed matter. 


Under the ruling, upholding a 
lower court decision by Judge La 
Buy, the tax now is applied only 


on stock, ink, plates and other tan- 
gibles provided by suppliers 
Will Tax Paper 
In the event that no appeal is 
made, printers will no longer add a 
tax item on their bills for printing. 


It is recognized by the litigants 
that paper used in printing and 
lithography will be taxed, however, 


is not used for 
which, under 


provided the 
that kind of 


paper 
printing 


ADVERTISING AGE 


the law and the rulings of the de- 
partment of finance of the state 
was previously exempt from taxa- 
tion. Under the law and the revised | 
rulings to be made, the sellers of. 


will be obliged to 
ascertain for what purpose paper 
will be used to determine whether 
the sales tax must be applied. Some 
confusion is expected to result from 
the operation of such a practice. 

The case decided by the Illinois 
Supreme Court has attracted nation- 
wide attention in the graphic arts. 
Attorneys of groups in numerous 
states have inquired of the Chicago 
Graphic Arts Federation for facts 
to similarly contest the application 
of sales taxes on the service ren- 
dered by printers in their respective 
states. 


paper probably 


In one paragraph of the origi- 
nal rule, printers were declared as 
being engaged in the business of 
producing “tangible personal prop- 


| 


erty, and their sales of printed mat- 
ter such as catalogs, books, letter- 
heads, bills, envelopes, folders, ad- 
vertising circulars and the like to 
purchasers who use or consume 
these articles and do not resell them 
are sales at retail, the gross receipts 
from which are within the Retailers’ 
Occupation Tax Act.” 

An apparent inconsistency which 
drew the fire of the printers’ attor- 
neys was the stipulation in the rul- 
ing that printers who furnished pa- 
per stock for the jobs could not 
deduct from the selling price of the 
job “charges for the labor or serv- 
ice of performing the printing, even 
though such labor’ or = service 
charges may be billed to the cus- 
tomers separately from the charge 
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who spend an average daily reading 


their hind legs to ask embarrassed 


$$$ The companies they own and con- 


trol make all sorts of things —from in- 
visible hair pins to eye-filling motor 


trucks. But the men make money. 


$$$ They're all over the country, of 


course. Some are bankers — who say 


Saree a 


The Wall Street Journal is the most 


useful publication they read. 


$$$ Some are manufacturers—(al- 
most half the entire circulation is en- 


gaged in making or selling goods) — 


time of 2914 minutes to learn the 


money-making news of the day. 


$$$ Some are individual stockhold- 


ers—who once in a while get up on 


ihe norm 


ee 


fee 
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aa the money MAKERSI 


executives why their companies aren’t 


making money. 


$$$ These are the sort of men a sales- 
man never sees. They rarely can be 
reached by mail because too many sec- 
retaries by instruction or inspiration 
suffer from a censorship complex. 
Ordinary advertising media give too 


thin a coverage for the money. 


$$$ Yet the advisability of their in- 
terest in and support of advertising is 


too self-evident for argument. 


$$$ They can be reached through The 
Wall Street Journal easily and eco- 
nomically. A full page costs as little as 
$799.20. The line rate is as low as 45c. 


$$$ Write to 44 Broad Street, New 
York, or telephone Hanover 2-3115 


for the whole story. 


ICE ADVERTISER 


| Hurley Hust, advertising manager of 


National Ice 


Advertising, Inc. 


for the stock.” However, the rule 
provided that “where a customer 
brings his own paper stock to a 
printer for imprinting of certain 
matter thereon, the gross receipts 
of the printer from this source are 
receipts from the rendering of serv- 
ice and are not within the act.” 
The rule added that in such case, 
“the seller of the printer’s ink, type, 
chemicals and other tangible per- 
sonal property to the printer for use 
in rendering such service is, in such 
cases, making sales at retail and 
must pay a tax measured by his 
gross receipts from such sales.” 


To Return $300,000 


Taxes of printers and lithogra- 
phers that joined in the legal action 
were placed in escrow, and this 
fund, in excess of $300,000 less the 
cost of litigation will be refunded to 
the litigants. 

It is estimated that under the 3 
per cent sales tax, the amount print- 
ers and lithographers were taxed 
throughout the state of Illinois ag- 
gregated approximately $1,000,000. 


Makers Join to 
Promote Use of 
Steel in Homes 


Detroit, Nov. 4.—To stimulate in- 
terest in steel products for the home, 
four large steel manufacturing com 
panies broke advertising here as the 
first test move for a sustained local 
campaign. A continued schedule 
will likely be planned for late winter, 
when th’ building season becomes 
more active. 

The four companies are Stran 
Steel Corporation, Detroit Steel 
Products Co., the plumbingware divi- 
sion of Briggs Manufacturing Co., all 
of Detroit, and the Elgin Stove and 
Oven Co., of Elgin, Ill. 

This group announced that their 
products were on display in the 
Allen Park section of Detroit in ten 
new homes made to sell at about 
$4,700 each. 

Karl G. Behr Advertising Agency 
placed the copy. 


Laird Nominated to 
Head Chicago Club 


The nominating committee of the 
Chicago Federated Advertising Club 
has presented the name of Kenneth 
Laird, vice-president, Weco Products 
Company, as its candidate for presi- 
dent of the club at the election to be 
held Dec. 3. 

Others nominated include Lloyd D 
Herrold, Northwestern University, 
vice-president; Ruth Proctor, North- 
ern Trust Company, vice-president;, 
Virgil D. Angerman, Science and 
Mechanics, vice-president. 

Chester Price, City National Bank, 
was nominated for treasurer, and A. 
E. Beirnes, Standard Rate and Data 
Service, for secretary. 


Two Join Kudner 


Adrian Samish, formerly with 
Cleveland B. Chase Company, and 
William P. Dumont, formerly with J. 
Stirling Getchell, New York, have 
joined Arthur Kudner, Inc., also of 


New York, in executive capacities. 
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Announcing as of Sunday, Jan. 3rd, 1937 


paciric coast GRAVURE crour 


The rotogravure 
sections of: 


. 
& San Francisco 
Chronicle 


Courtesy of United Air Lines 


CIRCULATION ... 709,891" LINE RATE... *1.95 


**ABC 3-31-36—actual net paid circuletion over 800,000 according to latest publishers statements. 


The coast's four centers of merchandising influence ... A dominant Sunday newspaper in 


each center . . . Rotogravure . . the most thoroughly read section in each paper .. . 


A group giving balanced, effective, and economical coverage of this outstanding market. 


GRAVU i SERVICE CORP., 420 LEXINGTON AVENUE,N.Y.C. @ 


NEW ENGLAND GROUP - EMPIRE STATE GROUP - GREATER MIDWEST GROUP - PACIFIC COAST GROUP 
221 N. La Salle Street, Chicago, Illinois . . . . General Motors Bldg., Detroit, Michigan . . . . Chronicle Bidg., 5th and Mission Streets, San Francisco, California 
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ADVERTISING AGE 


November 9, 1936 


THIRTIETH CHRISTMAS SEAL DISPLAY 


PROTECT YOUR HOME 
FROM TUBERCULOSIS 


a) 


Window display created for National Tuberculosis Association by United States 
Printing & dina Company. 


Theme for Sedities 


The 26th annual convention of the 


National Retail Dry Goods Associa- 
tion, to be held in New York, Janu- 
ary 18-22, will have as its theme 
“Solving the 1937 problems of retail- 
ing in the public interest.” 


C hristopher Changes 


After an association of eight years 
with the production department of 
J. Walter Thompson Co., Chicago, 
William E. Christopher has joined 
Stockton, West & Burkhart, Cincin- 
nati. as production director. 


FOUR FLOORS OF 
PALACE TAKEN BY 
~ 1937 AUTO SHOW 


New York, Noy. 5.-For the first 
time in several years four floors, in- 
stead of three, are required at Grand 
Central Palace to accommodate the 
11937 auto show exhibits. The 22 
| American manufacturers participat- 
r ing will display 200 cars and chassis. 
| Four British makes will be dis- 
|played, instead of only two shown 
\last year. The biggest gain, how- 
| ever, is registered in the trailer sec- 
tion. A number of sensational sur- | 
| prises are promised by the 24 trailer 
manufacturers who have reserved 


space. Among them will be air-con- 

ditioning and new, de-luxe equipment | 
|for bathing, cooking and sleeping. 

Luxury Is Featured 

This week’s automotive advertis-| 

| ing in newspapers and radio has 

|been limited chiefly to announce- 


ments of new models on display at 
| dealers’, Plymouth, Pontiac, Olds- 
| mobile and Nash being most active. 


"In shipping, Cedar Rapids is far ahead of cities many times its 
size,"" James E. Sanford, publisher of the Co-ordinated Rate Guide, 


recently announced in Chicago. 


"In our coast-to-coast guide we list 


Cedar Rapids as a key city." Carloadings in and out of Cedar Rap- 


ids are estimated to reach 85,000 for 1936. 


And Cedar Rapids is 


also the key city in eastern lowa's busiest trading area. Retail, whole- 


sale and farm activities are maintaining a firm, progressive stride. 


There's a fertile market for advertisers in this area. 


Since the Cedar 


Rapids Gazette reaches more than 49,000 families in this outstanding 


section, it is your logical choice for complete, profitable coverage. 


October was the biggest month for 
classified advertising in the history of the 
Gazette. The biggest both in the number 
of ads, dollar volume, and total linage. 
This record-smashing month climaxes an 
outstanding record of thirty-five gains in 
thirty-six consecutive months. 


Represented Nationally by . 
ALLEN-KLAPP-FRAZIER Co. 


| the 


| Favor ite theme is the luxury afforded 
| by new larger bodies. 

Show copy proper is scheduled to 
start with Saturday and Sunday edi- 
tions and its nature is in most in- 
stances being closely guarded. One 
of the novelties expected is the ad- 
vertising of one of more of the 
trailer manufacturers, or their sub- 
sidiaries, offering to rent modern 
trailers by the week or month, the 
rental to apply on the purchase 
price at the option of the lessee. 

Cadillac tipped off the fact that 
it was up to something unusual by 
ordering the local factory branch 
agency, Ravett Advertising Agency, 
to buy or rent a 1912 Cadillac. The 
agency inserted a two-inch display 
advertisement in three local dailies 
and received more offers than it 
knows what to do with. 

No information was given out, but 
old-timers 


recall that Cadillac was 

the first to install self-starters as 

standard equipment, the improve- 
ment being effected in 1912. 

Chevrolet Has Choice 

First choice of show space is 

awarded to the company with the 


largest dollar 
year. 


volume the preceding 

For the 10th consecutive year 
privilege was earned by Chev- 
rolet. For the seventh time in 10 
years Chevrolet also led in unit 
sales. 

Chrysler Corporation will receive 
its dealers in a new showroom in 
the Chrysler Bldg., which it hopes 
will inspire them to modernize their 
own establishments. 

The features include a circular re- 
volving floor section for the display 
of five cars, escalators between the 
first and second floors, glareless 
lighting, air-conditioning, scientific 
acoustics and the world’s largest in- 
stallation of invisible glass windows. 


ANNUAL TRUCK SHOW 


STAGED IN NEWARK 
Newark, N. J., Nov. 5. — With 
safety features emphasized, truck 
users and buvers flocked here this 
week to attend the third annual Na- 
tional Motor Truck Show, at the 
Center Market building. 

More than 20 truck makers ex- 
hibited their newest products, while 
nearly 40 more producers of bodies, 
engines, and accessories also took 
Space to show their wares. 

Trucks ‘were shown, as used by 
utilities, oil companies, bakeries, de- 
partment stores, laundries, and other 
operators of heavy and light commer- 
cial vehicles. 


New Fair Trade 


Bill Framed for 
Next Congress 


Washington, D. C., Nov. Be -Details 
ot a revised “Fair Trade” bill, legal- 
izing minimum resale prices in com- 
merce to states permitting price 
maintenance were revealed today by 
Senator Willard E. Tydings, Mary- 
land, who will introduce the bill in 
the upper house at the forthcoming 
session of Congress. 

Congressman John E. Miller, 
kansas, who had much to do 
steering the Robinson-Patman 
through to enactment, will 
the bill in the House. 

With Fair Trade laws now in effect 
in California, Oregon, Washington, 
Iowa, Wisconsin, Illinois, New York, 
New Jersey, Pennsylvania, Maryland, 
Virginia, Ohio, Louisiana, and Rhode | 


Ar- 
with 
bill 
sponsor 


Island, manufacturers in other states 
|} aave been confronted with a possible 
violation of the Sherman act if they 
entered into any agreement with | 
state distributors as to resale prices. 

The proposed amendment to the 
Act, aS now decided upon for intro- 
duction to Congress, would qualify 
the Sherman Act with this provi- 
sion: 


| 
| 
| 
| 


Authorizes Minimum Prices 


| “That nothing 
shall render 


herein contained 
illegal, contracts or 
agreements prescribing minimum 
price or other conditions for the re- 
sale of a commodity which bears, or 
the label of a container which bears, 
the trade mark, brand or name of the 
producer or distributor of such com- 


LETTERPRESSING | 


This new volume of Typographic 

Service Co., New York, has been 

produced to illustrate letterpress 
work with soft papers. 


‘ompetition with commodities of the 
3ame general class produced or dis- 
tributed by others, when contracts 
or agreements of that description 
are lawful as applied to intrastate 
transactions, under any statute, law. 
or public policy now or hereafter in 
effect in any State, Territory or the 
District of Columbia in which such 
sale was made, or to which the 
commodity is to be transported for 
resale. 

“And the making of such contracts 
or agreements shall not be an unfair 
method of competition.” 

This draft is considerably more 
specific than the bill introduced by 
Senator Tydings during the last ses 
sion, in the opinion of Rowland 
Jones, Washington representative of 
the National Association of Retail 
Druggists, in that it refers specifi- 
cally to intrastate transactions, men- 
tioning such deals by name. 


“‘Letters’”’ Now Monthly 

Letters, New York, has announced 
that after the issue of Nov. 9, it will 
be published on a monthly instead of 
fortnightly schedule. It will no 
longer carry advertising. 


Volume sales are reach- 


for users 0 


highs 
Se", “ Get the new 


spots. 
WoAS ceariay showing the 
proven primary listening area, 
every broadcast almost na- 
tional. 
REPRESENTED BY 
EDWARD PETRY & CO. 


CKY 
UISVILLE, KENTU 
ar BS BASIC OUTLET 


OWNED AND OPERATED BY THE COURIER-JOURNAL 
AND LOUISVILLE TIMES 


modity and which is in free and open 
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A FAMILIAR REMARK THT 
MEANS MILLIONS OF DOLLARS 
TO THE SOCIAL REGISTER 


siete day the urge 
for a new car hits fever pitch in about 
10,000 homes. So tomorrow 10,000 
families will find the ‘“‘cure’’ for this re- 
current American malady. ..and 10,000 
new cars will join the millions already 
on the road. 

By the time this message appears in 
print the nation’s automobile manufac- 
turers will have rolled up an estimated 
total of more than 2,900,000 passenger 
cars sold so far this year. 

This is a tremendous figure, and producers of 
refrigerators or food products, candy, clothing or 
cosmetics well may ask, “Impressive, but what 


se) 


has this to do with me? 


An Impressive Truth 


The answer is simple and illuminating. It is a 
truth so impressive that no alert advertiser should 
overlook its significance! 

90.2 per cent of all domestic motor cars are pro- 
duced and sold by manufacturers who advertise 
in The American Weekly! 

And even more impressive —the seven manu- 
facturers who produce 86 per cent of the nation’s 
motor cars, spent 59 per cent of their magazine 
advertising dollars in three weekly magazines 


THEAN 


OF AMERICAN BUSINESS 


"x: 


during the first seven months of 1936. The Amer- 
ican Weekly was either one, two or three on each 
of these manufacturers’ advertising programs. 

And so it goes in other industries. For example, 
75.9 per cent of the nationally advertised tires 
are sold by manufacturers who advertise in The 
American Weekly! 65.9 per cent of the nationally 
advertised cigarettes! 70.2 per cent of the nation- 
ally advertised dentifrices! And from 57.9 to 
nearly 100 per cent of the nationally advertised 
food-drinks, gelatin desserts, electric refrigerators, 
bread flour, razor blades and coffee are sold by 
manufacturers and producers who advertise in 
The American Weekly! 


The Volume Market 


Recognizing this great fundamental —that the 
sale of millions of units demands concentration in 
the big volume market, these manufacturers (see 
Social Register of American Business at right) 
gear their merchandising plans to the terrific drive 
of consistent advertising in The American Weekly. 

Representing more than 5,500,000 families — 
this is the largest, most responsive audience in 
the world. It is largely concentrated in the geo- 
graphically small but rich trading areas where 
the people in one-fifth of all the counties buy four- 
fifths of all the goods sold at retail in the entire 
country. 

Reaching one-fourth of all the English-publica- 
tion-reading families in America, The American 


Weekly dominates in the key cities of 10,000 
population and over which account for 70 per 
cent of all retail sales. 

In The American Weekly, men and women of 
all types are interested and entertained by the 
most fascinating and universal editorial appeal 
ever conceived. All are irresistibly drawn to the 
dynamic drama of life told in words and pictures 
by an editor who knows what interests people 
and why. 


Where this Magazine goes 


The American Weekly is the largest magazine in the 
world. It is distributed through the great Hearst Sunday 
newspapers. In 627 of America’s 995 towns and cities of 
10,000 population and over, The American Weekly concen- 
trates 67% of its circulation. 

In each of 174 cities, it reaches better than one out of 

every two families 

In 144 more cities, 40 to 50% of the families 

In an additional 134 cities, 30 to 40% 

In another 175 cities, 20 to 30% 
... and, in addition, more than 2,000,000 families in thou- 
sands of other communities, large and small, regularly buy 
and read The American Weekly. 


ees Cock-A-Doodle-Doo! 


The November 15th issue of The American 
Weekly is the largest in volume of advertising 
linage and revenue of any issue in the history 
of this publication—a tribute to the pur- 
chasing power of its readers by the most 
important manufacturers in the United States. 


ERICAN 
WEEKLY 


“The National Magazine with Local Influence” 


Branch Offices: Parmotive Butoc., Cxicaco 


‘ 7 
Mowaonock Bipc., SAN FRANCISCO 


Generar Morors Bupc., Derrorr 


Main Office: 959 Eighth Avenue, New York City 


5 Winthrop Sguare, Boston . . . Arcane Bunoe., St. Louts 


Hanna Bioc., CLEVELAND. . 


Epison Buioc., Los ANGELES 


101 Marietta St., ATLANTA 
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Admiracion Laboratories, Inc. 
Affiliated Products 
Edna Wallace Hopper 
Neet 
American Can Co. 
American Chicle Co. 
American Kitchen Products Co. 
American Safety Razor Corp. 
American Tobacco Ce, 
Half and Half Tobacco 
Lucky Strike Cigarettes 
Armour and Com “y 
Armstrong Cork p ucts Co. 
Associated Oil Co. 
Axton-Fisher Tobacco Co., Inc. 
Babbitt, Inc., B. T. 
Bauer & Black 
Beech-Nut Packing Co. 
Ben-Burk, Inc. 
Best Foods, Inc., The 
Borden Co., The 
Boston Varnish Co. 
Boyle Company, The A. S. 
astic We 
Three-in-One Oil 
Bristol-Myers Co. 
Ingram’s Milkweed Cream 
_ Tooth Paste 
um 
Sal Hepatica 
Brown & Williamson Corp. 
Kool Cigarettes 
Raleigh Cigarettes 
Burnett Co., Joseph 
California Fruit Growers Exchange 
California Packing Corp. 
Campana Sales Co. 
Champion Spark Plug Co. 
Cheramy, Inc. 
Chesebrough Mfg. Co., Cons’d. 
Chrysler Corporation 
ge Bros. 
Plymouth 
Clorox Chemical Co. 
Coca-Cola Co. 
Colgate-Palmolive-Peet Co. 
Palmolive Soap 
Super Suds 
Continental Can Co. 
Corning Glass Works 
Crosley Radio Corp,, The 
Dennison Mfg. Co. 
Fels & Co. 
Fitch Co., F. W. 
Florida Citrus Commission 
Ford Motor Compan 
Formfit Company, The 
Franco-American Food Co. 
Frank & Co., S. M. 
Frigidaire Corporation 
Frostilla Co. 
General Electric Co. 
General Foods Corp. 
Calumet Baking Powder 
ell-O 
Aaxwell House Coffee 
inute Tapioca 
General Mills, Inc. 
General Motors Corp. 
Buick 
Chevrolet Motor Co. 
Fisher Body Corp. 
a Salle 
Oldsmobile 
Pontiac 
General Tire & Rubber Co. 
Gillette Safety Razor Co. 
Glass Container Ass’n. of America 
Globe Grain & Milling Co. 
Glover Co., Inc., H. Clay 
Gold Dust tion 
Goodrich Co., The B. F. 
Goodyear Tire & Rubber Co., Inc. 
Great Atlantic & Pacific Tea Co. 
jrocery Store Products, Inc. 
Heinz Co., H. J. 
Hormel & Co., Geo. A. 
Hubinger Co., The 
Hudnut, Richard 
Hygienie Products Co. 
‘Janvier, Inc., Walter 
ell Well Dessert Co. 


A partial list of Important Advertisers in The American Weebly 
during 1934, 1935 and 1936 


ergens Co., Andrew 
ohn Hancock Mutual Life 
Insurance Co. 
{pipes & Johnson 
abo Corset Co. 
Kaufmann Bros. & Bondy, Inc. 
Kelvinator Corporation 
Knox Gelatine Co. 
lynos Co., The 
Kotex Compan 
Kraft-Phenix Corp. 
Lambert Pharmacal Co. 
Lamont, Corliss & Company 
Pond’s Face Creams 


Larus & Bro. Co. 
Leeming & Co., Inc., Thos. 
Lehn & Fink Products Corp. 
Libby, McNeill & Libby 
Lorillard Co., Inc., P. 
Metropolitan Life Insurance Co. 

ash ‘ors Co. 
National Biscuit Co. 

Ritz Crackers 

Shredded Wheat 
National Carbon Co, 
National Radio Institute 

ich Pharmacal Co., The 
Old Dutch Cleanser 
Pacific Mills 
Packard Motor Car Co. 
Park & Tilford 
Parker Pen Co., The 
Penick & Ford, Ltd., Inc. 
Pennzoil Co., 
Pepsodent Co., The 
Perfection Stove Co. 
Pebury Flour Mills Co. 
le 


Premier-Pa 5 
Procter Gamble Go. The 


Camay 
I Soap 


White Naptha Soap 
Quaker Oats Company, The 
Aunt Jemima 
Quaker Oats 
Resinol Chemical Co. 
Reynolds Tobacco Co., R. J. 
Royal Lace Paper Works, Inc. 
enley Products Co. 
Schnefel Bros., Inc. 
Scholl Mfg. Company 
Scott Paper Company 
— ae Corporation 
Seminole Paper Cap 
Sheaffer Pen Co., W. A. 
Silex Co., The 
Simmons Company 
Simoniz Co., 
Socony-Vacuum Oil Co., Inc. 
Squibb & Sons, E. R. 
Staley Mfg. Co., A. E. 


Esso Handy Oil 
Nujol 
Standard Brands, Inc. 
Chase & Sanborn’s Coffee 
Fleischmann’s Yeast 
Tender Leaf Tea 
Sterling Products Co, 
Bayer Aspirin } 
Phillips Milk of Magnesia 
Swift & Company 
Tootsie Rolls Co., The 
Union Oil Co. of California 
United States Rubber Co. 
Wander Co., The 
Warner Bros. Pictures, Inc. 
Warren Cop Northam 
Cutex—Glazo 


Odorono 
Watkins Co., The R. L. 
Western Auto Supply Co. 
Western k 
Willard Storage Battery Co. 
Young, Inc., W. F. 


What $18,000 buys 
in The American Weekly 


A full page in color more than twice the size of any other 
magazine page in the world . . . Over 5,500,000 families at 
a cost of about 1 cent per family . . . the attention of the 


entire family instead of a single buying factor. 
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ADVERTISING AGE 


x 
Hick 


November 9, 1936 


Says Value of 


Advertising Is 
Still Unproved 


Nashville, Tenn., Noy. 5.—While 
advertising has played a big part in 
increasing the consumption of pro- 
cessed and packaged foods, fresh 
foods, which are less extensively pro- 
moted, are keeping up with the | 
parade because the public likes them, 
Dr. Frank George of the Department | 
of Agriculture told the 18th annual | 
convention of the National Associa- | 
tion of Marketing Officials here. 

Dr. George described the growth of | 
food advertising since the end of the 
last century, and asserted that de-| 
spite the controversy as to whether | 
advertising is an economic waste or 
a builder of industry, no scientific | 
study has ever been made of adver- | 
tising’s place in the national econ- | 
omy. 

“No one knows, for instance, oven | 
in these days of statistical and eco-| 
nomic exploration, how much money 
is spent on advertising,” he said. “No 
one knows, apparently, whether the} 
amount of money spent to advertise | 
foods is $50,000,000 a year, $100,000,- 
000 or $300,000,000.” 


|} modern basements, and 
' 


| born.” Already 


600,000 DRAWN 
TO DISPLAYS OF 
MODEL BASEMENT 


| 

|}and otherwise promotes the pres- 
| ence of the display, American Radia- 
'tor men are on the floor to provide 


showing of the miniatures, which 
are constructed on a scale of one 
inch to the foot. | 

While the local store advertises | 


suitable information to those in- | 
terested. Local heating contractors 
are invited to send their prospects | 


|to the exhibit, and also to meet | 
| them there for a personal tour of in- 


‘American Radiator Will Re- 


— sume Show After Christmas © 


New York, Nov. 4. 


-Plans oe 


equipment, are given unusual inter- 
est in a display of %6 miniature | 
basements conceived by American | 
Radiator Company. 

This display has been shown in a; 
number of cities, principally in de- 
| partment stores, since they can real- 
ize handsomely on the sale of home, 
furnishings, decorations and other 
accessories required by the transfor- 
mation of the basement. 

The display of miniatures is 
called “Castles Underground” with | 
an alternative title, “The Cellar Re- 
more than 600,000! 
people have been attracted to the! 


new heating and air conditioning | 


ae 


| postage stamp, 


; music. 


More than 74,000 
_ new residences will 
_ be built during 1937 | 
_ by subscribers 
‘NATIONAL REAL ESTATE JOURNAL 


| 
spection. 

The cost per visitor has proved to | 
| be surprisingly low, while actual 
i sales of heating equipment stimu- 
lated by the displays is said to more 
than defray the expense. The aver- 
| age visitor has been found to spend 
17 minutes in seeing the entire ex- 
hibit, and company officials believe 
they represent for the most part a 
new market that has not been hith- 
erto reached. 

In presenting the various sugges- 
tions for new basement utilization, 
details have been worked out to 
seale, so that original etchings on! 
walls are actually smaller than a 
while a piano no 
larger than a hand actually plays 
Home Sweet Home. Activities rep- 
resented include photography, | 
sports, study, play, utility and 


Another merchandising feature is 
the presentation of an estimate of 


MODEL BASEMENTS GET HEATING LEADS 


Miniature basement displays presented by the American Radiator 
Co. have attracted 600,000 visitors interested in new heating and 
ventilating, and Jean Tripp, of Parson School, New York, looks over 


their pocketbooks at the same time 
that their wants are being stimu- 
lated. 

The miniature rooms are con- 
structed in the side of ‘panels, to en- 
able visitors to look into them from 
the side. The room is darkened ex- 
cept for the lights within the minia- 
ture basements and some _ indirect 
lighting at the entrance to the ex- 
hibit room. The exhibit is insured 
for $50,000, and is carried from city 
to city in a caravan of three trucks. 


Students Originate Miniature 


The miniature plan originated in 
a survey of basements by students 
of the Parson School, New York, 
home decorations class. From plans 
and photographs of typical suburban 
basements they made _ suggestions 
for different methods of utilizing 
available space, together with esti- 
mates of the expense, which in- 
cludes new heating and condition- 
ing. 
The miniatures were worked out 
from the student designs, requiring 
in all more than 6 months of work 
by 36. students, 10 professional 
model makers and a number of 
other technicians, such as a_ the- 
atrical set designer. 

Arrangements with the exhibiting 
store provide for a substantial pay- 
ment to American Radiator Com- 


cost, so that prospects can consider | 


the one she created for the presentation. 


pany by the store, plus stated adver- 
tising and promotion. The minia- 
ture nature of the exhibit is stressed 
in the advertising, since it is felt 
that people are attracted primarily 
by the Lilliputian display. 

The display will go on the road 
again after the holiday shopping 
season, which is felt to interfere 
with the response to heating and 
furnishing promotion. 


Bureau Predicts 


10° Income Jump 


The latest forecast of national in- 
come for 1937, made by the Bureau of 


| Agricultural Economics, Washington, 


was $66,000,000,000, an increase of 10 
per cent over estimated 1936 income. 

Increased demands for farm prod- 
ucts are in prospect, the bureau re- 
ported, with most of the demand do- 
mestic. 


Issues “The Torch” 


The Milwaukee Advertising Club 
issued the second volume of The 
Torch, annual publication of the 
organization, Nov. 4, with 50 pages 
elaborately illustrated and presented 
with a special plastic binding. 


Cole Appointed 


F. E. M. Cole & Co., Chicago, have 
been appointed Midwest representa- 


tives by Fur-Fish-Game, Columbus, O. 


——_ ———_- -- - - 


Indusrrial and 
Commercial 
Air Conditioning 


Effective coverage in this Important Dual Market 
... two monthly papers which have the greatest 
subscriber audience in air conditioning. Come to 
“Headquarters” for complete market and media data. 


KEENEY PUBLISHING COMPANY 


© N. MICHIGAN .. 


CONDITIONING 


Reise ~ 


BOTH PAPERS 
ARE ABC 
AND ABP 


perers 


CHICAGO 


new... timely 


STOCK PHOTOGRAPHS 


Ready-to-use “Reserve Lllustra- 
\ tlons” submitted 10 days approval 
by mall from world’s largest file. 
Cost only $10 each. Model releases 


protect you 


UNDERWOOD & UNDERWOOD 


NEW YORK 


CHICAGO DETROIT 
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Wr taking the hills in high. Month after month, 
TIMES trucks have hauled heavier loads to supply 
the demand of Chicago newspaper readers. 


Last month, October, circulation 

_ passed the 327,000 mark—a new all- 

“gy time high and a gain of more than75,000 
3 mo, <Ace over the same month a year ago. 
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The TIMES presses whirled to produce the 
largest volume of advertising ever carried 
by The TIMES in any single month. A total of 637, 160 
lines of display advertising—a gain of 190,147 lines over 
October, 1935. This is the 36th consecutive 
month of retail display advertising gain. 


There is no other paper in Chicago that can fie 
approach this record. And there is no other 7% 
paper that can deliver 
advertising results for 
you at so low a cost. 
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PANTLESS MEN 
GIVE SPARK 10 
STERLING DRIVE 


Tell Winter Oil Story with 
Extreme Pictures 


Emlenton, Pa., Nov. 5.—Taking ex- 
tremes in illustrations to drive home 
winter oil requisites, Sterling Oil 
Company has launched a series of 
large space advertisements in news- 
papers throughout the country, de- 
picting men without pants in a snow 
storm and girls clad in bathing suits 
in the same predicament. 

“Is your car half dressed, too?’ the 
initial insertion is headlined, featur- 
ing a dominant illustration of a 
comic figure, mittened, mufflered and 
gloved, wearing no pants and pre- 
senting a shivering pair of bare legs. 

“You may have anti-freeze in the 
radiator, Cold conditioned Sterling 
Gasoline in the tank and a heater in 
your car but you're still only half 
dressed for “safe’’ winter driving. Do 
not forget the change-over to the cor- 
rect grade of winter motor oil in 
your crankcase and winter lubri- 
cants in your transmission and dif- 
ferential. 


Asks “What’s Wrong?” 


Another of the series asks the fa- 
miliar question, ““‘What’s wrong with 
this picture?” getting its theme from 
a picture of a bathing-suit clad girl 
in a snow storm talking to a man 
dressed in a heavy overcoat. 

“There’s nothing wrong with a 
girl in a bathing suit,” the copy con- 
cedes, “but when she wears it in the 
winter—that’s unnecessary. ex- 
posure.” 

“With ‘worn out’ 


summer lubri- 
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This brightly colored van dispenses hot cocoa to prospective patrons. 


cants still in your crank case and 
gears, your car is also unnecessarily 
exposed to the cold ‘grip’ of winter.” 

The copy also is being keyed with 
the same “What’s Wrong” angle to 
football games for Friday insertions. 


Keyed to Games 


One of the series shows a football 
player minus shoulder pads and 
gives the timely explanation: 


“Tomorrow you will probably see 
a Big Game. Wouldn’t you be 


amazed if one of the players should 
go into action only half protected— 
like this chap? You’d consider him 
absolutely crazy to run the risk of a 
broken shoulder bone or neck— 
when it is so easy to put on shoulder 
pads.” 


“Maybe,” the reader is told, “you 
are guilty of an act just as foolish. 
Are you going into winter with your 
car only half protected—running the 
risk of costly repairs when it is so 
easy to guarantee safety with the 


correct winter grade of quality mo- 
tor oil and transmission and differ- 
ential lubricant?” 

The campaign is being handled by 
The Thompson Advertising Agency, 
Youngstown, O. 


Account for Austin 


Allied Engineering Institute, New 
York, manufacturer of parts for home 
made radio receivers, has appointed 
Alvin Austin Co., New York. Mail 
order publications will be used. 


Miniature Bar 


Makes Liqueur 
Gift Packages 


New York, Nov. 5.—Unfolding to 
present a miniature bar, a gift 
package for the coming holiday 
season was introduced today by 
John de Kuyper & Son, Inc., pro- 
ducers of de Kuyper cordials. 

Designed for the inexpensive gift 
class, the package houses three 
bottles of cordials to sell under $5. 
The package further carries out 
the holiday motif with colors of red 
and gold. The cordials contained 
include blackberry or cherry, apri- 
cot and creme de cacao. 

Supporting counter cards other 
point-of-sale display material is be- 
ing prepared for dealers with a page 
color advertisement scheduled in 
December Esquire, titling the new 
packaged trio, “The Gift Delicious.” 

Lawrence Fertig & Co., Inc., New 
York, is the agency. 


Eight Name Powell 


Raymond Powell Co., Memphis, has 
been appointed by Health Products 
Corporation, Clo-Trate division, New- 
ark, N. J.; Arkansas Motor Coaches 
Ltd., Little Rock; Abraham Brothers 
Packing Co.; Perel and Lowenstein, 
Inc., diamonds and jewelry; Rich- 
man-Crosby Co.; Mill Hardware, 
Memphis Steam Laundry and 
Schneider’s Modern Bakery, all of 
Memphis. 


Weimer Names Hawley 


Charles Perry Weimer, New York 
commercial illustrator, has named 
Don Hawley as representative for 
the New York area. He is located at 
25 E. 30th St., New York. 


Account for Hicks 


The Canterbury chain of glove, 
hosiery and corset shops, New York, 
has appointed Hicks Advertising 
Agency, New York. Francis Marquis 
is service executive. 


MICHIGANS 
OTHER 


DETROIT 


| YOU CAN’T MISS-WITH BOOTH PAPERS 


Booth Newspapers Completely Dominate the 
Eight Michigan Key Cities Outside of Detroit 


Booth Newspapers “groove” your advertising dollars in the Michigan market out- 
side of Detroit. You can’t miss. Every Booth paper hits an important market. With the 


exception of Grand Rapids, every Booth city is a “one-paper” city. 


Booth newspapers dominate the eight Michigan key cities now prospering so sub- 
stantially from the mounting sales of automobiles, furniture, fruit, agricultural products 
and oil. Only Booth newspapers cover this active and responsive Michigan market 
without waste or duplication. 


Would you like to know more about how Booth newspapers can help you hit this 
prospering market? Write the Booth representative nearest you for complete information. 


In Saginaw It’s The Daily News 


The circulation distribution of this 77-year-old newspaper is one of the ten densest in the United 
States in comparison with the number of homes. Saginaw’s diversified industries have made the city fa- 
mous for its stable employment. 


A. B. C. 28,276 


John E. Lutz, 180 N. Michigan Avenue, Chicago, Ill. 
I. A. Klein, 50 E. 42nd Street, New York, N. Y. 
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These are Today’s 


YOUNG PEOPLE 


Iv the schools of today are tomorrow’s leaders .. .The world is their 
f | oyster, the moon is their goal ... Yet they have a healthy vein of 
common sense, a respect for values sharpened by the past few years ... They are the spenders of tomorrow; but 


the power of their influence today in hundreds of thousands of homes is as 


enormous as the power of the leaven in a cake of yeast... They deserve 


the attention of any forward-looking merchant... Of their newspaper they 
They ask of it the speed and the lift 


demand facts, body, substance . . . 


matches theirs... They are getting it— 


FOUR OF THE YOUNG PEOPLE pictured here are representative students at Rutgers; three are at Barnard; three at Columbia. All read the 
Herald Tribune regularly. Advertisers who win the confidence of young people like these early in life cannot fail to profit as they grow older. 


eg ES 
= Tribune 


A MASSED MARKET WITH THE MIND AND MONEY TO BUY 
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Post-Election Prospects 


The overwhelming re-election of 
President Roosevelt and the con- 
tinuance of the New Deal with the 
unqualified approval of the American 
public may be disappointing to busi- 
ness men who have opposed the 
trends of the past four years, but it 
is doubtful if the result will be re- 
garded as adverse to business pros- 
pects. 

Business had discounted the prob- 
ability of the re-election of the ad- 
ministration. Favorable sales and 
earnings reports during 1936 have 
confirmed the belief that recovery 
is well under way, with definite pros- 
pects of continuance for at least the 
next few years. Hence no change 
in the immediate situation, as far as 
volume of business and the profitable 
use of advertising are concerned, 
can be visualized. 

The election has emphasized the 
belief in the minds of the general 
public that the Roosevelt administra- 
tion stands for a broader distribu- 
tion of the national income, greater 
purchasing power for the masses 
and protection of the consumer from 
unfair business practices. These ob- 
jectives are in line with the con- 
tinued development of sales volume 
and the increased consumption of 
goods. 

Business and industry, led by far- 
seeing industrialists like Henry Ford, 


have realized the desirability of 
maintaining .and increasing wages 
and salaries as part of their con- 
tribution to a broad base of in- 
creased purchasing power. The re- 
duction of prices to the consumer 
and the payment of adequate returns 
to stockholders are other parts of 
the same picture. Thus the trends 
fostered by the New Deal are en- 
tirely consistent with the objectives 
of the most enlightened business 
leadership. 

On the other hand, legislation 
which has desirable aims and ob- 
jectives, but which is so drawn as 
to be unduly burdensome to busi- 
ness, will undoubtedly continue to 
be presented in Washington. The 
strength of the administration will 
make it possible to enact most of 
the laws which it sponsors. But the 
conservative elements in Congress, 
among all groups, will be more in 
evidence from now on, and intelli- 
gent opposition to unwise or ex- 
treme legislation will be more effec- 
tive than heretofore. 

Thus a review of election results 
suggests nothing to disturb justified 
optimism for the immediate future, 
but emphasizes the necessity for 
continued scrutiny of legislative de- 
velopments which may be unreason- 
able or harmful in their effects on 
business. 


Social Security and Life 
Insurance 


Discussion during the recent cam- 
paign of the social security law, 
which becomes effective January 1, 
as far as actual collection of payroll 
taxes is concerned, had one very 
good effect, in making the public 
more familiar with the measure, and 
more appreciative of its limitations 
as well as its advantages. 

The realization that the average 
worker will receive ultimately an 
amount which hardly can be re- 
garded as adequate will be followed 
by acknowledgment of the necessity 
for supplementing whatever income 
is available from government sources 
with other funds. These can be 
provided from savings or from in- 
surance. 

The experience of the life insur- 
ance companies enables them to 
present to the public plans for re- 
tirement through annuities which 
will be all the more attractive be- 
cause of the emphasis which has 
been laid upon the desirability of 


providing a greater measure of secur- 
ity for old age. All of the discussion 
of recent months has sharpened the 
interest of the public in the best 
methods of attaining assured income 
for non-productive years. 

Regardless, therefore, of what 
changes may be made in the social 
security act as it now stands, and 
regardless of what can be done 
through federal and state govern- 
ments to set up a basis of minimum 
payments to the aged, who are in 
need, most individuals in all income 
groups have been impressed with 
the importance of considering the 
future and making provision for it. 
That has been the job of life in- 
surance advertising heretofore, but 
a large part of the task has now 
been accomplished through public 
discussion and debate. 

Life insurance companies thus find 
the stage set for some of their most 
productive selling and advertising 
efforts. 


SALES ARE 


GOING UP 
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—Boot & Shoe Recorder 


“We've done away with the ladder since that ex-magician started 
clerking here." 


Voice of the Advertiser 


No Question About FTC’s 
Authority, Says Baker 

To the Editor: In correspondence 
from White Sulphur Springs, W. Va., 
appearing in your issue of Oct. 12, 
the following sentence appears: 

“The Department of Agriculture 
still insists that enforcement must 
continue in the hands of its Food 
and Drug Administration, while the 
Federal Trade Commission is con- 
tending for that extension of its au- 
thority.” 

Reference, of course, is to the pro- 
posed food and drug legislation. It 
has come to be a quite common error 
to say that the Federal Trade Com- 
mission is seeking an extension of 
its authority so that it may have 
the regulation of advertising of prod- 
ucts in interstate commerce. 

May I call your attention to the 
fact that the Federal Trade Commis- 
sion has had the duty of regulating 
advertising ever since it was created, 
more than 20 years ago, and is the 
only federal body with such jurisdic- 
tion. While Senate Bill 5 did pro- 
pose to give the Department of Agri- 
culture dual jurisdiction in the regu- 
lation of advertising, that bill specifi- 
cally stated that none of the powers 
now exercised by the Federal Trade 
Commission should be taken from it. 
In the efforts to pass Senate Bill 5, 
it was proposed to extend the au- 
thority of the Food and Drug Admin- 
istration; no additional authority 
was sought or has been proposed for 
the Federal Trade Commission. It 
merely sought to keep the jurisdic- 
tion it has always had. 

I call this to your attention merely 
for the purpose of correcting, so far 
as possible, the mistaken impression 
that has been created that the Fed- 
eral Trade Commission is trying to 
gain additional power. 

Josepin L. BAKER, 
Assistant to the Chairman, Federal 
Trade Commission, Washington, D.C. 
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Another Vote Goes to 


Florence Gardner 

To the Editor: Referring to the 
long-time service records of Secre- 
taries J. A. Cullison of Pittsburgh 


and Euclid H. Alexander of Okla- 
homa City: 

Much depends upon how the term 
“advertising club secretary” is in- 
tended to be defined. If “working 
full time for the club” secretaries 
are considered eligible for entry in 
this years of service contest, the San 
Francisco Advertising Club submits 
the record of Miss Florence Gardner, 
executive secretary of that organiza- 
tion for 19 continuous years, serving 
under 20 club presidents. In addi- 
tion, Miss Gardner is now serving, 
and has continued to serve for sev- 
eral past years, as executive secre- 
tary of the Pacific Advertising 
Clubs Association. 

Here’s a real service record to 
shoot at. . 

EarRL BURKE, 
Past President, San Francisco 
Advertising Club. 
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Always Glad to 


Be of Service 

To the Editor: Can you send me 
the tear sheet from the September 
7th issue of ADvERTISING AGE, which 
I think carried a story of how to en- 
ter the advertising business? Un- 
fortunately, the watchman has de- 
stroyed this copy and I intended us- 
ing portions of this article in my 
lectures to the students of the Eve- 
ning College of the University of 
Cincinnati. 

If this is too much trouble just 
forget it, but the article was so well 
written and had what I thought was 
very good information for beginners 
in advertising. 

ERNEST L. BECKER, 
Cincinnati Merchandise Warehouse, 
Ine. 
7, 3 UF 


Gov. Sholtz Wants 


a Little Cooperation 
To the Editor: We desire to 
solicit the cooperation and help of 
your great newspaper to build the 
State of Florida as an all-year-round 
state to visit and tour, with empha- 
sis upon the months of November, 
December, January, February, March, 
April, May, etc. 
With that end in view, may we 


ask your help in inducing the United 
States Lines, the Cunard White Star 
Line, the French Line, the North 
German Lloyd, Hamburg American, 
Italian and Red Star Lines to organ- 
ize 20 to 40 day tours to Florida— 
Jacksonville, Port Everglades, Fort 
Lauderdale and Miami—with three 
or four days’ stop-over in New York, 
and from five to ten days in Florida. 

As you are aware, tourists from 
Europe are turning their eyes and 
ears to the call of the “New World’s 
Riviera,’—Florida—to take the place 
of the French Riviera, and thousands 
of tourists and the best class of peo- 
ple could be persuaded to “come to 
Florida” via New York. Doubtless, a 
cooperative arrangement could be 
made with the Clyde Mallory Line 
to take most of the passengers from 
New York to Florida. 

What we are most anxious to do 
is to have the “Manhattan,” “Queen 
Mary,” “Normandie,” “Bremen,” 
“Europa,” “Conte de Savoia,” and 
the “Pennland”’ make two or three 
trips this winter from European 
ports direct to our thirty-foot chan- 
nel harbor at Port Everglades, Flor- 
ida, with a stop-over at New York 
on the return trip—thirty days, all 
expenses, at from $350 up. 

Many will wish to bring their auto- 
mobiles or bicycles and tour the 
fine roads of the State of Florida. 

We know that your advertising 
and news men are in constant con- 
tact with the head men in these lines 
and if you will give this letter space 
in your newspaper and have your 
men help this plan along, the entire 
State of Florida will be eternally 
grateful. I know that the result will 
be most gratifying, and eventually 
all European countries may look 
upon New York and Florida as “good 
neighbors.” 

If you will advise me as to the 
proper way to bring this all about, 
including advertising, I will consider 
it a personal favor. 

Davip SHOLTz, 
Governor, State of Florida, 
Tallahassee. 
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Blessed Are the Meek 


To the Editor: We wish to report 
that humility pays when appealing to 
the consumer. In contrast to the 
generally insistent, strident exhorta- 
tions, the Sleep Shop has chosen to 
assume the gentle, counseling voice 
of Dorothy Dix, and to offer gener- 
ous, helpful advice to the confused 
and unhappy. And not only help- 
fully, but glamourously as well. Our 
presentation in a window display and 
a New Yorker advertisement is 
entitled: 

Romeo, Where Art Thou? 
If Romeo husbands grow cold 
Visit Our Sleep Shop 

The presentation humbly suggests 
that Romeo husbands may be loath 
to retire to the bedroom because of 
imperfect or disturbing sleeping 
equipment. It wisely diagnoses the 
most common difficulties, and then 
frankly prescribes the proper reme- 
dies. 

Our presentation has been invari- 
ably well received, as attested by the 
attendance in front of the window 
and in the Sleep Shop. The theme 
has been delicately handled and has 
elicited almost unanimously favor- 
able comment. In fact, a _ distin- 
guished critic of urban drama, Wal- 
ter Winchell, reviewed it and stated 
in his column: 

“The department store at 6th and 
45th has the most daring (but 
lovely!) window display! Probably 
wouldn’t get by in the films or 
shows!” 

NoRMAN DINE, 
The Sleep Shop, New York. 
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Admires Cat 


To the Editor: On Page 13 of your 
Oct. 12 issue, there is a picture of a 
cat. Kindly advise me where it 
would be possible to secure a print 
of this picture. 

L. H. DENTON, 
Alexander Milburn Co., 
Baltimore. 

The cat which aroused Mr. Den- 
ton’s envy appeared in an advertise 
ment of the Farm Journal, Philadel- 
phia, which doubtless will be glad to 
provide him with a print. 
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Circulation, yes. The least worrisome 
part of publishing is building a mail- 
ing list. The hardest job is to win 
and hold reader interest. Editorial 
content alone must do it. 


Numbers are important... very much 
so. But the value of numbers depends 
upon what they enumerate... with 
circulation, whether it was naturally 
or artificially gained. 


Farm Journal has 1,240,000 circula- 
tion. That's quantity gauged by any 
standard. It's 130,000 more than a year 
ago, and the number is being aug- 
mented by thousands each month. 


There have been no premiums, no 
prizes, no contests. Nothing was of- 
fered but the magazine itself. Yet old 
readers renewed—and new readers 


READER INTEREST 


Can't Be Won with Plated Spoons 


added their names—for no other 
reason than that in Farm Journal they 
found a modem magazine suited to 
their modern needs. 


Reader interest... the objective of 
every forward thinking publisher... 
is the thing that counts. With that 
achieved . . . advertising response 
naturally follows. 


What is there about Farm Journal 
that has won such interest in so short 
a time? A better looking magazine? 
That helped. More articles, more de- 
partments? Those also. A more force- 
ful editorial policy? Very much so. 
But chiefly timeliness .. . the ability 
to be in the field first with the last 
word on important happenings of 
current interest to farm people. 
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Apples Seize 
Spotlight as 
‘Week’ Is Held 


Pittsburgh, Pa., Nov. 5.—Apples, 
crowded into the background by com- 
petitive fruits during recent years, 
had their place in the sun this week 
as American Fruit Growers, Inc., tied 
in with National Apple Week, Oct. 
31 to Nov. 7, by promoting a Blue 
Goose apple window trimming con- 
test among dealers, with $250 in cash 
prizes. 

Progressive Grocer, Chain Store 
Age, National Grocers Bulletin, The 
Packer, Produce News and Produce 
Guide carried copy for the contest, 
offering window streamers and trims 
to retailers, and urging dealers to get 
double value out of National Apple 
Week by featuring the Blue Goose 
brand. 

American Fruit Growers, Inc., is 
said to be the largest concern in the 
industry handling a full range of 
trade marked and advertised fresh 
fruits and vegetables. The company 
is the largest distributor in the coun- 
try selling fresh fruits and vege- 
tables for the account of the pro- 
ducers. 

Last year the organization made 
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that wins Business 


potato marketing history by dis- 
tributing special streamers and 
price cards on Maine potatoes to re- 
tail outlets. 


Toy Exports Up 

A 30 per cent increase in toy ex- 
ports was reported by the United 
States department of commerce for 
the first half of the year. Toys 
valued at $584,362 were exported the 
first six months of 1936, compared 
with $446,593 for the first half of 
1935. 


Olson Named 


Thor M. Olson has been named 
sales manager of Ex-Cell-O Aircraft 
and Tool Corporation, Detroit, suc- 
ceeding William F. Wise, resigned. 
Mr. Olson was general manager of 
Continental Tool Works until it was 
absorbed by Ex-Cell-O in 1930. 


Lenz Joins Macy’s 


Herbert S. Lenz has joined R. H. 
Macy & Co., New York, as art di- 
rector. He was formerly in the same 
capacity with Montgomery Ward & 
Co., and previously served as man- 
aging director of Meyer Both Com- 
pany. 


“Perfumer” Appears 
Manufacturing Perfumer, London, 
Eng., was started by Leonard Hill, 
It will 


Ltd., publisher, in October. 
be issued monthly. 
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ANTI - FOREIGN 
AUTO CAMPAIGN 
STIRS BRITAIN 


Co-op Effort Called inane; 
Car Sales Booming 


London, Oct. 26.—Inter-industry 
dissension over the current coopera- 
tive campaign of a group of British 
motor car manufacturers, disparag- 
ing the purchase of “foreign made” 
cars, was the only disquieting note 
in the British Motor Show, which 
closed here Saturday with the largest 
attendance and the largest record of 
sales since 1929. 

The cooperative institutional cam- 
paign of British manufacturers, cur- 
rently running in large space in 
British dailies, carries no signature, 
the punch line declaring: “Buy a car 
made in the United Kingdom.” A 
typical advertisement devotes two- 
thirds of its space to a drawing of 
a pair of theater-goers stepping into 
|their car, while one comments, “A 


HEN it WASN'T “quiet on the western front,” what was usually going on? A 

mass attack on a wide front? No! Instead, a series of localized attacks on 
the “strong points” making up the enemy line. As these “strong points” fell one 
by one, the entire sector was taken, the entire line moved forward to victory. 


This military analogy holds for Iowa. 
market by market. Iowa is a state—not a city. 


It is 


You win in Iowa by attacking Iowa 


a group of markets, each 


important, each essential to successful selling and advertising in Iowa. 

The kind of advertising ammunition which blasts out sales in Iowa is the sort 
provided by the newspapers making up the Iowa Daily Press Association. 
Through them, you make your shots count. Through them, you barrage the peo- 
ple who are customers of dealers who stock your goods. 

A schedule in the newspapers of this Association strengthens the “morale” 


of your dealers. 


A consideration of more than normal importance in Iowa, be- 


cause lowa merchants have learned to be unconcerned about outside circula- 
tion of distant metropolitan newspapers. 


Right now, business in Iowa is decidedly worth going after. Cash farm in- 


come has soared to a gigantic total, $355,404,000 for eight months. More hogs 
are going to market than last year. Farm prices are at an index of 135, the high- 
est since 1930. Bank debits are mounting. Industrial payrolls have increased as 
much as 11 per cent in a month. Industrial employment is at a high level. De- 


partment stores sales have surged upward, showing that, as usual, lowa is spend- 
ing actively. 


Base your advertising and sales plans on these home-town newspapers in 
Iowa and you will make a steady advance to your sales objectives. 


IOWA DAILY PRESS ASSOCIATION 


405 Shops Blidg., Des Moines, la. 


} DAVENPORT TIMES 

DUBUQUE TELEGRAPH-HERALD 

FORT DODGE MESSENGER 

FORT MADISON DEMOCRAT 

IOWA CITY PRESS-CITIZEN 

KEOKUK GATE CITY 

MARSHALLTOWN 
TIMES-REPUBLICAN 

MASON CITY GLOBE GAZETTE 

MUSCATINE JOURNAL 

NEWTON NEWS 


AMES TRIBUNE-TIMES 

ATLANTIC NEWS-TELEGRAPH 
BOONE NEWS-REPUBLICAN 
BURLINGTON HAWK-EYE GAZETTE 
CARROLL HERALD 

CEDAR RAPIDS GAZETTE 
CENTERVILLE IOWEGIAN & CITIZEN 
CLINTON HERALD . 
COUNCIL BLUFFS NONPAREIL 
CRESTON NEWS-ADVERTISER 
DAVENPORT DEMOCRAT 


OELWEIN DAILY REGISTER 
OSKALOOSA HERALD 

OTTUMWA COURIER 

PERRY CHIEF . 
SHENANDOAH SENTINEL 

SIOUX CITY JOURNAL 

SPENCER REPORTER 

WASHINGTON JOURNAL 
WATERLOO COURIER 

WEBSTER CITY FREEMAN-JOURNAL 


PROTEST SPRINGS FROM BRITAIN COPY 


OVERHEARD AFTER THE SHOW: 


“A pily we bought a foreign car. 


It looks 


so much better to support the old country” 


Anti-foreign auto campaign of a group of British motor car manufac- 

turers, running in large space in British dailies, has caused a rift in 

industry ranks, with a number of leading advertising men attacking 
the campaign. 


pity we bought a foreign car. It 
looks so much better to support the 
old country.” 

American automobile manufactur- 
ers who have factories in Canada 
and England, such as General Mo- 
tors, Ford, and Chrysler, are reported 
particularly annoyed at this effort 
to confine purchases to indigenous 
manufacturers. Their attitude that 
the campaign is unfair and unjust 
is supported by a number of leaders 
in British advertising circles, who 
deplore the philosophy behind the 
campaign. 


Called “Damned Nonsense” 


C. R. Casson, managing director of 
Cc. R. Casson, Ltd., a purely British 
agency, is one of those who has pub- 
licly denounced the campaign. Writ- 
ing to The Advertiser’s Weekly last 
week, he said: 

“Personally I would call these not 
only ‘knocking’ advertisements, but 
smug, offensive, cheap, and damned 
nonsense. The same papers that are 
printing these advertisements will no 
doubt be telling us with great glee 
in the next few weeks, about the 
wonderful exports of British cars to 
foreign countries.” 

The same sentiment was expressed 
by an executive of one of the largest 
trade paper organizations in Great 
Britain. He said that the present 
campaign is repugnant to the adver- 
tising profession, which actively 
courts relations with American ad- 
vertisers. 

Sales Boom 


Despite this undercurrent of dis- 
sension within the industry, all 
groups expressed delight over the re- 
markable showing made during the 
automobile show. Held in London’s 
enormous Olympia, the show closed 
Saturday with an attendance of 237,- 
560 for the ten-day period, and with 
contracts placed estimated by the 
London Times at $440,000,000—an in- 
crease of $110,000,000 over last 
year’s show sales. 

The anti-foreign campaign has ap- 
parently had little effect upon the 
sale of American cars manufactured 
in Canadian or English plants, since 
manufacturers in this group unan- 
imously reported all-time sales rec- 
ords being broken. 


Miss Golding to Agency 

Pauline Golding has joined Edwin 
M. Phillips & Co., New York, where 
she will be in charge of production 
and servicing on radio accounts. 


Critchfield Gets 


Fisk Tire Account 


Critchfield & Co., Chicago, have 
been appointed by Fisk Rubber Cor- 
poration, Chicopee Falls, Mass., for a 
national campaign amounting to 
$500,000 for the coming year. 

Fisk will increase wages 11 per 
cent effective Nov. 2, Col. Charles E. 
Speaks, president, announced. 


Hoins for Publicity 


Jack Hoins has been appointed to 
the publicity staff of Richardson, Al- 
ley & Richardson, Boston and New 
York. He has served with several 
newspapers, most recently with the 
New York Daily News. 


Experienced 
Advertising Salesman 
Wanted 


Excellent opportunity 
for an experienced ad- 
vertising man to con- 
nect with a well- 
known publication of 
national circulation 
having distinctive cov- 
erage and a successful 
career of over half a 
century. 


Manmust have 
knowledge of and ex- 
perience with publicity 
accounts in Ohio and 
Chicago territory. 


Give full particulars 
in first letter, including 
past experience, abil- 
ity, age, approximate 
salary requirements, 
availability, etc. Re- 
plies held strictly con- 
fidential. 


Address Box 899 


Advertising Age 
Chicago 


Pee a 


het 


ee OY 6 REE SE one) 2c 


ceed 


a Pig al ES me Sits i fa Ss unas ted ee. 5 er owt ak = 4 aaa: Sue ay thas x é het ‘ ere ‘ , b . - . € a en : i ‘= a eee - ; 4 : e hs d 
ad babe 3 oe (ate bad es OR har eee SS FES, ; Ai. ae ee oe vr Ene f, : F Rss ¢ Fee : Meet gree foo a (oe ae ie gee tae tae 
os Sete . 
¥ x : 
r 4 a ee 
a ee 
| a | | ee 
a: ; RIE OT TT Tig i PE LCT AR PT ELE EP RR 
—— ee 7 
| es | 
= ge Be os FP nage 7 irae ee oacmeaee Te - ~_ 7 
> ee a, ae Se . ee 
or ky} an ee , : “a . ° 
ie eg < we St 4 * - ee — a {AD | ‘e } 3 s . 
Sn . < . _—* ~. = my 5 5 x > 
LAs —_ < ee “<peaee* 4 “ by . ; 
By ee Og eget 2 "ak nnemiti?: ae he, 
Dg, cre eee ee oe . a ~ "itk) A _ ; 
‘ | “8 Sj) 5 gg | St: Se 
| ba ef = ° Ms vi vgn ak « pat E 3 ? eA ‘ 
— SOS Ue eee 
: a ‘ res ‘A i \ ‘ 
, ns ae A, a. : , ; p 
| ” 4 ; , ¥ 7 a. *% : “a mt , - a 
; . is . wil % 4 Tr : 
aig eS. | 
= a ge / > i ye as = a ae “i 4 3 " i 
; | ao. Y ’ Na = aa i .~ ties 
£ | ei i oe * ,& a 4 is : a i eer 
‘ | entra ie. ; : he) i. . wend "ie .s P M Suh os sie wt } 
: si cee “S% ee * tego Bee J a | a 
a os GaP f§ Waa ee 
u4 as —_— eos ee : 7 é - he gis 4 3 ae 
z Teeter eer f t ~ d : pean i 
¥ i | | * r ; a _] iil’ 3 oe %. : = : . <a oe by . ; BE ee 
f as AE ate * ‘ aera ‘ eae re, Ve ee ca é 
. S Y ih aan ate. eee et 
Sy he ~ ae “a x5 pe aaa te oo. os 
: Ais 4 ab ‘ 4 . * ) os ie oe r Bee 2 , ? ae wv cs, Rg = 
fae —s. ae a aa YL CO Z a ee 
‘ : we at \ ‘ ba ip “I .¢ * . és ig: . one ee gf ee q 
. Pie 2 > > So 
3 ra | ki . a ag a ' ies ™ 4 a nan i cm oA A : aa i, {om Weer ae 
oy A Th WUD vic. « pi teas p . ae Siena, a 2 FG ‘ Tbe . x i é | 
He ai 1 a a ee ie _- : | 
a ved re os: ‘i eee re eae 
a bys Ne 2 ts % * ro Bye a ee ; . “ 
e a ) = ' ; 
x oe pa CNR I NL RN RN A ET EE OEE RTI AN 
ei Bs 
4 b j | 
: ‘ Uy acar maae tr e | 
i < 
sy ve ——— = — — —o <<< —_____— ——— ——- ——— a ae —_ ——$$_—___— ————— UT q 
. y 
sh tale 4 Py ‘ | , “ > “" \7 
a fr 4 Oe nF P } 7 bh. ¢ ” al : 
ai. r “is oe cm | H PIN? si aik é 7 
, f £ r | s” ay 4 p ie ee ‘< 
Pats s the f “x “fia vay ‘fi ‘QB 
4 i ae as wn \t I/ — BgsZ § Sag ean an" 
pico? _ RY | Sl he — ae SS SS 
ee) <= ys NY! ae } 
. = ese” ey: 
Bo ae * ‘y tt ao - 
pat SEN Ge SR , 
2 Pe or dy a. he ‘, A 1 
ok ; ee ‘, Fe nee oe 4 |) en XY % sd —= . ——————————— ———__——_} : 
a = yi age Re re, ‘ dj ; 
a ps ee y ~ | 
: = = = Ye~ lim Pe 
oa . 5 -! + ¢ 
ae S kire ee. a 7 eS 6, 
ae Fa pe #1 Oe eee oe li o a 
er rer 7 -— “ k 4 % - ‘ 3 “4 
j a 4 re “4 .7 pi: ” i | 4 
pS aa ea / 
bes i‘. F ie ‘ Aff 2 i 
“eee ‘ om ‘y4- ; i - 
ett ae 2 p4 % a" / : bis i J La ; 
ie. "ae ees | . 
a = h 4 t , Ps) ; 
et = PE USS a , 
ag “ 5 * , ; Bi \ ; 
aoe. - 
ey - 4 
_ | 
] ) 
m iets . 
a ane 
me E ta | 
* Me é es: | | 
3 joe 
a & air a a | 
i aes | 
; . ee | | : 
i a | . 
if) 
ia iis 
om yy Pg 2 a wud 
ea % | | 
ie tis = | 
ee po 
ear 
- ee | ; 
. E : } | | j 
uy , a | 
a inl ‘ 
ee if} : 
ae - | 1H! ; 
Be ess — | | 3 
ee ; 
=e. -. 
i 3 rt 
a Be 
“oe 
ee, se 
a eins 
“4 ss : ia) j 
eee ; 
Ree: aor. or | 
E a | 
. a age } | | 
ie ae | | 
es _ “ga | 
pitt iw, eae if) 
‘se “ee i 
2 a | i 
eam | 
7 ee ae et ia 
Bea ce —_—_— | 
a ¥ x > 
eee | is 
. ; ; 
. ee. ey { 
is J : 
an | 
\: ee eee | 
at Re ae <2 yn if atape Speen soe seg LW a te Me ag SN ORE RRS Sa eR Oe BY, SED AR SR! Ed a SG Ra ke i DRM ORE a ree ich MRO cai bs A pe Ce es a ee 


eR ERA ET 


Le 


i 
: 
: 
i 
: 


November 9, 1936 


ADVERTISING AGE 


EDITORIAL 


1 bie 
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Getting LIFE started— 


Those 195 advertisers who already have signed for over 
1000 pages of advertising in the yet un-born LIFE have 
a definite stake in the plans for launching the magazine. 
Those plans we publish herewith: 


ADVERTISING 


DISTRIBUTION: In addition to 201,000 already 


enrolled as subscribers, LIFE will be distributed 
by delivery to good newsstands in 48 states. 


CIRCULATION PROMOTION: By radio, news- 


papers, magazines, and point of sales display, etc. 


1. NEWSPAPER ADVERTISING: Beginning at the 
very first day of the life of LIFE, seven-column 
newspaper advertisements will appear in big 
cities from coast to coast, and will be repeated on 
subsequent weeks until LIFE is fully launched. 


2. THE MARCH OF TIME: Recently voted by a 
committee of radio critics the best program on 
the air, the MARCH OF TIME has resumed its 
original half-hour weekly form on Thurs- 
day nights under TIME Inc.’s own spon- 
sorship for the express purpose of an- 
nouncing and interpreting LIFE to the 
millions who follow the program on the 
Columbia coast-to-coast network. The 
program of November 12th (10:30 EST) 
will include special information on the 
history of photography and pave the way 
for a LIFE announcement the following 
week on LIFE’s issue date. LIFE will 
be promoted in the commercial announce- 
ments of subsequent MARCH OF 
TIME programs. 


OFFICES: 135 


EAST 


42ND 


3. POINT OF SALE DISPLAY: LIFE will appear 
on over 30,000 newsstands, displayed in FRONT 
position with big national weeklies. 


4. TRADE PAPERS: In addition to considerable 
space in advertising magazines, news of LIFE 


is appearing in a list of dealer publications. 
* * * 


And finally LIFE will be announced and re-an- 
nounced to the large audience of TIME, to the 
industrial leaders who read FORTUNE each 
month, and to the group of professional and busi- 
ness men who read the ARCHITECTURAL 
FORUM. 

The above efforts should, we believe, get LIFE 
thoroughly started in the U. S. 


STREET, NEW YORK 
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GIVE TERMS 10 
WIDEN MARKET 
FOR STERLING 


Instalment Sales Started by 
Guild Members 


Attleboro, Mass., Nov. 5.—An ap- 
peal to the modest salaried masses 
with a taste for finer things was 
being included today in consumer 
copy of members of the Sterling 
Silversmiths Guild of America, em- 
phasizing that sterling silverware 
can be purchased now on conveni- 
ent terms. 

Marking the first effort of this 
branch of the industry to spread 
distribution by term-selling, those 
featuring the new offer include R. 
Wallace & Sons Manufacturing Co., 
Wallingford, Conn.; Reed & Bar- 
ton, Taunton, Mass., and Interna- 
tional Silver Co., Meriden, Conn. 

Meantime the Research Division 
of the Rolled Gold Plate Manufac- 


turers Association, sponsored by 13 
manufacturers located in Attleboro 
and Providence, R. I., was laying 
plans for a consumer advertising 
campaign featuring gold filled and 
rolled gold plate jewelry advantages 
over electroplated jewelry. 


Stage Dealer Drive 


The research division of the asso- 
ciation was formed a year ago to 
launch co-operative advertising for 
the group. Efforts during the last 
year have been confined to dealers 
through trade publications. 

Success of the dealer campaign 
has encouraged plans to launch con- 
sumer efforts, Clarence Dunbar, 
Providence, a member of the adver- 
tising committee, said. 

“The campaign,” he declared, “has 
definitely increased sales for the in- 
dustry and created a quality mar- 
ket consciousness among consumers 
through the fact that jewelers are 
being educated to the selling points 
of this type of jewelry.” 

In addition to Mr. Dunbar, the 
committee includes Clarence Stone, 
Edwin Leach and Walter Cunning- 
ham, all of Attleboro. Sutherland- 
Abbott, Inc., Boston, is the agency. 


Furgason & Aston Move 


Furgason & Aston, Inc., radio sta- 
tion representatives, have moved to 
17 East 45th St., New York. 


Sorry] Advertising 
Crowds Out News 


Maysville, Ky., Nov. 3.—The 
Independent, Maysville morn- 
ing newspaper, broadcast this 
doleful (?) note to its readers 
in this Ohio River area last 
week by way of a barometer 
of business: 

“The Independent again to- 
day is compelled virtually to 
eliminate its editorial column 
because of the demand for ad- 
vertising space.” 


National Hotel Campaign 


Increased ease and adventure in 
modern travel will be featured in a 
new national magazine campaign by 
National Hotel Management Co., New 
York. Pages and half-pages in both 
black and white and color will be 
used. Swafford and Koehl, Inc., New 
York, is the agency. 


Largest “Hardware” Issue 


The 500-page annual issue of 
Hardware Trade Journal, London, 
Eng., weekly, to be published at the 
end of November, will contain 300 
pages of advertising, E. L. Benn, of 
Benn Bros., Ltd., publishers, an- 


nounced. 


“Damn Those Decimal Points” 


Said the Apologizer from 


ADVERTISING AGE 


In Advertising Age for November 2nd, an otherwise crackerjack 


story about P. & A. direct pressure mats contained this statement: 


“The Company (Partridge & Anderson) has had no 
complaints of shrinkage or dulled reproduction since 
development of a new direct pressure mat, and 
reduced costs are an important factor. The direct 
pressure mats run about 50 cents a square inch as 
compared with $1 an inch for electrotypes and 25 
cents an inch for the cheaper variety of dry mats.” 


According to reports of delighted Production Managers who have 
given the new P.& A. direct pressure mat a trial, this price of 50 
cents a square inchis not out of line, considering the bangup results. 


But the Advertising Age compositor slurred a decimal point—as 
the gentlemanly representative of A.A. was quick and sorry to admit. 


The current, actual, competitive price of this last word in clean 


and deep reproduction on newsprint—is one half a cent per 


square inch. And how glad you will be to pay this when you get 
acquainted with direct pressure mats first hand! 


“To err is human; to forgive divine.” O.K., Advertising Age, 
it's all forgotten—even if we are paying full rates for this space. 


, 


Partridge & Anderson Co. 


MATRI 


712 SOUTH FEDERAL STREET 


LEAD MOULDS + TENAPLATES + 


CES * STEREOTYPES 


© TELEPHONE HARRISON 3732 © 


ELECTROTYPES 


CHICAGO, ILLINOIS 


BATTLES AMONG 
CO - OPERATIVES 
IN EUROPE TOLD 


Bronson Describes Producer- 
Consumer Conflict 


Boston, Nov. 4.—Fights among 
producer co-operatives and consumer 
co-operatives in Europe, scene of the 
major development of this move- 
ment, were described by W. H. 
Bronson, research director of the 
New England Milk Producers’ Asso- 
ciation at the annual convention 
here last week. 

Contrary to the somewhat general 
opinion of serene development of co- 
operatives in European countries, 
Mr. Bronson cited the competitive 
situation which has arisen in Hel- 
singfors, Finland. 

Here consumer co-operatives and 
producer co-operatives maintain re- 
tail stores for the sale of milk and 
other products. Conflict arose when 
the consumer co-operatives started 
to go into the country to get its sup- 
ply and the producer co-operatives 
came into the city and established 
more retail stores. 


Control Agreements Fail 


While agreements to reduce this 
kind of dealing were attempted, the 
present status in Finland finds the 
producers’ co-operatives selling milk 
to consumer co-operatives and at 
the same time operating stores in 
competition with the consumer co- 
operatives. 

Conflict of another nature is evi- 
dent in Germany, Mr. Bronson as- 
serted. In Germany the main con- 
flict arises out of the producers’ in- 
sistence in asking for a higher re- 
turn and the consumer co-operatives 
attempting to purchase milk for 
less. 

The situation in Denmark, re- 
garding consumer, co-operatives in 
the dairy field is probably the hap- 
piest in Europe, he said. The rea- 
son is due to the small minority of 
privately owned plants. Of a total 
of 1,740 plants, 1,402 are worked on 
a co-operative basis and only 338 are 
privately run. 


Want Marketing Law 


In two resolutions adopted by the 
New England Milk Producers’ Asso- 
ciation the organization went on rec- 
ord as favoring “the adoption by 
Congress of suitable legislation to 
provide by constitutional means a 
method of Federal regulation of 
milk marketing in interstate com- 
merce.” 

“When all the farmers in this 
market are ready to get together on 
a uniform pay plan, we can proceed 
to raise prices without the aid of 
Federal control. In the meantime 
we shall exert all the power and in- 
fluence we possess with the next 
Congress in an attempt to amend 
the Triple A so that it will conform 
with the Constitution and again be 
useful in sustaining a reasonable 
price for the milk in the New Eng- 
land market,” Dr. E. H. Bancroft, 
president of the association, said. 

“We believe that the consumer 
should pay for milk a price in ac- 
cordance with the prices paid for 
other foods of equal nutrient value 
and that we should receive our fair 
share of the consumers’ dollar,” he 
added. 

General disapproval of the influx 
of cream from Western states where 
inspection is not up to New England 
standard was registered by dele- 
gates. The necessity of uniform in- 
spection regulation to maintain a 
more fair competition was also 
voiced. 


Copy Says “Stay Out” 

A three weeks’ newspaper cam- 
paign warning unemployed not to 
come to British Columbia to seek 
employment or relief has _ been 
started by the British Columbia gov- 
ernment. The labor department has 
prepared the copy. 


Two Sponsors 
Sign Sporting 
Events Early 


Chicago, Nov. 5.—Indicating an- 
other rush next year for the spon- 
soring end of sport broadcasts, two 
advertisers already have far antici- 
pated season openings with con- 
tracts to present athletic events. 

Dodge Motor Company dealers of 
Minneapolis and St. Paul, who com- 
bined to sponsor broadcasts of the 
University of Minnesota during the 
current football season, have taken 
an option on broadcasts of the 1937 
Minnesota schedule, over Station 
KSTP, St. Paul. 

Marking the first basketball 
schedule sponsorship, the Atlantic 
Refining Company, which blanketed 
the East with an imposing series of 
football broadcasts, has signed with 
Station WIP, Philadelphia, to pres- 
ent the Temple University basket- 
ball games during the coming sea- 
son, with the first game scheduled 
Dec. 21. The series carries through 
March 5. 


Tampa Papers Push 
City, County Free 


The Chamber of Commerce, Tampa, 
Fla., has accepted the offer of The 
Times and Tribune to publish with- 
out charge 26 pages promoting 
Tampa and Hillsborough county. 


KSTP Spends $300,000 


Work on the $300,000 transmitter 
re-location of Station KSTP, Minne 
apolis, will be completed in Novem- 
ber. The new transmitter will be lo- 
cated two miles outside the city lim- 
its. 


Agency for Houde 


Houde Engineering Corporation, 
division of Houdaille-Hershey Corpo- 
ration, Buffalo, manufacturer of 
Houdaille shock absorbers and other 
precision mechanisms, has appointed 
Baldwin & Strachan, Inc., Buffalo. 


Scoring Plays 


QO Bernie Bierman, Minn.O 
/ 0 0 
© fs a a 
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Half spinner “C) “Mouse trap 


Our coach, Al McCoy, describing to our 
readers the scoring plays of various 
coaches says: 
Every play designed by a coach will go 
for a touchdown if every man on the 
team that has the ball does what he is 
supposed to do. Several things can pre- 
vent touchdowns, however, the principal 
obstacle being the other team. 
Isn’t this business of advertising about 
like that? The best generalship and 
product should win. The goal posts 
are your audience. You must sell them 
to win. 


Open Road for Boys offers 300,000 cir- 
culation—about 750,000 readers—a goal 
worth reaching of growing boys—10 to 
17 years of age with an average age of 
144% years—the most impressionable 
age with all their variety of growing 
desires. 

Healthy sports are a_ necessity of 
youth, Al McCoy, famous _ coach, 
Lafayette’s great end and base ball 
player, teaches Open Roaders foot ball, 
basket ball and base ball in their sea- 
sons. He teaches sportsmanship, the 
science of the game, condition and diet. 


Do our readers like it? Well, he an- 
swers an average of 1000 letters a 
month. Sports equipment and food ad- 
vertisers take notice! It takes more 
than B.V.D.’s and a drink of water for 
a boy to play these games. 


Open Road for Boys 


729 Boylston Street, Boston 


122 E. 42nd St. 307 N. Michigan Ave. 
New York Chicago 

155 Montgomery St. 319 W. 9th St. 
San Francisco Los Angeles 
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‘THE HAIRE PUBLICATIONS 


| in 1936 reached 


AN ALL-TIME HIGH 


in number of 


ADVERTISING PAGES’! 


*FOR THE FIRST 10 MONTHS OF 1936—3502 ADVERTISING PAGES, AN INCREASE 
OF 18.3% OVER THE SIMILAR PERIOD IN 1935 WHICH WAS OUR PEAK YEAR. 


(0 St Un ce a le eR A ct 


WHY? 
Because EACH’ HAIRE PUBLICATION offers 
advertisers = definitely and with minimum 
| cost = complete coverage of the ONE MAJOR 


) MERCHANDISING MARKET they want to reach. 


| FOR 1937—THE HAIRE PUBLICATIONS DESERVE 
| FIRST CONSIDERATION ON ADVERTISING SCHEDULES 


THE HAIRE BUSINESS PUBLICATIONS | 


MIRRO' 


\. = gps ak 


“FABRICS © DRESS ACCESSORIES Bias ” THE INFANTS’ AND CHILDREN’S REVIEW 2 LUGGAGE AND LEATHER GOODS 
LINENS AND DOMESTICS i a 


CROCKERY AND GLASS JOURNAL _ 
THE NOTION AND NOVELTY REVIEW THE CORSET AND UNDERWEAR REVIEW o LUGGAGE AND LEATHER GOODS nee 
CORSET AND UNDERWEAR REVIEW | HOUSE FURNISHING REVIEW HAND BOOK AND DIRECTORY DIRECTORY AND YEAR BOOK 


1170 BROADWAY ~ . bine _ NEW YORK, N. ae 
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18 ADVERTISING AGE November 9, 1936 
1936 1935 1936 1935 
wes Gh am, ene Sen 25TH BIRTHDAY Christian Herald .... 9,903 10,083 Love & Romance... 19,167 13,024 
496,600 = year ago, a gain of 79,586 College Humor ..... 2,221 cose Radio Mirror ...--- 18,248 12,573 
lines, or approximately 16 per cent. Cosmopolitan ......--- 27,576 25,605 True Experiences... 19,101 12,976 
naples 9p hallyepe vate peeealtanen soap 17s Modere, Matwecn 17812 12688 
“eee envreeererere ’ ‘ ’ = thes 9 wd ° 
zines ran 300,901 lines of advertising oes: Reswanvengartees canes | Ghana Modern Romances... 16,202 13,038 
in November, a gain of 73,220 lines, Mes. so ccee, 79158  71,574| Radio Stars ........ 16,216 12,916 
or 32.2 per cent, over the 227,681 Graduate Group ....- 2,961 2,658 Sereontend b aan sini eet 
lines carried a year ago. House & Garden..... 29,011 21,272 Screenland .......-- — he 
% " ais . P House Beautiful com- Silver Screen .....- , , 
ow ers Fare bined with Home & is 
Field Ee Pere 25,505 16,370 Total group ......-- 300,901 227,681 
Nine outdoor publications carried REE «.occceeece 10,961 11,476] ouraoor 
86,520 lines in November, against Judge wee eeeeeeeeees 3,523 3,976], crican Riflemen... 9,391 8,374 
Chicago, Nov. 5.—Advertising line-| 74,683 a year ago, an increase of eee se enenarens piesa ye Been Field and Stream.... 13,863 11,912 
ag , av: _ Jo- 2 ine 5 > Modern Mechanix .... ’ , Fur-Fish-Game ...... 7,987 7,378 
age in monthly magazines for No-| 11,837 lines, or 15.8 per cent. National Geographic.. 8,161 G008 | te cscewuadaeiennece $000 9°343 
vember is 22.2 per cent above that Among weeklies and semi-month- Nation’s Business 23,639 14,827] trunting and Fishing. 8,373 6,810 
of November, 1935, Apvertistnc Ace’s| lies, for which October figures are Open Road for Boys.. ae Bae National Sportsman... 12,302 7,750 
analysi ineage reporte ra-| the latest avail 3 publications Physical Culture ..... ’ , Outdoors .......-0000% 5,328 5,193 
analysis of lineage reported by Na the pgs gene pA isin pation Popular Mechanics ... 23,469 19,773] Outdoor Life ......-- 11.567 10.514 
tional Advertising Records (Pub-|Tan 869,217 lines of adverisng Popular Science ..|Sports Afield ........ 8.450 7,409 
lishers’ Information Bureau) shows. | October, compared with 661,017 in eT) CCE 17,718 15,173 
Advertising in monthly magazines October of 1935, a gain of 208,200 ater pes AT la _— et Total group ........ 86,520 74,683 
: ‘ Scientific merica aes m , 
measured totaled 1,691,789 lines this| lines, or 31.4 per cent. ’$ports Illustrated & October Advertising Lineage 
month, compared with 1,383,861 in Individual figures for each of the American Golfer ar 2,352 Weeklies and *Semi-Monthlies 
Nove 935. a gai » 297.928! publications measured are given in Sportsman .......---- 17,381 15,358] Business Week ...... 52,034 30,768 
encima etn nA — ee the following tabulation: BPG occ cccvcccvccvees 28,224 20,272) Collier’s .........-+++ 105,735 82,268 
lines, or 22.2 per cent. pete aeea eae 32,060 16,984] *Horbes ........----- 13,002 9,090 
Seven standard publications meas-| standard 1936 1935 The Herald and Express, Los An- | ‘Startling Detective EANOGET ccctccsccsence 24,555 17,593 
ured ran 47,781 lines of advertising| American Mercury ... 3,827 3,261 . ea Adventures ........ 5,407 4,934] Literary Digest ...... 38,510 22,128 
this month, against 45,300 in Novem- Atlantic Monthly” . 11,529 12,873 geles, prepared this lofty birth Town & Country..... 42,947 35,520] News Week ......... 28,410 17,990 
gen e011 Current History ..... 2191 +1514) day cake for celebration of a|travel ..........-..-. 7,839  5,583| New Yorker ......... 113,466 100,157 
ber, 1935, a gain of 2,481 lines, or 5.4) Fooum & Century.... 3,133 5,247 silver anniversary. True Detective Mys- Saturday Eve. Post..183,120 143,661 
per cent. Harpers Magazine . 11,102 10,619 COTIOE cocecscseseser 5,475 Bee TU. . cciecesaseeeeo 116,296 91,945 
Thirty-six publications in the gen-| Review of Reviews... 7,023 5,812 ; 
eral Siation carried 680,601] Scribner's ...........- 8,976 5,974 1936 1935 Total group ....... 682,822 549,017 Total group ....... 675,128 515,600 
r a American Legion .... 3,909 4,352 
lines this month, compared with 539,.-| otal group ....... 47,781  45,300| Arts & Decoration.... 11,560 12,348] Women’s PP ge = hme sang magn pope 
597 lines a year ago, an increase of . EE oe re ere 2,965 3,310] Delineator .......... 8,115 10,832 e — eekly a8 499 mee 
141,004 lines, or 26.1 per cent. General Better Homes & Farmer’s Wife ...... 9,815 8,258 | This Week ........--. dd we 
de : ? pT eee 26,401 21,807 Gardens «.....s+e«-- 30,888 18,351 | Good Housekeeping... 56,820 54,637 = 
Eighteen individual women’s maga-| , nerican Boy ....... 7,755  6,369| Boys’ Life ........... 11,521 8,588 | Harper's Bazaar ..... 75,796 65,702| Total group ........ 122,154 74,037 
zines carried 575,986 lines of adver-| American Home ..... 32,580 24,407| Child Life ........... 5,802 5,899 | Holland’s .........--- 13,963 10,810 Pp rrinected roca 27,098 27,266 
———_———=—==—=—— =— —————————— ——— _|Home Arts-Needlecraft 7,006 6,004 chic Mkuhsn thane ’ eter 
Household Magazine.. 15,954 11,734] United States News.. 44,837 44,114 
Junior League Maga- T 
. otal group ....... 71,935 71,380 
ZINE se eeeeeveseres 10,939 10,217 INo issue in November, 1935. 
Ladies’ Home Journal 52,650 53,411 SWill become a weekly this month 
See (eves ceeeavsse 57,914 46,806 SIssue not received. ¥ 
Parents’ Magazine.... 33,907 18,648 ‘Figures supplied by publisher. 
Photoplay  .-..++.+++: 13,633 9,037 ‘Merger became effective with 
Pictorial Review .... 24,629 22,059 March, 1936, issue. Figure for No- 
NJ 7-7 » ’ ’ . 
- tage oe ie ged al gen otter vember, 1935, is for Vogue. Vanity 
True Story .-..--- ip tesco <-",42° | mPair’s lineage for that month was 
'Vogue, incorporating 14.451 
Ventty Pele ...+0s> 102,603 $2,157 6109; 
Woman’s Home Com- 1936 figure supplied by publisher. 
ere yr 56,350 49,586 ™ 
Woman’s World ..... 8,339 7,948 Chicago M. O. Company 
Total group .......575,986 496,600 Issues Record Catalog 
Women’s Groups bj Chicago Mail Order Co. issued 
Fawcett Women's Group: gf yo catalog in its history Nov. 
‘Hollywood Maga- 5, for the year-end holiday season. 
Gg ROR ie 16,792 12,837| Pages were increased 10 per cent 
‘Motion Picture 17,403 14,233] over last year and 100 per cent 
4Movie Classic ..... 16,856 14,244] over 1932, with mailings to 4,000,000 
*Screen Book ...... 16,755 12,875 | customers. 
*Romantic Movie 
OREN ib kse sce 15,697 9,794 ‘ 
‘Romantic Stories... 14,234 10,585 Form Bakers’ Service 
Po Play Maga- ere The P. F. Petersen Baking Co., 
‘True Confessions... 14,458 10,817 ——. nae formed Associated 
Macfadden’s Women’s sakers’ Service Co. to handle adver- 
Group: tising for 22 bakers using its Peter 
‘True Romances.... 19,243 13,108} Pan Trademark for their own prod- 
14,421 | ucts. 


Once a badge of Respectability 


Once upon a time the leaders of our communities adver- 


tised their respectability by means of iron deer on their 
front lawns. 


The deer have vanished; but respectability as the basis 
for leadership remains. In the very big cities, respect- 
ability has been somewhat overshadowed by swank. But 
everywhere else, leadership ,is in the hands of the em- 
inently respectable. 


Respectability is compounded of family, character, be- 
havior, and adequate means. It is a firm foundation for 
leadership. 


CHRISTIAN 


HERALD 


You know, of course, the old rule. Sell the leaders and 
you will sell their followers. You can no longer select 
the leaders by looking for iron deer. But you can reach 


them just as surely through their favorite magazine, 
Christian Herald. 


Movie Mirror ...... 20,391 


OUR FIFTEENTH ANNUAL WISHBONE 
ENTITLES US TO TALK TURKEY — 


For 15 years—ever since September 1921—we'’ve been 
equipped to answer the advertiser’s wish for radio service 
in New England. WBZ, the first licensed broadcasting 
station in the United States, is still first with advertisers 
who want to cultivate a New England audience effectively 
and economically. Meeting the demand for progress, 
WBZ and WBZA dominate in this rich trading area. 


WBZ WBZA 


50,000 WATTS 


NBC Bive Network 


BOSTON, MASS. 
Completely programmed by NBC 


1,000 WATTS 


NBC Bive Network 


SPRINGFIELD, MASS. 
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: Weekdays — A new record! 
0 | 
‘ In October, for the first time in any month, the aver- 
7 
: 5 age weekday sale of The New York Times exceeded 
G 500,000 copies net. The gain recorded over October 
h 
y last year was 24,264 copies. 
g 
»d 
t | 
0 For a newspaper of the character of The — foundation is also an event of significance 
| New York Times to reach a net paid sale — in the world of advertising. The unques- 
: exceeding 500,000 copies is, we believe, | tioned leadership which The Times holds 
d- 


Se Cn ALTA Reis SO 


asic 


SUNDAY NET SALE 764,232 — A NEW OCTOBER RECORD AND A GAIN OF 27,453 


an event of significance in American life 
and journalism. The Times’ appeal is to 
intelligent readers—won and held by the 
steadily improving excellence of this 
newspaper’s news service. 


The adding of this new stone to a strong 


The New York Cimes 


among the newspapers in New York, 
America’s greatest market, is based upon 
the power of this advertising which 
makes far in excess of a half-million im- 
pacts daily—and each impact is upona 


reader of The New York Times. 


“All the News That’s Fit to Print” 
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GERMAN GROUP 
FOUNDS SCHOOL - 
OF ADVERTISING 


Laboratory Courses Feature 
‘Mock’ Campaigns 


Berlin, Germany, Oct. 29.—-Empha- 
sizing practical application of class- 


room and laboratory instruction, a 


“ ” Pad rarticinge cos aig anart- | P P : 
mock” advertising campaign depart ‘course are window dressing studios 


ment has been established in the 
new “College for the Study of Scien- 
tific Business Getting and Advertis- 
ing” here. 

The institution was established by 
the Reich Association of Advertisers 
with the college building centrally 
located on Wittenberg Platz, one of 
the main avenues of Berlin’s retail 
business. 

With special classes formed for 
the study of technique of advertis- 
ing, the curiculum includes printing, 
coloring, copy writing, research and 
advertising administration. The col- 


liege also is offering a special course 


(on legal aspects of advertising and 


|! business 


| building 


soliciting with a _ view 
| toward grounding students for execu- 
tive posts. 
_ special department 
of practical advertising 
paigns, labeled, “Fictitious Business 
Firm De partment, 
dents in 
tion between 
vith the 


for con- 


two imaginary firms! 
entire campaigns carried | 
through to conclusions and _ tests 
nade for “results” 
practical side of the activity. 


Provides Laboratories 


A complete floor of the college 
is devoted to laboratory 
work on a variety of advertising ac- 
tivities. Included in this phase of the 


featuring a special course in displays 
of fashion dresses and gowns. 

The principal and auxiliary audi- 
toriums are equipped with complete 
motion picture facilities and a li- 
brary has been established with 3,000 
selected volumes on advertising, 
tional economics, and _ industrial 
economy and with 50 daily news- 
papers and 150 trade journals sup- 
plied regularly to the student users. 

Throughout the college building, 
elaborate displays have been ar- 
ranged of examples of copy in vari- 
ous media with emphasis on arrange- 


na- | 


cam- |. 


engages the stu-| 
“mock” advertising competi- | 


to round out the | 


| Dougal, 


ment of advertising space, acoustic 
and optical effects and the subtle 
novelties in various campaigns cited. 

The school is aided by an endow- 
ment fund which provides tuition 
and living quarters at the school for 
ight selected young students. There 
are 300 applications for the advanced 
sourses in sashincshenates at the school. 


Olson New Head of 
Chicago Art Directors | 


John Olson, Leo Burnett Co., was 


elected president of the Art Directors’ | 


Club of Chicago for the coming year 

Other officers are Charles H. Mce- 
Henri, Hurst & McDonald, 
first vice-president; Scott 
Runge, N. W. Ayer & Son, Ine., sec- 
ond vice-president; Egbert G. Jacob- 
son, Container Corporation, secre- 
tary; John B. Breunig, Needham, 
Louis & Brorby, Inc., treasurer; Wil- 
liam H. Savin, Roche, Williams & 
Cunnyngham and William A. Kitt- 
redge, retiring president, directors 
for two years. 


Inc., 


Account to H-S 
“The Crossroads of the World,” 
new international city of shops and 
studios in Hollywood, Calif., has ap- 


pointed Hillman-Shane Advertising 
Agency, Los Angeles. Newspapers, 
magazines, radio and direct mail 


will be used for the center compris- 
ing 120 shops featuring merchandise 
of foreign nations. 


Because the automatic heat and air condition- 
ing market is new, growing, dynamic, it has 
attracted men from more than THIRTY allied 


fields. 


Through a self classification, these dealers and 
technicians have been assembled into one 
group by AUTOMATIC HEAT and AIR CON- 


DITIONING, 


the only 
from its origin to serve the needs of this fast 
growing industry. 


publication designed 


“The Automatic Heat and Air Conditioning 


Market” is a new, comprehensive, condensed 
study of this market. Write on your business 
letterhead for your copy. 


a 


AUTOMATIC HEAT and AIR CONDITIONING 
1900 PRAIRIE AVENUE, CHICAGO, ILLINOIS 


HUGE VOLUME 
ANTICIPATED 
BY TOY TRADE 


Myriad of Gadgets Ready to 
Delight Young 


New York, Nov. 5.—Santa Claus 
had better get a few additional rein- 
deer. Toy men here insist that he 
will need them to help deliver the 
$215,000,000 worth of toys they esti- 
mate he will deliver during the holi- 
day season—a 15 per cent increase 
over last year. 

The season will not only be the 
largest in many years, the Toy Insti- 
tute estimates, but it will also be 
noteworthy for the wide variety of 
toys which will be presented for the 
amusement and enjoyment of young- 
sters of all ages. 

More than 1,000 new science, build- 


| 


ing, transportation and household 
toys will make their appearance 
shortly in stores throughout the 


country, and they will be accompanied 
by a record breaking number of 
handcraft sets. 


Refiect Adult Concerns 


The manner in which toys reflect 
the dominant themes of adult life is 
demonstrated, according to the in- 
stitute, by the fact that less than one 
per cent of the total volume will con- 
sist of warlike and uniform toys such 
as soldiers, policemen, cowboys, 
G-men, etc., in striking contrast to 
the situation in Europe, where uni- 
formed toys are reported as being 
overwhelming favorites. 

Movie, radio and comic strip stars 
seem more popular than ever in the 
| toy world, and their names, faces and 
endorsements will lend glamor to a 
wide variety of items, including play 
sets. balloons, games, furniture, 
wheel toys, ete. 

“The dominant interests of adults 
are always closely reflected in the 
toy world,” James L. Fry, manag- 
ing director of the Toy Institute, 
said. “Yuletide, 1936, marks 20 years 
of development in the American toy 
industry which has closely followed 
the advancement in science, art, in- 
dustry and general living standards 
reflected in American life. Since the 
caveman’s days, toys have been de- 
signed to look like grown-up models; 
but modern toys also aim at purpose- 
ful, safe, and educational objectives 
in the fullest sense.” 


IPI Starts Student. 


Contest on Color 


International Printing Ink Cor- 
poration, New York, has launched a 
student essay contest on “The Im- 
portance of Color in Printing.” 

Three $10 sets of “Three Mono- 
graphs on Color” will be awarded to 
the authors of the three best essays 
submitted in each school. Winner of 
the national contest will receive a 
$400 scholarship to the Carnegie In- 
stitute of Technology School of 
Printing and a trip to New York. 


Gundlach Promoted 


W. L. Gundlach, who has been with 
Standard Oil Company of Indiana, 
Chicago, since 1929, has succeeded 
Joseph A. Martz, resigned, in charge 
of industrial advertising. Mr. Gund- 
lach was formerly in the company’s 


direct mail department and _ had 
charge of its house’ publication 


“Stanolind News,” and later served 
as an assistant in the retail sales 
department. 


Motor Wheel Expands 


Plans for construction of a million 
dollar plant have been announced by 
Motor Wheel Corporation. Lansing, 
Mich. The plant will be leased to 
Campbell, Wynant & Canon Foundry 
Co., Muskegon, and brake drums 
will be manufactured in January. 


W-M Agency Moves 
Wolcott & Murray, Inc., Boston, 
has moved from the Chamber of 
Commerce Bldg. to larger quarters 
in the Murray Bldg., Kendall Square, 
Cambridge, Mass. 


“Herald-Post,” 
Old Louisville 
Daily, Suspends 


Louisville, Ky., Nov. 3.—The Her- 
ald-Post, Louisville evening newspa- 

er, filed a petition in voluntary bank- 
ruptcy last Friday, and suspended 
publication with the issues of that 
day. The publication was a consoli- 
dation of the Louisville Herald, 
founded in 1852, and the Lowisville 
Post, 26 years younger, and had a 
circulation of more than 50,000. 

The Herald-Post first went into re- 
ceivership late in 1930, and was op- 
erated by Benjamin S. Washer as re- 
ceiver until October, 1931, when it 
was sold to John B. Gallagher, New 
York advertising man. In May, 1933, 
the property was purchased from Mr. 
Gallagher by the Girdler Corpora- 
tion and its officers and later was 
divorced from the Girdler Corpora- 
tion. 

Pending the naming of a trustee, 
Charles J. Hodapp, vice-president and 
general manager of the publishing 
company, has been appointed custo- 
dial receiver. No plans for resump- 
tion of publication have been an- 
nounced. 


Felix Starts Radio 


Coverage Ratings 


Edgar H. Felix, New Rochelle, 
N. Y. will launch a new service, Ra- 
dio Coverage Ratings, to be issued 
for the present as a supplement to 
his Radio Coverage Reports. 

The ratings will present a sum- 
mary of coverage of radio stations 
and networks for larger geographical 
divisions, and will take into account 
populations served, effectiveness, and 
competitive effect of superior serv- 
ices. 


KDKA Announcer Wins 
Davis Award of $150 


Wilbur C. Sutherland, announcer 
for station KDKA, Pittsburgh, re- 
ceived the H. P. Davis Memorial 
Award of $150 in cash and a gold 
medal Nov. 2. 

Edwin Schaughency, also of KDKA, 
was second, and Ernest Neff of 
WJAS-KQV, third. 


Smith’s Post Unchanged 


R. Robert Smith informs ADVER- 
TISING AGE that there have been no 
changes in executive personnel of 
the Continental Distilling Corpora- 
tion, Philadelphia. Mr. Smith is ad- 
vertising manager and Dr. Lewis H. 
Marks, president. 


Wilkey C hanges Posts 


M. N. Wilkey, coal sales manager 
of the St. Bernard division of West 
Kentucky Coal Co., Earlington, has 
resigned and has purchased an in- 
terest in Coil Coal & Mining Co., 
Madisonville. He was elected vice- 
president and sales manager. 


Van Nest Changes 


Harold W. Van Nest has joined the 
staff of House Beautiful. He was for- 
merly advertising manager of The 
Spur. 


FARMERS 
WHO BUY 


322.757 active buyers 
read THE NATION’S 
AGRICULTURE each 
month. They have the 
highest purchasing power 
and the greatest ratio of 
farm ownership in Ameri- 
can agriculture. 

A survey made. this 
summer and recently com- . 
piled, among 5,000 read- 
ers, reveals a cross sec- 
tion of purchasing power 
and buying intentions. It 
will be of value and in- 
terest to you. 

Write today for your 
complimentary copy] 


The Nation’s Agriculture 


58 East Washington 
Chicago 


Illinois 
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ROTOGRAVURE AT LESS COST 
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1936 
FIRST 3 MARKETS 
GROUP 
ADVERTISERS 


Palmolive Soap 
Fels-Naptha Soap Chips 
Frigidaire 
Jell-O 
Sheaffer Pen 
Shredded Wheat 
Squibb's Toothpaste 
Bayer's Aspirin 
Dr. Edwards’ Olive Tablets 
Health-Ray Sun Lamp 
National Oil Heating Unit 
Odorono 
Phillips’ Milk of Magnesia 
Virginia Rounds 
Woodbury Soap 
Westclox 
Campbell's Soup 
Super Suds 


Fay-Miss Brassiere 


MARKETS GROUP 


New York SUNDAY NEWS - Uitttago-SHNDAY_IBIBUNE - Philadelphia SUNDAY INQUIRER 


NEW YORK OFFICE 


CHICAGO OFFICE SAN FRANCISCO OFFICE 
William E. Farrell, 220 E. 42nd St. James Crawford, Tribune Tower Keene Fitzpatrick, 820 Kohl Bldg. 
Vanderbilt 3-9292 Superior 0100 Gartield 7946 
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Horchler Leaves ABP, 
Joins Media Records 


Bennett H. Horchler, manager of 
the advertising bureau, Associated 
Business Papers, New York, has re- 
signed to become manager of the 
business paper division of Media Rec- 
ords, Inc., also of New York. He will 
be in charge of a new service for 
business papers paralleling its work 
for newspapers. 

Mr. Horchler joined Associated 
Business Papers in 1931, and previ- 
ously was with Aviation, and South- 
ern Aviation. 


Kleenex Sponsors 
$10,000 Contest 


International Cellucotton Products 
Co., Chicago, maker of Kleenex, is 
offering U. S. Savings Bonds totaling 
$10,000 (maturity value) as prizes 
for the best letters on “What I Con- 
sider the Best Way to Use Kleenex 
for Babies and Why I Think So” in 
conjunction with the company’s ra- 
dio serial “The Story of Mary Mar- 

Kleenex will offer 3,000 merchan- 
dise prizes in addition to the baby 
bonds. The contest closes Nov. 29. 


Phillips for Smirnoff 


Ste. Pierre Smirnoff Fils, Inc., New 


York, vodka, kummel and other 
liquor products, has appointed Ed- 
win M. Phillips & Co., also of New 
York. 


ing, Ladies’ 


DENNISON DRIVE 
TILTS SPOTLIGHT 
FROM THE QUINTS 


Stresses 2 Million Babies 
Born in U. S$. This Year 


Framingham, Mass., Nov. 5.-—Turn- 
ing the infants’ spotlight back to the 
United States after the prodigious 
events of the Dionne quintuplets and 
the recently-concluded Toronto stork 
derby in neighboring Canada, Denni- 
son Manufacturing Company is point- 
ing to the records in current adver- 
tising efforts to stress the need for 
Babypads in this country. 

The basis of the campaign is a 
chart showing increase in births in 
the United States from about 600,000 
in 1915 to considerably more than 
2,000,000 a year at the present time. 

The campaign is being carried in 
American Journal of Nursing, The 
American Weekly, Good Housekeep- 
Home Journal, McCall's, 


Modern Magazines, Parents, Pictorial 
Review, True Story, and Woman's 
Home Companion, featuring the 
themes, “No more diaper drudgery” 
and “No more disagreeable diaper 
eare for mother.” 

In conjunction with the expanded 
advertising efforts, new packaging 
has been designed with three of the 
Babypads styles presented in mois- 
ture-proof wrapping materials. At- 
tractive point of sale display units 
are being distributed, and a broad- 
side to be sent to 2,000 jobbers and 
retailers in spiral-bound form, titled 
“Pinning Down Some Facts” and pro- 
viding selling information on this 
market is being prepared. 


Offer Three Samples 


A novel sampling method also is 
being utilized to back the national 
advertising campaign. Dennison is 
furnishing package inserts which 
offer to send samples of Babypads to 
three other mothers or expectant 
mothers the purchaser may desig- 
nate. 

Featuring new craft booklets to be 
released shortly for school and gen- 
eral distribution, the company is 
winding up the current year’s adver- 
tising efforts with general copy on 
various Dennison materials in Amer- 
ican Home, Better Homes & Gardens, 
Dell Screen Group, Farmer’s Wife, 
Fawcett Women’s Group, Grade 


The Georgia Railroad was chartered in 1833. 


chartered in 1836. 


The Western and Atlantic was 
Construction of the Georgia began at Augusta and moved west- 


ward; the Western and Atlantic had its beginning seven miles east of the Chatta- 


hoochee and moved southeast. 


—later Atlanta. 


These railroads met at Terminus—later Marthasville 


That’s how the distributing center of the Southeast got its start 100 years ago. 
Fifteen main lines of eight railroad systems handle freight and passengers in and 
out of Atlanta, and employ locally 6,500 people with an annual pay roll of $9,750,000. 
Main offices of the Southern Railway are housed in their own eight-story building 


here. 


Railroads, along with geographical location, brought 1,700 branch offices of 
national manufacturers into Atlanta. 


Not so old is The Atlanta Journal,—53 years ago it was established. 


But 


during that time it has been a vital force in the growth and development of up-and- 


The Atlante Journal 
Station--50,000 Watts 


fair Yates of the Dah "|| 


coming Atlanta. 


Ever alert to start new things, The Journal 


was the first Atlanta newspaper to have sports pages and 


sections; society pages and sections; its financial pages are 


the most complete in the South. 


The Journal has always 


emphasized complete news coverage and its editorial page has 
been awarded the prize of being the best editorial page in 


Georgia in 1935. 


No wonder “The Journal has carried the 


bulk of the advertising for 25 years. 


Teacher, Household Magazine, The 
Instructor, Macfadden Women’s 
group, McCall’s, Modern Magazines, 
Pictorial Review, Red Book, Rural 
Progress, Successful Farming, 
Woman’s Home Companion, and 
Woman’s World. 

Direct mail pieces also are being 
dispatched to different groups, in- 
cluding package medicine, textile, 
schools and colleges, brush and 
broom manufacturers, bakers, chem- 
ical manufacturers, meat packers, 
mattress manufacturers, paper and 
shoe manufacturers, laundries, and 
toilet preparations manufacturers. 


Life Insurance 
Advertisers to 


Meet Nov.12-14 


Chicago, Nov. 6.—Life insurance 
advertisers will converge on this 
city next week for the annual meet- 
ings of the Life Insurance Sales Re- 
search Bureau and the Life Adver- 
tisers Association, to be held at the 
Edgewater Beach Hotel. 

The Life Insurance Sales Research 
Bureau will lead off the week, with 
the Life Advertisers’ meeting begin- 
ning on Thursday, Nov. 12, the last 
day of the sales research meeting, 
and continuing through Saturday, 
Nov. 14. 

A galaxy of 20 speakers will pre- 
sent their views on life insurance ad- 
vertising to the convention, while 
exhibits of the advertising activi- 
ties of more than 100 of the leading 
life insurance companies of the coun- 
try will provide practical examples 
of the work of members. 

Awards for the best exhibits of all 
types of advertising will be made at 
the meeting. Judging will be done 
by a jury of prominent Chicago ad- 
vertising and merchandising execu- 
tives, under the general supervision 
of Henri, Hurst & McDonald, Inc. 


Springfield Club 
Awards Certificates 


Certificates of merit denoting ex- 
cellence in preparation of advertis- 
ing material were awarded by the 
Advertising Club of Springfield, Mass. 

In the ‘local advertising classifica- 
tion, Burnham’s store was first; In- 
stitutions for Savings, second, and 
Hampden Savings Bank, third. Wm 
B. Remington, Inc., was first in the 
national classification for Moore 
Drop Forging Co. Gilbert and Bar- 
ker Manufacturing Co. was second 
and the Remington agency third for 
Cab ale of Wehle Brewing Co. 


Stations WHK, WJAY 


Centralize Operation 


Centralized operation of stations 
WHK and WJAY of United Broad- 
casting System, Cleveland, became 
effective Oct. 25 when the two sta- 
tions went on the air from the new 
WHK studios in the Terminal Tower. 

The stations will continue to oper- 
ate as separate broadcast units but 
will have a combined staff for sta- 
tion operations, sales and production. 
H. K. Carpenter is vice-president and 
general manager, C. A. McLaughlin, 
sales manager, John Vorpe, produc- 
tion manager, and E. L. Gove, tech- 
nical supervisor. 


A. N. A. Prints Report 


on Meeting Session 


A verbatim printed report of the 
session on the Robinson-Patman act 
Oct. 10 at the meeting of the Associ- 
ation of National Advertisers, Inc., 
at White Sulphur Springs, has been 
distributed to members. 

A limited number of free copies 
have been reserved for distribution 
to interested persons, and are avail- 
able on application to the associa- 
tion’s headquarters, 330 West 42d St., 
New York. 


With Hereules Powder 


W. J. Lawrence, formerly president 
of Paper Makers Chemical Corpora- 
tion, has been appointed a vice-pres- 
ident of Hercules Powder Co., Wil- 
mington, Del., with acquisition of 
assets of the corporation by Hercules. 
He is general manager of the paper 
makers chemical department. 


Ringer Moves 


Lee Ringer, Advertising, Los An- 
geles, has moved to 3923 West Sixth 


St. 


Public Offers 
Ammunition for 
Railroad Drive 


Washington, D. C., Nov. 4.—With 
a marked jump in passenger traffic 
experienced by participating rail- 
roads in the early stages of the As- 
sociation of American Railroads’ co- 
operative advertising campaign, a 
careful analysis of correspondence 
from the traveling public is now be 
ing made today to gather additional 
ammunition for the second half of 
the drive opening in December. 

Inquiries from the public, evincing 
a genuine interest in the subject of 
rail travel, have been received in 
such numbers since the campaign 
opened, officials said, that it is plan- 
ned to incorporate some of the high 
points developed in the second half 
copy. 

The barrage of letters also has 
indicated that much of the travel in- 
crease may be attributed to the pro- 
motion effort although no detailed 
breakdown is available. During the 
first two months of the campaign, 
the number of passengers carried by 
participating railroads, it was re- 
ported, totaled 41,031,382 against 32,- 
265,255 for the same period in 1935. 


Rise in Freight 


Although emphasis in the current 
campaign is being laid on passenger 
travel in general media, appeals to 
industrialists also are being made, 
and revenue freight during the first 
five months of the campaign reached 
14,840,210 tons against 12,589,522 
tons during the corresponding per- 
iod of 1935. Economy is being 
stressed in the freight transporta- 
tion phase with the theme—‘costs 
average less than a cent a ton a 
mile.” 

The $900,000 Association cam- 
paign is being augmented by heavy 
tie-in efforts of the individual rail- 
roads. Arthur Kudner, Inc., New 
York, is handling the national cam- 
paign. 


Halliwell New Head 
of Alberta Division 


H. T. Halliwell, Coleman Journal, 
was elected president of the Alberta 
division of Canadian Weekly News- 
papers’ Association in Calgary at its 
annual meeting. 

Other officers are P. T. Galbraith, 
Red Deer Advocate, first vice-presi- 
dent; Ralph C. Jessup, Macleod Ga- 
zette, second vice-president; A. Ren- 
nis, Leduc representative, H. J. Ford, 
Lacombe Globe, and R. L. King, 
Claresholm Local Press, executive 
committee. 


Benham for Pediforme 


Pediforme Shoe Company, New 
York, has retained F. Darius Ben- 
ham, Ine., New York, as promotion 
and publicity counsel. 


Cotton Shop to Freund 


Cotton Shop, Inc., New York and 
White Plains, has appointed Morton 
Freund, New York, for its cruise and 
sports wear. Magazines, newspapers 
and direct mail will be used. 


MODERN 
MAGAZINES 
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© e 
Hz POPULARIZES the 
SciENCE of INuTRITION 
The Macfadden Editorial Technique means 
editing close to life as people live it. It talks 
the language of forward-looking millions. 
It deals with subjects governing their lives— 
health, love, success—things that affect its 
readers personally. Always this editorial en- 
thusiasm carries interested millions along 
with it—never preaching at people... it 
talks to them in these unique magazines in a 
friendly, vital way. 
: - ~~ : The pioneer magazine to which this Tech- 
How a persistent Editor simplifies this vital phase of public jique was applied—Physical Culture—leads 
welfare through an utterly different Editorial Technique today in health education. The pages of True 
Story and the Women’s Group bring inspi- 
FEW years ago food wasmerely“‘some- _ science of nutrition,” says the Nobel Prize ‘ation and hope. Alert, newsy Liberty drama- 
thing to eat.” The common idea _ winner, in tracing its popular acceptance, izes its readers’ current interests in fiction 
was to fill the stomach with any- “in the last quarter of a century than in any 4d in fact. Truly, Macfadden Magazines 
thing edible. other period in the world’s history.” regularly affect the lives of millions of ambi- 
The science of nutrition was little known, One of the pioneer forces that has brought Cons ane senpentiny Sra 
as was the importance of wholesome food _ about this great change is the tireless, fifty- Threaded through all Macfadden Maga- 
upon public health and national welfare. year crusade conducted by Bernarr Macfad- zines is the secret of their success—the vivid, 
Today, when a professor of medicine of den. Sometimes called a “health-crank,” he humeanined Macjasden Editoriat Techalgue, 
Hecvard University is chosen as the Nobel has seen most of his ideas widely accepted. 49 intimate and stabilized tie between Editor 
Prize winner, the award is based on his Macfadden spent a fortune on the science of and Readers—and that accountsfor the great, 
knowledge of nutrition, a subject which he —_‘-2Utrition and in expounding facts about food hee ty: — Henees oe SEE 
says “ultimately concerns the welfareofman __ in relation to health. He pioneered in prac- madenennenaantiaite iti 
and his place in future history will depend _ tical research, turning theories into truths. 
on what he eats.” Macfadden’s success in “‘selling”’ his ideas . ‘ 
Today millions of people have a better to the public lies in the strangely effective 
understanding of what to eat and how and ~—_ Editorial Technique which he has developed This series of advertisements is sponsored by 
why and when. Knowledge has replacedig- over the years. His powerful Technique is — Physical Culture, the first of the family of 
norance. “More has been learned about the _ the foundation-stone of all his magazines. Macfadden Magazines 
LIBERTY - TRUE STORY - MACFADDEN WOMEN’S GROUP - PHYSICAL CULTURE - PHOTOPLAY - THE DETECTIVE GROUP 
New York * Chicago * Boston * San Francisco * Detroit * Toronto * Montreal 
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STANDARDIZED 
FASHIONS RUIN 
GARMENT TRADE 


Forstmann Decries Mass 
Buying, Cheap Prices 


New York, Nov. 5.—Standardiza- 
tion may make sales for some in- 
dustries, but it has led to the loss 
of billions of dollars in sales of 
women’s garments, Julius Forst- 
mann, president of Forstmann 
Woolen Company, asserts in a 


pamphlet being distributed through- 
out the industry this week by The 


Fashion Originators’ Guild of 
America, Inc. The guild, which has 
headquarters at 512 Seventh Ave., 
New York, is composed of leading 
garment manufacturers and retail 


merchants. 
The twin evils of style standardi- 


zation and depreciation of quality 
are preventing the industry from 
cashing in on “a market for wo- 


men’s garments that rivals that of 
any former period in the history of 


the country,’ Mr. Forstmann main- 
tains. 
Individuality Sought 
“It is only through a renewed 


emphasis on individual merchandis- 
ing, with garments selected on the 
basis of style and value, rather 
than on low prices, that the fashion 
industry can hope to share in the 
period of increased prosperity 
which this country is entering,” his 
statement says. 

“It was independence in thought 
and in action,” Mr. Forstmann 
states, “which was responsible for 
the development in this country of 
the new merchandising methods 
recognized everywhere as the most 
successful in the world. The past 
decade and more has witnessed the 
gradual disappearance of this dis- 
tinctiveness and _ individuality in 
many of the great stores of the 
country beneath an avalanche of 
standardized practices. 

“These practices have reduced 
many of them to a common level 
in the minds of the public as well 
as in reality. From stores which 
represented definite standards of 
quality in merchandise and type of 
service they have become mainly 
competitors in price, each one en- 


gaged in stimulating the bargain 
hunting propensities of the con- 
sumer. The results of these poli- 
cies have been a steady deteriora- 
tion in standards of quality and 
price levels with loss of profit to 
manufacturing resources and retail 
merchant, and to the dissatisfaction 
of the public. 

“These efforts to conduct the 
women’s garment business on the 
principles which govern a staple 
business with primarily a replace- 
ment, rather than a fashion market, 
have undoubtedly led to the loss of 
billions of dollars’ worth of business 
through failure to offer the distinc- 


tive sales producing merchandise 
which the public has often vainly 
sought and which it would have 


bought if it had been available.” 


Is Ruining Industry 


Mass buying of women’s garments 
by groups of stores, Mr. Forstmann 
adds, with continued pressure for 
cheaper merchandise and  unwar- 
ranted price concessions, has_ re- 
sulted in great losses to textile and 
women’s garment manufacturers and 
to retail merchants themselves. 

“It has resulted in the destruction 
of many of the best originators and 
manufacturers of quality garments,” 
he states. “It has materially reduced 
the variety of desirable and saleable 


black and white 

rate, per page. 
per thousand, in. 
Harpers Magazine — 


he lowest rate, per 


page per 


thousand, 


... in the Class 
and Quality field 


When a periodical offers an established 


Quality Circulation of over 100,000 at the 


lowest rate per page per thousand —that is 


news. 


Harpers Magazine does just that —it can 


place your advertisement before a respon- 


sive, eager to buy, able to buy audience—the 


key buyers of the country. They are the men 


and women who influence the opinions and 


buying habits of their communities. 


$13,000 average income of Harpers Maga- 


zine families. 
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APPLES HAVE DAY 


Chicago Grocers Offer 
HALLOWEEN SPECIAL- 
Washington State Apples 


Washington State Apples, Inc., 

made an extensive holiday drive 

with this special appeal to young- 
sters and parents. 


styles in fabrics and garments. It 
has encouraged the _ irresponsible 
manufacturer, the chiseler and the 
copyist. The only survivors in the 
field of better garment producers 
are those who have refused to suc- 
cumb to the demand for poor qual- 
ity garments. This is true also in 
the textile fabric industry. Price 
pressure, and the necessity for pro- 
ducing cheaper and cheaper goods 
have reduced many mills either to 
bankruptcy or to a desperate strug- 
gle for existence. Only those few 
mills determined and _ financially 
able to resist the combined demand 
of garment manufacturers and retail 
merchants for cheaper goods have 
survived with more or less success. 

“So far as the consumer is con- 
cerned, the net result of having ap- 
plied mass merchandising methods 
to such a field of highly selective 
class merchandise as the retailing 
of women’s better grade garments 
has been to create a bargain-hunting 
public. It has reduced _ stand- 
ards of taste in clothes because the 
general level of garments offered 
has been without suffiicent distinc- 
tion and variety. It has established 
a false sense of values in the mind 
of the consumer who has been edu- 
cated at tremendous cost to fill nor- 
mal clothes requirements with bar- 
gains offered at never ending spe- 
cial sales. 


| 


| Individuality Stressed 

| “The present upward trend in the 
country’s economic. conditions 
makes it a most propitious time to 
abandon mass merchandising meth- 
ods and to return to the principles 
of individual quality merchandis- 
ing,” Mr. Forstmann declares. ‘“Re- 
tail merchants can make no more 
profitable move than to aid and en- 
courage their buying staffs to act 
independently, and not as a unit in 
a standardized group. The personal 
interest of store principals, or their 


tant factor in educating and encour- 
aging individual buyers. Given the 
proper latitude of action, it is only 
the individual buyer who, through 
intelligent buying, will understand 
and carry out the store’s real func- 
tion as opposed to the mechanical 
policies based on standard practices 
which have gone so far toward 
regimenting the fashion industry. 

“There is a replacement market 
for women’s garments which rivals 
that of any former period. There is 
a greatly increased demand for bet- 
ter garments. The retail merchant 
through his own competent buyers 
| should select and purchase  gar- 
| ments to meet and stimulate his cus- 
| tomers’ desires and requirements, 
/not to meet fixed price ranges. 
Knowing the requirements of the 
store’s customers, the individual 
buyer will make fewer mistakes and 
the store will take fewer mark- 
downs on poorly chosen and highly 
competitive garments.” 


chief executives, is a most impor-. 


Fountain Sales 


in Drug Stores 
Boosted 12.8% 


Washington, D. C., Nov. 4.—In- 
creasing importance of food and 
drink dispensing in drug stores was 
evidenced today with release of es- 
timates by the Bureau of Foreign 
and Domestic Commerce here show- 
ing a rise of 12.3 per cent in foun- 
tain sales of retail chain drug stores 
during the first six months of 1936 
over the same period last year. 

Tobacco sales for the period were 
up 5.8 per cent while all other sales 
registered an increase of only 0.5 
per cent over the same period of 
1935. Total sales for the first six 
months of 1936 in the retail chain 
drug stores group surveyed were 
$104,896,298. 

With the trend growing more 
pronounced during the last year, ac- 
cording to the Bureau, fountain 
sales increased to more than one- 
fifth of total sales in this drug store 
group. For the first six months of 
1935, fountain sales represented 
18.1 per cent of the total sales. 
During the corresponding 1936 pe- 
riod, this percentage was increased 
to 20.5 per cent. 

Proportionate increase of tobacco 
sales was less pronounced. Tobacco 
sales for the first six months of 1935 
were 22.4 per cent of the total com- 
pared with 22.9 per cent for the first 
six months of 1936. 

The report was based on a survey 
of 44 chain organizations through- 
out the country with 2,052 units, 
or nearly 60 per cent of the total 
units in operation represented. 
The report showed a total sales in- 
crease, including the fountain and 
tobacco figures, of 4.1 per cent for 
the six months period over the 
same period last year. 


Ullman to Speak 


Martin Ullman, package designer 
and merchandising counselor, will 
speak to members of the Advertising 
Club of Syracuse Nov. 12. His sub- 
ject will be “Showmanship in Pack- 
aging.” He will exhibit packages 
collected during a six months’ tour 
of Europe. 


Liquor Licensees’ Book 


Buffalo Evening News is issuing 
its yearly liquor licensees’ route 
book, listing the name, address and 
license number of every package 
store, tavern, club and hotel in eight 
counties of Western New York, and 
recording 2,000 liquor licensees, with 
the officers of the liquor association 
in the Buffalo area. 


— 


Bliss Heads Badger 


Dailies League 


H. H. Bliss, Janesville Daily Ga- 
zette, was elected president of the 
Wisconsin Daily Newspaper League 
at the annual meeting in Milwaukee. 

John D. Clifford, Watertown Daily 
Times, was named vice-president and 
C. F. Karsteadt, Beloit Daily News. 
secretary. 


For More Salesto 


CENTRAL 


WESTERN 


The men to whom 
every railroad en- 
tering Chicago di- 
rects its advertis- 
ing for “long haul” 
passenger travel. 


Chicago Journal of Commerce 


“The daily business and 
| financial newspaper 
of the Central West” 
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ADVERTISING AGE 


25 


Information 
for 
Advertisers 


The following documents may be 
secured without charge from compa- 
nies sponsoring them, or through 
ADVERTISING AGE, by any national ad- 
vertiser or advertising agency execu- 
tive writing on his business letter- 
head. 


No. 1050. Business Begins to Talk. 


In this brochure the Bureau of Ad- 
vertising, American Newspaper Pub- 
lishers Association, presents a col- 
lection of current examples of insti- 
tutional advertising clipped from 
American and Canadian newspapers. 
It shows how a newspaper campaign 
makes it possible for the advertiser 
to select in every community a theme 
which brings his story closest to the 
heart of that community. 


No. 1051. Oil Speeds Up the Wheels 
of Business in North Tezas. 


One-third of all the oil wells in 
Texas are in the Wichita Falls area, 
according to this folder issued by the 
Wichita Falls Record-News and 
Times. It gives details of the buy- 
ing power of the area and coverage 
by these papers. 


No. 1052. 
Born. 
Country Life tells, in this folder, 
about its coverage of the market rep- 
resented by the estate owners of the 
country, and lists advertisers in 


Salesman to the Manor 


Country Life during the current 
year. 
No. 991. Ponton’s List of Trades 


and How to Reach ’Em., 


A new directory of 112 pages con- 
taining 9,000 different mailing lists, 
issued by W. S. Ponton, Inc. 


No. 893. “How to Find a Needle in 
a Haystack.” 


“For Radio Results—Facts First, 

Then Continuous Research.” 

Exact coverage with programs that 
sell is the needle pointing the way 
to radio results, the first of these 
folders issued by World Broadcast- 
ing System asserts. A description of 
World Program Service and case his- 
tories of numerous users are given. 
The second folder contains an arti- 
cle by Donald D. Davis, president, 
General Mills, Inc., reprinted from 
Executives Service Bulletin, Metro- 
politan Life Insurance Company, in 
which he discusses ways for pros: 
pective radio advertisers to meet 
problems of broadcasting. 


No. 866. Getting Your Merchendise 
Of the Shelf. 

A new edition of a booklet full of 
point-of-purchase advertising and 
merchandising ideas, issued by 
Forbes Lithograph Mfg. Company. 
New developments in many varieties 
of counter displays, floor stands and 
containers created by Forbes for 
leading manufacturers are fully de- 
scribed. 


No. 965. Oklahoman & Times Circu- 
lation Facts—1936. 

Complete circulation data is given 
in this folder issued by the Oklahoma 
City Oklahoman & Times, as well as 
a city guide and market information 
on the Oklahoma City trade area. 


No. 916. Who Reads It? 


This survey was made by Retail 
Credit Company, whose representa: 
tives called on 1,400 subscribers of 
Harpers Magazine in 112 cities and 
towns of trading areas in all sec 
tions of the country. The informa- 
tion secured gives a clear picture of 
Harpers Magazine readers, their in. 
comes, positions and possessions. 


No. 953. 
Time. 
Only three out of every 100 adult 

listeners are away from radios in any 

one week during the summer, this 

Survey of the summertime listening 

audience asserts. The study was 

made for National Broadcasting 

Company by Anderson, Nichols, As- 

sociates, Inc., through house-to-house 

calls in five representative cities. 


The Good New Summer 


Expands Radio Program 


Health Products Corporation, New- 
ark, N. J. will add station KWK, St. 
Louis, to its National Amateur Night 
program Noy. 22 on the Mutual 
Broadcasting System, and will ex 
tend the program to the Pacific Coast 
Jan. 3 by adding the Don Lee net- 
work and station KFEL, Denver. 
William Esty & Co., New York, have 
the account. 


To Issue Bar Journal 


The Kentucky Bar Association 
Commissioners voted Oct. 30 to pub- 
lish quarterly a 32-page journal. 


WNEW Drops Differential 


WNEW, New York, has discontin- 
ued its national advertising rate, is- 
suing a new single rate card. 


Dailies Win in 
Fight on Stamp | 
Tax in Florida 


Tallahassee, Fla., Novy. 
Florida supreme court yesterday 
ruled that newspapers would not | 
have to pay the documentary stamp | 
excise tax for advertising 
ments. 

The state high court, hearing an| 
appeal from a Leon County court | 
in which the Associated Dailies of 
Florida had asked for an injunction | 
restraining the state comptroller 
from collecting the tax, ruled that | 


3.—The 


agree- | 


| debt and from the face of the con- 


Renews Amos ’n’ Andy 
The Pepsodent Co., Chicago, has 


, ! 
the agreements did not constitute a| 


tracts money may or may not be- 


wes , signed Amos ‘n’ Andy for their 
come due. eighth consecutive year, Stuart Sher- 
The amount of the tax set by the man, advertising manager, an- 


law which was passed in 1931 was| nounced. The contract 
10 cents per $100 involved. The! through December, 1938. 
stamp tax is placed on such legal — 
documents as promissory notes, 
mortgages and other instruments. 


continues 


Libbey Glass Appoints 
Libbey Glass Manufacturing Co., 
, Toledo, has appointed United States 
| Advertising Corporation, Toledo. 

Holding the advertising contracts | Magazines, trade papers and direct 
to be privileges to a customer to se- | mail will be used. 


cure advertising space, the court | 


agreed that there was no basis for | Build $100,000 Annex 


an accurate computation of the a Newe and Piedmont, Greenville 
rey ; 4 « yy . 'd . - , $ 4 9 7 , y ° 
Advertising agreements are execu-| s_¢., announced plans to erect a me- 
tory agreements to take advertising | ‘-hanical plant in the rear of the 
space if desired on the conditions| present building at a cost of $100,000 
mentioned, the court said. including new machinery. 


Computation Basis Inaccurate 


at 


LL OVER 


| MILLION COPIES IN- 
ITS FIRST THREE DAYS, FINDS ITSELF 
UNABLE TO FILL NEWSDEALERS? RE- 


“HUNDRED THOUSAND MORE. PLAN- 


® 


NING TO CARRY NO ADVERTISING 
UNTIL THE SIZE OF ITS MARKET IS 
ESTABLISHED, CORONET FINDS /1 | 
VIRTUALLY IMPOSSIBLE TO FORECAST 
THIS MARKET’S ULTIMATE SIZE. 11 
IS APPARENT THAT THE ADVERTISERS — 


NOW PLACING RESERVATIONS WILL 


BENEFIT BY A CIRCULATION BONUS OF | 
REMARKABLE PROPORTIONS. PROBABLE. | 


- * 


FIRST ADVERTISING ISSUE: MARCH. 
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Borden Cheese 
to Use Dailies 


New York, Nov. 5.—Every mem- 
ber of the Borden cheese family 
will get its place in the sun in a 
new campaign scheduled to appear 
in 35 newspapers in 31 cities, Leo 
May, sales manager of the Borden 
Company's cheese division, declared 
today in announcing the new cam- 
paign. 

The eight packaged half-pound 
products will be promoted for 
“staple” use, while the company’s 
specialties will be suggested for use 
as desserts, in canapes, etc. 

Window and counter displays for 
retail outlets will back up the news- 
paper promotion. 


McCunn Appoints Devine 


James M. McCunn & Co., New 
York, agents for John Haig Blended 
Liquer Scotch, have appointed De- 
vine Advertising Agency, Inc., of that 
city. Metropolitan newspapers will 
be used at first. 


Andrews with Manz 


Thomas Andrews has been named 
district representative for the Chi- 
cago territory of Manz Corporation, 
Chicago, printer. 


K-Hill Signal 
Names Bayless-Kerr 


The K-Hill Signal Co., Uhrichs- 
ville, O., has appointed Bayless-Kerr 
Co., Cleveland, to introduce a new 
doorbell system for service stations 
under the name “Flectrified Drive- 
ways.” 

Trade papers and direct mail will 
be used. 


Miller with Beard 


Louis R. Miller, formerly sales 
manager of newsprint circular print- 
ing division of the Polish News, De- 
troit, has joined Beard Printing Co., 
Detroit, printer of Detroit Shopping 
News. He will handle sales promo- 
tion of newsprint color printing for 
national accounts. 


Bender Launches Trailers 


Bender Body Co., Cleveland, has 
organized a_ trailer division for 
Travel Mansions, new line of all-stecel 
models. E. J. Speh will have charge 
of merchandising, and Joseph and 
John Bender will direct design and 
production. Bayless-Kerr Co., Cleve- 
land, is the agency. 


Willing with Seagram 

J. C. Willing has been appointed 
manager of market research by Sea- 
grams-Distillers Corporation, New 
York. He recently resigned as vice- 
president and general manager of 
Cities Service Oil Co., Cleveland. 


LOCAL STARS AID 
DRIVE 10 EXTEND 
HUSKIES MARKET 


Rapid Distribution Gained by 
Endorsement Campa:gn 


New York, Nov. 4.—With injection 
ot a local angle in promotion produc- 
ing rapid results, Huskies whole 
wheat flakes, made by General Foods, 
is approaching national distribution, 
it was learned today. 

Starting early last summer in the 
South and Southwest, sale of Hus- 
kies has expanded until distribution 
is already complete in 28 states, ac- 
cording to Carl Whiteman, vice-presi- 
dent of General Foods Sales Com- 
pany. 

Newspaper and radio advertising 
feature endorsement of the product 
by sports headliners. Timeliness of 
the sports events, and use of “local” 
athletes are important factors in the 
campaign. 

Examples mentioned by Mr. White- 


They Buy. . 


MODERN MECHANIX - 
PUBLISHING COMPANY 


1501 Broadway, New York ® 360 N. Michigan Avenue, 
Chicago @ Simpson-Reilly, 536 S. Hill St., Los Angeles 
© Simpson-Reilly, 1014 Russ Bldg., San Francisco ® 


Geo. M. Kohn, Walton Bldg., Atlanta, Ga. 


7 OWN WORKSHOPS 


Motor driven tools, hand tools, motors, 
glues, cements, waxes, stains, varnishes, 
plastics, metals, woods, abrasives; many 
different kinds of materials to work with. 


41.57% OWN 
HOMES 


They Buy. . 


Building materials, furnaces, air 
conditioners, oil bur- 
ners, stokers, heat- 
ing, plumbing and 
electrical supplies, 
paints, varnishes 
everything that 
isneeded tokeep 
a home in good 
order. 


aes 


Advertise 


to this Proved Market of 


REAL 
BUYING POWER 


77.6% OWN CARS 


They Buy.. 


Gasoline, lubricants, 
tires, batteries, clean- 
ers, finishes, trailers, 
repair parts and auto- 
motive specialties of 
every description. 


OVER 250,000 MODERN MECHANIX 
READERS MUST SPEND M/LL/ONS 


Annually! 


HE extensive ownership of homes, automobiles and home 


workshops among MODERN MECHANIX readers estab- 


here is a market 


newsstand. 


afford to neglect. 
page rate per 1000 in the all-men field! 63.5% of Modern 
Mechanix circulation is purchased each month at the 


, ,MODER 
MECHAN 


HOBBIES AND INVENTIONS _ 


lishes beyond question a buying capacity of sufficient 
volume to interest any manufacturer of things men want. 
Furthermore, the very nature of such possessions obviously 
imposes on the buyer the necessity of the continued spend- 
ing for upkeep and improvement. We have learned, for 
example, that the average workshop enthusiast spends an 
average of $35.39 a year on new tools and equipment 
alone. Similarly the ownership of either a home or an auto- 
mobile requires continual spending to keep it up to par. 

Such purchases must obviously total many millions of 
dollars a year for 194,000 car owners... 103,750 home 
owners and 176,500 workshop owners. Added to such 
special purpose buying are purchases of everything else 
men want or must have. If you have anything men can use, 
. . - 99.9% masculine that you cannot 


You can reach it at $1.40, the lowest 
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te ; 
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BUILDS STARDOM DREAMS FOR YOUTH 


HUSKIES ccren. FLAVOR CLICKS 


WITH FAMOUS ALL-AMERICANS! 


Football’s iron men praise new 
whole wheat flakes ...tell how 


no cereal could be more delicious. 


blue aad yellow package 


HUSKIES help build muscle. 


TT? HUSKIES! That's the advice of famous 
coaches and great athletes everywhere. 


But these crisp, crunchy flakes of golden-browa whole wheat 
have a lot more thao a brand-new flavor. In every tempting bow!- 
ful you get all the food essentials of che whole wheat berry 


muscle. Vitomins A, B, E ond G—impertent te good nutrition 


No woader athletes say: “Huskies get our vote, everytime’ 
Scart eating HUSKIES today! Your grocer has ‘em in the big | 0-oz 


BY GRAYSON, Stanfords 
great 1935 ALL-AMERICAN 
fullback, says: “A eure score 
everytime — that's HUSKIES! 
and they help build muscle. tox 


TIP FROM 
THESE 
ATHLETES 


rid stars, leading 
all agree that 


€G.F Corn. ee 


Addressed to youth, endorsements of world-famous athletes are 


being embodied in the campaign 


for Huskies, whole wheat product 


of General Foods, with the theme “Huskies eat Huskies.” 


man of this use of the news angle in- 
clude endorsement of Huskies by Al 
Ulbrickson, coach of the winning 
Washington crew, which appeared in 
advertising on the eve of the Pough- 
keepsie regatta. Another advertise- 
ment contained endorsements by the 
captains of the Detroit Lions and the 
College All-Stars football teams. 

Special advertisements tied in 
with the baseball teams’ scramble for 
the pennant, and with the world 
series, where players from both 
teams agreed on one thing—that hus- 
kies should eat Huskies. 

The conclusion in all the adver- 
tisements is that ‘‘Huskies eat Hus- 
kies,”’ as the endorsements testify. 

At least one of the athletes men- 
tioned in each advertisement is “lo- 
cal’ for the hometown of the paper 
in which the advertisement runs. 
This method complicates the me- 
chanics of production, but insures 
local interest in the product, it is 
stated. 

Huskies insertions not only fea- 


———* 


ture athletes enjoying national prom- 
inence but also attain the “personal 
column” touch by using local sports 
celebrities who are comparatively 
unknown _ elsewhere. Outstanding 
among the scores of sports names 
appearing in Huskies advertising 
are Bill Terry, Frank Frisch, Hel- 


.ene Madison, Monte Pearson, Buster 


Crabbe, Schoolboy Rowe, Jake 
Powell, Don Hutson, Bobby Grayson 
and Harry Kipke. 


Give Personal Touch 


Before putting Huskies on the mar- 
ket, General Foods sent samples to 
a number of housewives throughout 
the country, who were requested to 
test them and report their families’ 
reactions. Participating housewives 
were selected from among those who 
had previously replied to the com- 
pany’s advertising. Response to the 
Huskies sample was so uniformly en- 
couraging that General Foods de- 
cided to introduce the product on a 
territorial basis. 


OPPORTUNITY KNOCKS TWICE 


- 


Superstitions are out 
Market. Advertisers 


in America’s second 
have a Class A op- 


portunity to get results with either WMAQ 
or WENR. Two great stations that really 
direct purchasing power in the Chicago area. 


WMAQ 


50,000 WATTS 


NBC Red Network 


WENR 


50,000 WATTS 


NBC Blue Network 


CHICAGO, ILL. 
Completely programmed by NBC 
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PLAN MEETING 
TO AIR VIEWS 
ON SPOT DRIVE 


Radio Representatives Ponder 
Proposed Joint Effort 


Chicago, Nov. 5.—A general meet- 
ing in New York late this month to 
discuss a proposed co-operative 
drive by radio station representa- 
tives to stimulate spot business was 
being planned today following re- 
ceipt of expressions of opinion from 
part of the group invited to partici- 
pate. 

Six of the representative organi- 
zations responded immediately to 
queries on the proposal by James 
L. Free, president of Free & Peters, 
Inc., three expressing belief such a 
plan, seeking to create ultimately a 
loose-knit organization of representa- 
tives to meet common problems, can 
be worked out. Two declared them- 
selves definitely out of the planned 
effort and one left a decision open. 
Twelve organizations, in addition to 
Free & Peters and affiliate, Free, 
Johns & Field, Inc., representing 225 
stations, were invited to participate 
in the campaign. 

Edward Petry, president of Ed-| 
ward Petry & Co., Inc., New York, 
approving the general outline, sug- 
gested increasing the proposed joint 
campaign expenditure from approxi- 
mately $16,000 annually to $60,000. 

“I presume you are familiar with 
the efforts we have already made in 
the direction you suggest,” he said, 
“which includes our easel chart talk 
on the advantages of spot broadcast- 
ing, our trade paper campaign and 
the publication of standardized mar- 
ket and coverage data now on the 
press. 


Plan’s Principle Endorsed | 
“Being in sympathy with the prin- | 
ciple of your plan, we, therefore, | 
most emphatically endorse the idea | 
and assure you of our readiness to} 
co-operate with any organized effort 
to further the interest of spot broad- | 
casting.” | 

Joseph J. Weed, Weed & Com- 
pany, New York, also expressed him- 
self as favorable to the plan with 
some minor revisions. 

Thomas W. Dalton, Wilson-Dalton- 
Robertson, Chicago, while differing 
on certain phases of the proposed 
drive, gave general approval to the 
move. 

Describing general aspects of the 
proposal as “quite commendable,” 
he added, “I feel you have gotten 
hold of something that may develop 
into a real benefit to the industry.” 

Gene Furgason, Furgason & As- 
ton, Inc., Chicago, also expressed ap- 
proval of the general outline of rep- 
resentatives’ co-operation to pro- 
mote spot broadcasting but left de- 
cision open as to participation in the 
proposed drive. 

Contrary to Policy 

H. M. Peterson, national sales 
manager of Hearst Radio, Inc., 
pointed out that it is contrary to the 
organization’s policy to participate 
in any co-operative venture, adding, 
“We have just embarked on a com- 
prehensive campaign which we be- 


BUILDING SUPPLY NEWS 


“The Building Mater:ai Dealers Own Paper” 


P 

“Devoted to tne Practical Probierns of Contractors” 
— then SINGLE purpose 
To sal? Buikding Materials / 


lieve will react to the general bene- 
fit of all spot broadcasting, as well 
as push the sale of our stations in 
particular.” 

George P. Hollingberry, Craig & 
Hollingberry, Inc., Chicago, said his 
oganization, while in sympathy with 
the goal, would not participate at 
this time. 

The proposal for the joint drive 
also was outlined to individual radio 
station executives throughout the 
country who expressed unanimous 
approval of the plan. 

Pointing out that a personal meet- 
ing of the various representatives 


Promotional 
Lineage Up 
in October 


Chicago, Nov. 5.—Promotional ad- 
vertising in the advertising press 
during the month of October set a 
new high record for the year, and ex- 
ceeded the total for October, 1935, by 
33.2 per cent, a tabulation released 
here today shows. 

During the month promotional 


is necessary to lay concrete founda- 
tion for the joint effort, Mr. Free|compared with 
said such a meeting will be set for| month. 
the latter part of the month in New 
York. 


lineage amounted to 336,994 lines, 


252,938 lines last 


In September of this year 
the total was 286,552 lines, the Octo- 
ber total being 17.6 per cent greater. 


The most important classification 
during the month was magazine ad- 
vertising, which accounted for 100,- 
408 lines, or 29.8 per cent of the to- 
tal. Next was newspaper promotion, 
with 94,024 lines, or 27.9 per cent of 
the total. 


Share Third Place 


Third place was shared by radio, 
23,604 lines, and business papers, 
23,590 lines, each accounting for 7 
per cent of the total. Other classifi- 
cations were as follows, the first fig- 
ure being the lineage, the second its 
percentage of the total: 

Signs and displays, 4,564, 1.3 per 
cent; outdoor, 4,760, 1.4 per cent; 
paper, 13,062, 3.9 per cent; advertis- 
ing production, 20,132, 5.6 per cent; 
agencies, 9,100, 2.7 per cent; farm 


papers, 15,890, 4.7 per cent; miscel- 
laneous, 27,860, 8.3 per cent. 

The six publications upon which 
these figures are based, and their in- 
dividual totals for October, are as 
follows: 


Lines 
ADVERTISING AGE (W)........ 138,950 
Advertising & Selling (bw) 42,616 
Printers’ Ink (W)....cccecss 58,968 
Printers’ Ink Monthly....... 14,098 
Sales Management (3 issues). 49,938 
Tee GOMOD icccedacaiesoasece 32,424 


WXYZ Adds Shawd 


Arch Shawd has been appointed 
sales manager of station WXYZ, De 
troit, and the Michigan Radio Net- 
work. He was formerly sales and 
general manager of station CKLW, 
Windsor. 


Industrial Publications, Inc. S$ East Wan Buren St. Chicago 


WOMAN PROSPECT NUMBER | 


SPENDS MORE MONEY FOR 
PACKAGED ADVERTISED BRANDS 


She Buys for a Bigger 
Family Than Her City 
Housins, [00 


@ Everybody knows rural folks are hearty eaters. 
Not many, however, have any accurate con- 
ception of how much better prospects country 
people are for every kind of prepared food prod- 
ucts than are their city cousins. 


@ Rural families eat more than city families of 
equal size because of more outdoor manual labor. 
And, farm families average 23% larger than city 
families. These two facts together mean more 
than 23% greater food consumption for the farm 
family. 


@ Furthermore, everybody on the farm eats three 
full meals a day, every day. There are no skimpy 
breakfasts . . . no light lunches. That means still 
more food for the farm table as against the 
city table. 


@ In the city 40% of the family’s food dollar goes 
for milk, butter, eggs and vegetables which the 
rural woman raises herself and another 20% for 
down-town lunches. The farm family has neither 
of these deductions from its food dollar. Here is 
a tremendous market for packaged foods. The 
average farm family’s spendable income is well 
above the national average and growing faster. 


@ Beyond question, therefore, the woman who 
buys for the rural table is your ‘WOMAN PROS- 
PECT NUMBER ONE.” Tell her about your prod- 
uct through the one magazine shown by an 
impartial survey to be her favorite—The Farmer's 
Wife Magazine. It is the only magazine edited 
entirely for her, not merely as a woman, but as 
a RURAL DWELLER—and she values it accord- 
ingly. Because of her decided preference, our 
circulation guarantee has not.been lowered once 
in over 10 years. On the contrary it has been 
increased repeatedly, yet never once have we 
failed to deliver a handsome circulation bonus. 


@ That advertisers are also developing a prefer- 
ence for The Farmer’s Wife Magazine is shown 
by continuous gains in ‘linage. The current 
November issue, for example, carries 18% greater 
linage than the same ‘issue of last year and 
every preceding 1936 issue has shown a similar 
improvement. 


@ Whatever your preferences may be, why not 
learn all the fascinating story about The Farmer's 
Wife Magazine and its readers? Call or write 
the nearest office. 


The ARM ik WIE Magazine 


NEW YORK: 405 LEXINGTON AVE. 
ST. PAUL: 55 E. 10th ST. 


CHICAGO: 307 N. MICHIGAN AVE. 
SAN FRANCISCO: 155 MONTGOMERY ST. 
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10th Anniversary of 
British Advertising 
Group Is Celebrated 


London, Oct. 26.—‘‘The one job 
above all others which requires at- 
tention of advertising men today is 
the job of rehabilitating overseas 
business; for the survival of world 
trade depends upon the survival of 
trade between the democracies.” 

In these words Sir Ernest Benn, 
president of the Advertising Associa- 
tion of Great Britain, keynoted the 
organization’s annual dinner and 


meeting, held Wednesday night at 
Grosvenor House, London, with 700 
leading British advertising men 
present. Speakers were the presi- 
dent; his successor, Sir Josiah 


Stamp; and Herbert Morrison, M.P.. 
Leader of the London County Council. 


Scandinavians Honored 


Among the guests of honor were 
the Ministers of Sweden, Denmark, 
Norway, and Finland. This tribute 
was paid to the Scandinavian coun- 
tries for the hospitality they ex- 
tended the association last summer, 


—_—_—_—_—_— — — 


HY shouldn't she be smartly 
groomed? Her models are the ac- 
knowledged fashion leaders of the 
world—the film stars of Hollywood. Her 
hats, gowns, coats, hose, shoes—even 
her gloves are as nearly like theirs as 
possible. She buys and buys freely be- 
cause she must to follow closely the 
style leadership of the stars she patterns 
after. She knows, too, what they wear 
and how they wear it because she is 
kept fully informed by her favorite 
magazines— Fawcett Women’s Group. 
Tell her about your product through 


150] Broadway, New York ¢ 


when its trade mission visited their 
capital cities. 

Commenting on the development ot 
overseas markets for British goods, 
Sir Ernest Benn cited the Scandi- 
navian lands as “four happy democ- 
racies that welcome removal of trade 
barriers ... and extension of adver- 
tising in stimulating trade.” 


Points to Progress 


He also expressed his personal 
gratification for the work performed 
by the association in the past year, 
and since its inception. 

“We have had a very wonderful 
year of work, a year which is up to 
the standard of any year in the his- 
tory of the association,” he _ said. 


| “To get a grasp of functions and use- 
|fulness of this great body, it is only 


necessary to look back over the mere 
ten years since it was founded, and 
consider the state of the public mind 
in relation to advertising ten years 
ago and to-day. 


“It is due to the efforts of this 


body that the business of advertis- 
ing has been lifted up to the point 
today where it is recognized as a 
great and fundamental part of the 
life of the community. This work 
has proceeded, and will proceed still 
farther, under the able leadership 
which is to be ours next year. Ad- 
vertising today as compared with 
that before the war, or even ten 
years ago, is a fundamentally better 
thing.” 

Herbert Morrison praised the as- 
sociation for its sound principles 
of truth and integrity, but declared 
that great problems no less than 
great accomplishment lie ahead. 


“I can hardly conceive,” said Mr. 
Morrison, “any association in this 
country that wields greater power 
than that represented by those pres- 
ent here tonight. Collectively, you 
must be responsible for the spending 
of more millions per year than many 
of the largest government depart- 
ments. By the constant repetition of 
your messages, you have a profound 
influence on the lives and habits of 
practically every man, woman and 
child in this country. 

“IT believe that you and your as- 
sociation stand for truth in adver- 
tising and integrity in business. 

“To my mind, no undertaking, 
whether it be a political party or a 
branded commodity, can succeed un- 


less it is founded upon the sound 
principles of truth and integrity. 

“No one will deny an advertiser 
the right to make truth read like a 
romance—but even in these enlight- 
ened days there is a limit to how far 
romance can go! 

“No one will deny, also, that truth 
is elastic—but don’t let it snap! 

“Truth in advertising should be 
like Caesar’s wife—attractive to look 
at, but—above suspicion. 

“I cannot help thinking, apart 
from commerce, what incalculable op- 
portunities there are for modern pub- 
licity, rightly used. One can scarcely 
conceive the benefits that would re- 
sult from campaigns on such sub- 
jects as the public service, world 
peace, health, education; and last, 
but not least, London.” 


To Advertise London 


Referring to the greater use of 
publicity by public administration, 
he said that the London County 
Council had now obtained powers 
from Parliament for the purpose of 
advertising London. 

“Advertising is an art as well as 
a business,” he proceeded—‘one of 
the few jobs left to commerce where 
aman or woman can express indi- 
viduality. 

“It is pleasant to every one of us 


to know that the moral level of ad- 


360 N. Michigan Ave., Chicago 


these same magazines. You'll find that 
she and over two million like her are 
more easily influenced than readers of 
the older women’s magazines who aver- 
age 10 years her senior. Averaging 
only 25.5 years old, Fawcett Women’s 
Group readers are still forming buying 
habits and brand preferences. Far 
harder to change them later than to 
mould them now! And don’t forget that 
10 years younger means 10 years longer 
to buy. Why not look further into the 
possibilities of this great market? Call 
the nearest Fawcett office today. 


FAWCETT WOMEN'S GROUP 


MOTION PICTURE « MOVIE CLASSIC « SCREEN BOOK « SCREEN PLAY * HOLLYWOOD 
TRUE CONFESSIONS « ROMANTIC STORIES * ROMANTIC MOVIE STORIES 


¢ Simpson-Reilly, 536 S. Hill St., 
Los Angeles * Simpson-Reilly, 1014 Russ Bldg., San Francisco * Geo. M. Kohn, Walton Bldg., Atlanta,Ga. 
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REPRESENTATIVE 
FWG ADVERTISERS 


Admiration Hosiery 

Alviene School of Theatre 

American Hosiery Mills 

American School of Music 

Beech-Nut 

Burlington Railroad 

Cadet Whitener 

Camel Cigarettes 

Catalina Swim Suits 

Chesterfield Cigarettes 

Clopay Jiffyseal 

Clopay Shade Corp. 

Crosley Radio 

Crosley Shelvador 

Dennison Mfg. Co. 

Dundeer Shoes 

Fashion Frocks, Inc. 

Federal Schools 

Fleischmann’s Yeast 

Gantner & Mattern Swim 
Suits 

General Electric (Mazda 
Lamp) 

Greyhound Lines 

Hanson Scale Co. 

Harford Frocks 

Hump Hair Pin Co. 

Hygeia Nursing Bottle Co. 

Industrial Rayon Corp. 
(Spunlo) 

International Corre- 
spondence Schools 7 

Jantzen Swim Suits 

Kalamazoo Stove Co. 

Kendall Mills 

Lane Bryant 

LaSalle Extension 
University 

Lettie Lee (Dresses) 

Linit 

Lucky Strikes 

Lux Flakes 

Maiden Form Brassiere 
Co. 

Midwest Radio 

Mountain Mist Quilting 

National Trailways Bus 
System 

Nesco Enamelware 

Northern Pacific Ry. 

Northwestern Yeast 

Olson Rug Co. 

Parker Pen Company 

Parker Quink 

Perfolastic, Inc. 

Philip Morris Cigarettes 

Postal Life Insurance 

Remington Rand, Inc., 
Typewriters 

Resinol 

Rhythm Step Shoes 

Rogers 1881 Silverware 

Royal Typewriter 
Company, Inc. 

Skour-Pak 

Slumbernest Mattress 

Smith, L. C., Typewriter 

Southern Pacific Ry. 

Stein Company, A., 
Foundation Garments 

Univex Cameras 

Whiting & Davis 

Wrigley’'s Gum 


LIGHT ATTACKED 


2 way at 


A new golden metal triple wrap- 

per, non-translucent, backs this 

newspaper copy of Worch Cigar 

Co., Minneapolis, attacking light's 
effect on cigars. 


vertising steadily improves and that 
abuses in advertising decrease. To 
this welcome development courageous 
newspaper proprietors have made 
their contribution, as have also the 
best minds in the advertising world.” 

A toast by Sir Josiah Stamp con- 
cluded the formal aspects of the din- 
ner. It was followed by cabaret en- 
tertainment and dancing. 

Sir Ernest Benn is managing di- 
rector of Benn Brothers, Ltd., the 
publishers of the largest group of 
trade papers in Europe. He is also 
a book publisher of repute, and the 
author of nine works on economics. 
In addition, Sir Ernest is chairman 
of the United Kingdom Provident In- 
stitution, one of England’s largest 
insurance companies, with a capita) 
of $125,000,000. 

His successor as president of the 
Advertising Association, Sir Josiah 
Stamp, rates a column and a half in 
“Who’s Who.” He is chairman of the 
London Midland & Scottish Railway, 
a director of the Bank of England, 
and of many other industrial enter- 
prises. 

G. Russell Chapman was re-elected 
general secretary of the Advertising 
Association, following the banquet. 


Get Appalachian Apples 
Staples & Co., Richmond, Va., 
have been appointed by Appalachian 
Apples, Inc., for a newspaper and 
poster campaign in the Appala- 
chian sections of Pennsy!vania, 
Maryland, and Virginias. 


26 in Exhibition 
Twenty-six advertisers so far have 
contracted for display space for the 
annual advertising exhibit of the 
Greater Buffalo Advertising club at 

the Statler Hotel Nov. 10-13. 


Chain Grocery 
| Field i. 


@ Reaches the executives -of 
EVERY food and grocery chain, 
plus 22,000 store managers. 


= 


- 


@ 14,337 exclusive coverage— 
not duplicated by any other 
paper. 

e@ 30,000 
C. C. A. 


SSE. 


total circulation — 


18 East 41st St., New York 
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YOUTHS’ IDEAS 
FOR RAILROADS 
INVITED BY I.C. 


Stage Special Campaign in 79 
College Papers 


Chicago, Nov. 4.—New ideas for 
railroads are being invited from 
students by the Illinois Central sys- 
, tem in a widespread campaign in 
colleges and universities in line 
with the recent railroad trend to 
bring facts of rail travel to the at- 
tention of youth. 

Using 79 student newspapers in 
colleges and universities throughout 


= the area served by the system, the 
theme of modernity is stressed. 

An appeal also is made to natural 

= experimental leanings of the young 


knowledge-seekers, with the copy 


_ relating, “Young people today 
his should find much to their liking in 
jar the policies of management adopted 
t's by our modern railroads.” General 

railroad information rather’ than 


specific Illinois Central facts leads 


ned : off the message. 
hat : Tells of Experiments 
To ¢ “Nothing is sacred merely be- 
ous cause it is old,” the students are 
ade told. “Consider these evidences of 
the railway experimentation: reduced 
Id.” fares, faster and more convenient 
con: schedules, streamline trains, added 
din- comfort and beauty in passenger 
en- equipment, lower-priced meals, air- 
. conditioning, free pillows for coach 
di- passengers, free pick-up and deliv- 
the ery of less-than-carload freight— 
of P such innovations bring luster to the 
also . long-held railway advantages of 
the > safety, economy and dependability.” 


ics. F Holding to college phraseology, 
the copy points to the system’s new 
Green Diamond train as a “rolling 
laboratory, in which will be worked 
out the principles affecting the de- 
velopment of future transportation.” 
the The message concludes with the 


=} 
— 
5 5 


siah statement, “Thus deeds give proof 
f in of progress and confirm the skilled 
the determination of railway manage- 
way, ment and personnel to keep in the 
and, very forefront of transportation. 
nter- American railroads in such ways 

are daily justifying their kinship 
cted with the college and _ university 
sing ' world.” 
et. ¥ Faculty Group Included 

MG 


The copy also contains an “ac- 
_ tion” box, addressed to faculty mem- 
les bers as well as students. 


Va., “Education today,” they are told, 

hian “must keep in touch with the rail- 

ane roads. 

oon “Fundamentals everybody ought 
to know are what the railroads 
mean as carriers, employers, tax- 
payers, purchasers, fields of invest- 
ment and foundations of national 

— defense. 

oad “Educators especially should re- 


member that railway taxes keep 1.- 
600,000 students in schools, that rail- 
way bonds are the backlog of many 
an endowed institution; that the 
railroads today, in keeping with the 
spirit of all true education, are forg- 
ing ahead progressively to new 
goals.” 

The insert carries the signature of 
= A. Downes, Illinois Central presi- 
ent. 


Basler Sales Manager 


F. E. Basler has been appointed 
Sales manager of Gibson Electric Re- 
frigerator Corporation, Greenville, 
Mich., succeeding L. E. Taufenbach. 
who will become West Coast man- 
ager. Mr. Basler was formerly gen- 
eral sales manager of Atwater Kent 
Manufacturing Co., Philadelphia. 


Retains Stanley Kaye 


sar The K-B Co., Cleveland, retail ap- 

; parel and jewelry, has_ retained 
Stanley Kaye Advertising Agency, 
Cleveland. Local newspapers and ra- 
a10 will be used. 


Raynolds Shifted 


Edward M. Raynolds has_ been 
transferred from the Chicago office 
» ot Ross Federal Research Corpora- 

ork ‘ion to the New York sales division. 


iliabil .o 
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Raises Half Page Rates 


Effective with the March, 1937, is- 
sue, the half-page space rate in 
Screenland Unit, Silver Screen and 
Screenland, New York, will be $700, 
black and white, and $1,035, black 
and one color, an increase of $100 
over the present rate affecting half- 
page space only. 


Joins “Radio Today” 


J. E. Neary, Jr., has joined the ad- 
vertising sales department of Cald- 
well-Clements, Inc., New York, pub- 
lisher of Radio Today. 


Gets Baldwin Piano 


Stockton, West, Burkhart, Inc., 
Cincinnati, has been appointed by 
The Baldwin Piano Co., Cincinnati. 


Don Lee Tries 
Daylight Test 
on Television 


Los Angeles, Cal., Nov. 5.—With 
the object of testing the conditions 
and possibilities of television during 
every daylight hour, Harry R. 
Lubcke, director of television of 
Don Lee Broadcasting System, has 
ordered continuous television broad- 
casts on W6XAO, Los Angeles, 
from 8:30 in the morning to 6:30 at 
night on Nov. 9. 

The broadcasts, purely experimen- 
tal in character, are for the purpose 
of enabling members of the Don 


Lee staff and other witnesses to 
check image-reception throughout 
the day. 

Following the initial all-day broad- 
cast, a regular schedule will be ad- 
hered to, using different periods on 
each day of the week, and thus 
covering the entire range of day- 
light hours. 


Schiele Is Director 


E. F. Schiele, general sales man- 
ager of Massey-Harris Co., Racine, 
Wis., has been named a member of 
the board of directors. 


Adopts New Format 
The format of Poultry Supply 
Dealer, Chicago, will be changed with 
the January issue to 8'¥,x11¥, inches. 


“Climafy” Receives 
Forbes Award 


The word “Climafy,” submitted by 
Albert N. Williams, New York, was 
awarded the $100 prize offered by 
Forbes Magazine for a single word 
to replace the two words “air condi- 
tion.” 


Furriers to Klein 
Philip Klein, Inc., Philadelphia, 
has been retained by Retail Furriers’ 
Association of Philadelphia for a na- 
tional fur week campaign. 


CBS Moves Offices 


Columbia Broadcasting System, 
Chicago, will be located on the sec- 
ond floor of the Wrigley Building 
effective Nov. 9. 
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SYMPHONY 


taps for silence . . 


power over men and women. 


IN REDBOOK: The fashion 


mysteries of Paris—peplums and redin- 
gotes--are a sealed book to men. Nor 
do many women have a passionate in- 
terest in Goose Goslin’s batting average. 
Between the extremes exclusive to one 
sex, Redbook takes its stand . . . on the 
broad field where men’s and women’s in- 
terests meet. In thousands of cases Red- 
book is bought by one and read by both. 


A FINE SHOW SELECTS A FINE AUDIENCE. ADVERTISE TO YOUR BETTER CUSTOMERS IN REDBOOK. 


AT A SYMPHONY CONCERT 


The conductor turns to his waiting orchestra, 
. and, with raised hand, 
evokes the first golden tones of a masterpiece 
. .. to enchant a rapt audience. Music raises 
no barrier between the sexes. Bach and Bee- 
thoven, Wagner and Mozart exert an equal 


As one index of the potentialities of 
the Redbook market for advertisers, we 
can cite the fact that on our last survey 
we found that 347 out of 1000 readers 
said they intended to buy a new car 
within the ensuing year. 


ee 
| 


oe j~7 


Every month, Redbook’s vital fiction, 
interesting articles, illuminating com- 
ment attract an audience of a million 
families . . . alert, critical people who 
earn and spend an average annual in- 
come of $4156 (nearly three times the 
level of the nation). 


The cost of reaching 1000 families in 
Redbook is $2.48, an exceptionally low 
rate for an exceptionally rich market. 
Why not tell them about your product? 
Full details on request. 
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Folger Spurs 
: Grocery Sales 
> in New Contest 


Los Angeles, Nov. 5.—-A novel mer- 
chandising tie-up with a. radio pro- 
gram, virtually putting the manufac- 
turer in the grocery business, has 
been effected by J. A. Folger & Co., 
San Francisco, in a newly-launched 
contest for Folger’s coffee on the 
West coast. 

Co-operating with grocer-distribu- 
tors, Folger is purchasing $200 in 
groceries from the grocer who hands 
out the contest blank to the winning 
entrant in the word-building contest 
staged in conjunction with the mys- 
tery thriller, “Drums,” released 
weekly. 

Two “magic words,” such as “Fol- 
ger Aroma, Folger Flavor, or Folger 
Economy” are cited and the prizes 
are awarded to the contestants com- 
piling the greatest number of words 
from the two “magic words” each 
week. Ten other awards, Folger Drip 
Coffee Makers, are given each week 
in addition to the capital groceries 
prize. 

The program is being carried over 
eight Don Lee stations with tran- 
scriptions also released over KGW, 


LIBERTY LEADS 


A futuristic presentation of the 
Statue of Liberty, symbol of New 
York, makes the official seal for 
the 1939 World's Fair planned 
there. 

Portland, and KIEM, Eureka. Ray- 
mond R. Morgan Co., Los Angeles, is 
the agency. 


Baker Resigns 


Ellis J. Baker has resigned as vice- 
president and treasurer of The Cald- 
well-Baker Co., Indianapolis agency, 
which he founded with Howard C. 


Caldwell in 1922. 


Rodman Is Editor 


Oliver H. P. Rodman, formerly ad- 
vertising manager of Hunting ¢€ 
Fishing, Boston, has been appointed 
editor, and Horace G. Tapply, for- 
merly managing editor, has been 
named editor of National Sportsman, 
succeeding William Harnden Foster 
who was editor of both publications. 


Kahn Joins Engel 


Martin O. Kahn has been appointed 
advertising and publicity director 
for Jane Engel, Inc., New York, dress 
shop chain. He was formerly di- 
rector of publicity for Betty Wales 
Shops, and prior to that assistant 
to the executive vice-president of 
Russeks Fifth Avenue, New York. 


Hewins Appointed 


William H. Hewins has been ap- 
pointed by The Gummed Products 
Co., Troy, O., maker of Trojan 
gummed paper and Sterling Tread 
tape, to head sales to paper mer- 
chants. He formerly was president 
of the Ashtabula Paper and Twine 
Co., Ashtabula, O. 


Wesson Buys Memphis Co. 


Wesson Oil & Snowdrift Co., New 
Orleans, has purchased the Interna- 
tional Vegetable Oil Co., Memphis, 
acquiring six cottonseed oil mills, 
one refining plant and several gin- 
neries, A. D. Geoghegan, president of 
Wesson, announced. 
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NEW PINEAPPLE 
CUTS FEATURED 
IN DOLE DRIVE 


Spears and Gems, as Well as 
Juice, Get Promotion 


San Francisco, Cal., Nov. 4.—While 
pineapple juice continues this year 
to lead the parade of Hawaiian Pine- 
apple Company products on the ad- 
vertising scene, two new products— 
Dole Royal Pineapple Spears, and 
Dole Pineapple Gems—are being 
given considerable prominence. 

Spears represent a new departure 
in canned pineapple, in that they are 
small segments cut from top to bot- 
tom of the fruit, rather than across, 
and Gems, while not so remarkably 
different from existing cuts, are 
“golden, juicy sections in a conven- 
ient and tempting shape—just the 
kind of pineapple for children be- 
cause the shape is exactly right for 
them to handle without help.” 

The current Dole compaign, like 
other recent campaigns for this com- 
pany, uses color and black and white 
in a wide group of magazines, backed 
up by colorful and spectacular store 
and window trims, display pieces, 
etc. As in the past, the type of copy 
used is designed to tie up closely 
with the editorial character and type 
of readers of the various publications 
used. 

Use Color Lavishly 


In women’s publications color is 
used lavishly, alluring and romantic 
paintings of the Hawaiian scene pro- 
viding a background for natural 
color photographs of movie stars and 
society women who expatiate by 
word and deed on the delectable qual- 
ities of the Hawaiian fruit. 

Exotic paintings by Covarrubias, 
mural screens by Esther’ Bruton, 
Buk Ulreich, and other well known 
artists provide authentic background 
for natural color photographs of men 
and women sipping pineapple juice. 

In the black and white advertise- 
ments, which usually run as half 
pages or smaller, the romantic ap- 
peal of Hawaii is injected through 
the use of photographs, rather than 
paintings, used as a background for 
the dominant theme of modern men 
and women drinking pineapple juice. 

Cartoons Are Continued 

But the captivating cartoons of 
Norman McLeod, who is a Hollywood 
movie director when he is not draw- 
ing single line figures for Dole, are 
retained in their pecuNar niche in 
the Hawaiian Pineapple scheme of 
advertising. They will continue to 
appear in small space in such pub- 
lications as Esquire, Harper’s Ba- 
zaar, House and Garden, Judge, New 
Yorker, Stage, and Vogue. 

In Time and The Literary Digest, 
a barrage of half-column advertise- 
ments, brief and terse, will make a 
special appeal to the readers of these 
publications, while “Johnny Pine- 
apple” will tell his entertaining 
stories to children through Child 
Life and Parents’ Magazine. 


Stress Health Angle 

More serious copy will appear, ad- 
dressed to the medical profession, in 
the Journal of the American Medical 
Association, and in Medical Eco- 
nomics, while the volume market is 
being attacked with advertisements 
in such publications as Hotel Man- 
agement, Club Management, Restau- 
rant Management and American Res- 
taurant, 

The opening advertisement in the 
campaign for Royal Pineapple Spears 
appeared in the Saturday Evening 
Post of Oct. 31, utilizing a full page 
in color, with a facing column in 
black and white explaining the value 
and uses of the new cut. 

The first advertisement for Pine- 
apple Gems will appear in full colors 
on the back cover of the Post for 
Nov. 14. 

The San Francisco office of N. W. 
Ayer & Son, Inc., is in charge of the 


account. 


Taxes Cut Cost 
of Advertising, 
Analysis Shows 


New York, Nov. 5.—Existing state 
and federal tax laws being what they 
are, New York corporations can now 
advertise for about 60 cents on the 
dollar, a study prepared by Sterling 
Advertising Agency, New York, 
shows. 

According to this study, an organi- 
zation having net income of $20,000 
after deducting the New York state 
franchise tax, would have to pay a 
total tax (if no dividends were paid) 
of $6,508. If $5,000 of the $20,000 net 
income were spent on advertising, 
the tax would be reduced to $4,561.26, 
so that the net cost of the advertis- 
ing would be only $3,053.26. 

Similarly, a corporation with net 
income of $300,000 might purchase 
$75,000 of advertising, and thus re- 
duce its tax so greatly that the net 
cost of the advertising would be only 
$45,911.25. 


Cite “Drastic Penalties” 


“Inasmuch as these ‘drastic penal- 
ties’ or new corporate taxes auto- 
matically reduce the amount of sur- 
plus which many corporations would 
normally leave in their business as a 
protection or ‘cushion’ to their fu- 
ture welfare, it is essential that all 
such corporations consider what meas- 
ures they can take to serve as a sub- 
stitute protection,” the analysis says. 

“The answer is advertising promo- 
tion, which, intelligently handled 
will not only hold or increase the 
prestige of the corporation advertis- 
ing, but will increase sales and 
profits. 

“In many cases approximately 40 
per cent of the advertising appropri- 
ation—if not spent on advertising or 
distributed as dividends—would have 
to be paid out in federal taxes.” 


N. C. R. Gives Employes 


Bonus, Salary Increase 
National Cash Register Co., Day- 
ton, O., will give a Christmas bonus 
of from $25 to $35 and will increase 


pay five cents an hour, with 6,600. 


plant workers benefiting. 
Executives and foremen are not in- 
cluded. 


Pollack Transferred 


John Pollack, of the Western ad- 
vertising division of Liberty, New 
York, has been transferred to the 
Western advertising division of True 
Story, succeeding Albert G. Degan, 
who has joined H. W. Kastor & Sons, 
Advertising Co. 


New Scotch for U. S. 


Distilled Liquors Import Company, 
New York, has been given American 
rights on John Begg Scotch whisky. 
Advertising will be launched shortly. 


Kirk Joins Somerset 


Norris S. Kirk has joined Somerset 
Importers, Ltd., New York. He pre- 
viously served as sales manager of 
Schieffelin & Co., also of New York. 


Constructive 
—Infermative 

—Profusely Illus- 
trated. Your request will bring 
only the book—no salesman. 


PORCELAIN ENAMEL INSTITUTE 
612 No. Michigan Ave., Chicage 


Send me your free book on Porcelain 
Enameled Signs. 
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WILLIS PUTS OK 
ON PATMAN ACT 
AT FOOD MEET 


Dallas, Tex., Nov. 4-——A _ sensa- 
tion was created at the convention 
of National Brands Stores, Inc., 
Chicago, here last week, when Paul 
S. Willis, president of Associated 
Grocery Manufacturers of America, 
delivered what was construed by 
many as an actual endorsement of 
the Robinson-Patman Act. 

“The Robinson-Patman Act,” he 
declared, “has taken competitive 
chiseling, false quantity discounts, 
brokerage and advertising allow- 
ances out of the picture, so that 
good merchandising and good ad- 
vertising will have a better chance 
of functioning than ever before.” 

National Brands Stores is a co- 
operative group of several hundred 
wholesale grocers, with 20,000 re- 
tailers affiliated in voluntary chains. 
While it is continuing its policy of 
featuring nationally advertised prod- 
ucts, it recently inaugurated a pri- 
vate label line, chiefly of canned 
foods, under the Leadway label. 

“Prior to the enactment of the 
Patman law,” Mr. Willis _ said, 
“quantity discounts were estab- 
lished largely on the basis of: 1, 
approximate savings in delivery cost 
as between one quantity and other; 
and 2, arranging quantity discounts 
to attract large orders. 


Are Studying Costs 


“The Patman Act provides that 
any price differences must be sup- 
ported by actual savings in cost of 
manufacture, sale and delivery. In 
the absence of such detailed infor- 
mation, manufacturers’ generally 
eancelled all quantity discounts in 
excess of the carload discount. The 
status remains so today. At the 
same time, many manufacturers are 
making a careful study of their 
costs and when these studies are 
completed, will be in a position to 
fix price schedules intelligently.” 

Manufacturers have also cancelled 
brokerage arrangements and adver- 
tising allowances, he said, though 
several are renewing the latter 
under contracts specifically stating 
the services to be rendered. 

“The Associated Grocery Manu- 
facturers Association did not spon- 
sor the Patman Act,” Mr. Willis 
continued, “but did approve the bill 
in principle, because it endeavored 
to correct trade evils. We still feel 
that the law, as written, requires 
clarification. However, it is now 
the law of the land and it becomes 
our duty to comply with it. That 
we are trying to do. Whatever may 
be its faults, it also has its good 
points and by that I refer specifi- 
cally to its intent to eliminate false 
advertising allowances.” 


Detroit Harvester 
Buys Dura Company 


Detroit Harvester Co., Detroit, ag- 
ricultural implements and automo- 
bile parts, has purchased the plant 
and business of the Dura Co., Toledo. 

C. G. Selden, vice-president of 
Dura, will become vice-president of 
the new organization and the Toledo 
plant will be retained. 


Trade Papers’ Booklet 


“Why Business Papers?” contain- 
ing information on the business press 
will be issued by Universal Trade 
Press Syndicate, New York, Nov. 10. 
The booklet also contains illustra- 
tions of the first business papers in 
England and United States and a 
chart showing relation of business 
Papers to the field of general pub- 
lishing. 


Stair in Detroit 


Harry A. Stair has been appointed 
head of the New York State Broad- 
casting System Detroit office. He 
was formerly in the sales department 
of Station WHK, Cleveland. 


Gets Reed Account 
The Reed Drug Co., Miami, Fla., 
proprietary medicines, has appointed 
Vanderbie and Rubens, Inc., Chicago. 


Rules Against Use 
of Kentucky Seal 


The seal of the Commonwealth of 
Kentucky may not be used by pri- 
vate individuals on articles of mer- 
chandise for advertising purposes, 
the Attorney General’s department 
has ruled. 


Joins Boyd Agency 


Gladys Samson has been appointed 
office manager and space buyer of 
Boyd Co., Inc., Los Angeles. She was 
formerly with Bowman, Deute, Cum- 
mings, Inc., San Francisco. 


Book for Grocers 


“How to Sell Fruits & Vegetables,” 
a new merchandising volume, has 
been published by The Progressive 
Grocer, New York. 


Jenks N. & W. Head 


William J. Jenks, vice-president in 
charge of operations, was elected 
president of the Norfolk & Western 
Railway, Roanoke, Va., succeeding 
the late Arthur Chase Needles. 


Regulate Self 
to Keep Going, 
Retailers Told 


Philadelphia, Pa., Nov. 3.—The 
three greatest evils afflicting retail- 
ers are predatory price-cutting, mis- 
leading advertising, and labor chis- 
eling, and retailers must unite to 
stamp them out by self-regulatory 
action, Major Benjamin H. Namm, 
president of The Namm Store, Brook- 
lyn, told the retail merchants’ forum 
of the Philadelphia Chamber of 
Commerce yesterday. 

The important question, Major 
Namm said, is not whether these 
practices are to be abolished, but 
only “whether we retailers are going 
to do the house cleaning job our- 
selves or wait until the government 
does it for us.” 

“Witness the Robinson-Patman 
bill, which the federal government 


has enacted into law,” he said. ‘“‘Wit- 
ness the ‘price fixing’ laws which 
have already been passed in more 
than a dozen states. Witness the 
drive now on to induce the next 
congress to pass an advertising cen- 
sorship measure, and also to legislate 
against any retailer who has the 
effrontery to manufacture his own 
products. 


Glorified Slot Machines 


“If this legislative drive continues 
to meet with success it won’t be long 
before retailers cease to be entre- 
preneurs and become instead an ag- 
gregation of glorified slot machines. 
It may be that some retailers have 
little objection to serving the public 
in this mechanical capacity. It so 
happens that most of us do object, 
and most strenuously. 
continue to run our stores as inde- 
pendent merchants, free to engage 
in fair and open competition.” 

The Robinson-Patman bill could 
have been beaten if retailers had told 


We want to} 


‘& Cresmer, 
-Morris A. Penter, resigned. 


their customers “the 
about the measure,” 
contended, | 

Any real program for retailers 
must consider the problem of waste 
in distribution, and the right of the 
consumer “to shop without interfer- 
ence or molestation, the right to shop 
with a maximum of economy and the 
right to shop with a minimum of 


simple facts 
Major Namm 


unfair dealing,” he said. 


Bender Body Buys 


Willys Ohio Plant 


Bender Body Co.,. Cleveland, has 
purchased the Willys-Overland Mo- 
tors, Inc., plant in Elyria, O. for 
$100,000, H. J. Leonard, president of 
Willys Real Estate Realization Cor- 
poration, announced. 


Heaton Named 
Elected vice-president of the fifth 
district of Pacific Clubs Advertising 
Clubs Association, Maurice W. Hea- 
ton, manager of Williams, Lawrence 
Los Angeles, succeeds 


to those who 
in the advancement of 
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broadcasting — 
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DEPENDABILITY 
LEADS IN G-M 
FINE CAR POLL 


Cadillac 1 937 Advertising to 
Be Increased 100% 


Detroit, Nov. 4.—Results of the 
General Motors Customers’ Research 
survey among owners in the fine car 
field were released today, showing 
dependability, comfort and safety as 
the first three ranking qualities de- 
sired by fine car buyers. 

The poll in the fine car field, dis- 
playing considerable divergence 
from the desires of smaller car buy- 
ers, were revealed as final licks 
were being placed on models for the 
opening next week of the annual 
automobile show in New York. 

“We discover an owner’s choice is 
sub-consciously influenced by the 
qualities to which he is accus- 
tomed,” the report stated, “with the 
smaller car driver ranking engine 


smoothness, for example, far more 
important than the fine car driver, 
because the latter has come to ex- 
pect that smoothness.” 

Smoothness in the fine car poll 
was 7th in the list, with appearance, 
ease of operation, and operating 
economy preceding smoothness in the 
ranking, and pick-up, speed, and ini- 
tial cost winding up the list. 

The results were based on solici- 
tation of opinions from more than 
10,000,000 persons. The poll also 
disclosed that 89 per cent of all mo- 
torists want hydraulic brakes, 74.5 
per cent disapprove floor tunnels, 
91.8 per cent favor rear luggage 
compartments epening from the bot- 
tom; 84.7 per cent desire full front 
seat cushions with folding backs; 
and 90.4 per cent favor streamlin- 
ing against 77 per cent a year ago. 

Advertising plans for Cadillac Mo- 
tor Car Company for 1937 also were 
outlined by Frank J. Denney, adver- 
tising manager, with the budget in- 
creased nearly 100 per cent over the 
current year. 

“Cadillac confidently expects a 
greatly expanded market with the 
new models,” Mr. Denney said, “and 
around this prospect we are plan- 
ning the most aggressive advertis- 
ing campaign in our history.” 

All major media — newspapers, 
magazines, radio and posters—vwill 


be used, he said, with the program 
directed primarily toward attract- 
ing the public to Cadillac show- 
rooms. 

Use All Media 


In connection with the customers’ 
research, it was also announced that 
2,300,000 questionnaires on automo- 
tive subjects will be mailed out dur- 
ing the forthcoming year, supple- 
menting the proving ground, art and 
color section, research laboratories 
and engineering operations as aids 
to sales efforts. 


Resort to Taplinger 


El Sonador, new resort now being 
constructed on Boulder Dam Lake, 
near Las Vegas, Nevada, has ap- 
pointed Robert S. Taplinger, New 
York and Hollywood, as advertising 
counsel. The first section of the 
project will be completed late in 
January. 


To O’ Mara & Ormebes 


William CC. Gilchrist, formerly 
with Columbia Citizen, has joined 
the Chicago office of O’Mara and 
Crmsbee, publishers’ representatives. 


Branham Moves 


The Branham Co., publishers rep- 
resentative, has moved its Detroit 
office to 5-136 General Motors Bldg. 
Harry A. Anderson is manager. 


SS SS ae 


Wide experience in plan- 


ning effective sales promo- 


tional campaigns for 


clients having diversified 


product lines is an out- 


standing characteristic of 


this agency. 
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FULLER & SMITH & ROSS 


CLIENTS 


Aluminum Company 
of America 


The Aluminum Cooking 


P. & F. Corbin 


Country Life—American 
Home Corp. 


Printers’ Ink 


The Standard Register Co. 


Utensil Co. 
Aluminum Seal Co. 


American Can Company 


Art Metal 
Construction Co. 


Associated Tire Lines — 
The B. F. Goodrich 
Company 


The Austin Company 
The Bassick Company 
The Bryant Electric Co. 
The Bryant Heater Co. 


Central National Bank 
of Cleveland 


Chase Brass & Copper Co. 
Cleveland Fruit Juice Co. 


Commonwealth Shoe 
& Leather Co. 


wis = 8 i ee : — 


—The American Home 
—Country Life 


Detroit Steel Products Co. 


Emery Industries, Inc. 
Fostoria Glass Co. 
Harpers Magazine 
Hotels Statler Co., Inc. 
Wm. H. Jackson Co. 


Kensington Incorporated 
of New Kensington 


Lake Erie College 

The Leisy Brewing Co. 
Lewis & Conger 

Mark Cross Company 
News-Week 

New York University 


The Pennzoil Company 


Sc ee ae es 


-~-G@LhEVELAND 


The Strong-Carlisle & 
Hammond Co. 


The Templin-Bradley Co. 
Trundle Engineering Co, 
University School 


Virginia Hot Springs Co. 
—The Homestead Hotel 


Westinghouse Electric 
& Manufacturing Co. 


Westinghouse Electric 
Supply Co. 


Westinghouse Lamp Co. 
West Penn Power Co. 


The WGAR Broadcasting 
Company 


The Wood Shovel 
and Tool Co. 


The Wooster Brush Co. 
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1501 Euclid Avenue 
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NEW INGREDIENT 


Out with Olo-Foshioned Toath Powder / 


USE PEPSODENT POWDER! 


it alone contains IRIUM, which 
thrillingly steps-up luster on ale 


teoth powder you ever used... Bar None! 


aepe op beeer on clmet comeely of he aye of 
sev wale because «trends! 


lrium, new tooth powder ingredi- 

ent, centers an expanded promo- 

tional drive by Pepsodent Com- 

pany with a wide list of news- 
papers used. 


Jelke to Use 
Ripley Series 
for Margarine 


Chicago, Nov. 5.—In a new attack 
on the problem of educating con- 
sumers on the subject of margarine, 
John F. Jelke Company, maker of 
Good Luck margarine, is launching 
a series of “Believe It or Not” adver- 
tisements, drawn by Robert L. Rip- 
ley, in national magazines. 

Copy will appear in The American 
Weekly, Christian Science Monitor, 
Good Housekeeping, Ladies’ Home 
Journal, McCall's, Pictorial Review, 
Time, and Woman's Home Compan- 
ion. 

The drawings will be done in the 
familiar. Ripley style, and will relate 
pertinent facts obtained through 
chemical and biological tests. A min- 
imum of selling copy will be used. 
Point of purchase material closely 
tying up with the magazine series 
will also be used. 

Blackett - Sample - Hummert, Inc., 
Chicago, is the agency. 


Account to Pritchard 


Pritchard & Thompson Advertis- 
ing Agency, Inc., New Orleans, has 
been appointed to handle the RCA 
Victor “Magic Voice” radio contest 
in that territory. A total of $56,000 
in prizes will be awarded, 10,210 
prizes each week for four weeks. 


G-E Introduces 
New Electrical 
Winter Blanket 


Schenectady, Nov. 5.—A warming 
note for chill winter nights was 
struck with announcement by Gen- 
eral Electric Company of the devel- 
opment of a cover-all electric com- 
forter with rheostatic control. 

Emphasizing that the electric com- 
forter is “unlike ordinary heating 
pads,” the point is made by its inven- 
tors that the pad extends a gentle 
warmth over a large area, with heat 
concentration at no single point. 

A novel feature of the electric com- 
forter is temperature control. Once 
the user has set the rheostat on the 
control box, which may be located on 
a night stand near the head of the 
bed, it was explained, the main ther- 
mostat will maintain that tempera- 
ture regardless of changing weather 
conditions and consequent changes 
in room temperature. 

“Should the mercury in the room 
drop several degrees, in the early 
morning,” virtues of the new prod- 
uct are amplified, “it is unnecessary 
to get up and search for more covers 
or even to awake and make a further 
electrical adjustment, as this change 
is compensated for automatically.” 


One Comforter Only 


The single electric comforter is de- 
signed also to eliminate the depress- 
ing weight of a number of blankets 
necessary on chill winter nights. 

The electric comforter is composed 
of two thicknesses of a light-weight 
material with a labyrinth of fine, 
fexible conducting wire sewn in zig- 
zag pattern between the two outside 
coverings. Both ends of the wire are 
brought to a terminal at the end of 
the comforter facing the foot of the 
bed. 

Safety features have been incorpo- 
rated in the new comforter prevent- 
‘ng possibility of the user either get- 
ting burned or receiving an electrical 
shock. The new comforter has been 
tested, it was said, for a number of 
months with samples made in both 
single and double bed sizes. The 
length of material necessary for tuck- 
ing in at the foot and sides of the 
bed is not heated. Cost of operating 
is estimated at 4 cents a night. 


Sonneborn Advanced 


R. H. Sonneborn has been named 
assistant manager of sales, pipe di- 
vision of Republic Steel Corporation, 
Cleveland. He was formerly special 
representative. 


Petacci Goes East 
S. W. Petacci has resigned as man- 
ager of the Tribune stations, WSBT 
and WFAM, South Bend, Ind., to be- 
come manager of a station in Provi- 


dence, R. I. 


TORONTO 
MONTREAL 


WINNIPEG 


poet J. J. GIBBONS LIMITED 


GIBBONS KNOWS CANADA 


- ADVERTISING AGENTS Wav" 


NOW WE 


stats. 


ike real photographs. 
paper and costs is 


too, want ATLASTATS. 


WE WANT MORE “SNAP” 


GOT IT! 


Art Directors Rave over 
New and Better kind of Photostat 


Don't fail to see this new kind of photostat just recently 
created by ATLAS. It's the ATLASTAT and it reproduces 
more tones and more snap than the best of ordinary photo- 
Records ALL tone values from extreme blacks to 
ure whites and stands out in your comprehensive layouts 
Made on either MATTE or GLOSSY 
ut a few pennies more than photostats. 
Call ATLAS today for comparative samples that prove you, 


ONLY ATLAS MAKES ATLASTATS 


ATLAS PHOTO COPY CO., General Office, 225 No. Michigan Ave. 
4 Chicago Locations e@ All Phones: FRAnklin 3470 
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THE MARKET 


"DATA BOOK 
Business ner Edition 1936-37 


Await You in the NEW 


1936-1937 Edition of The fm 


fete =" 7 


MARKET DATA BOOK 


For 15 years, The Market Data Book has served as 
the standard reference work for thousands of merchan- 
dising, sales and advertising executives, as well as adver- 
tising agencies. This new 1936-1937 edition will surpass 
all previous editions in quality and thoroughness of 
editorial content. It contains three broad types of sta- 
tistical and research material. 


A. 1. The basic information about every market, such 
as total value of products produced, number of manufac- 
turing plants, number of wholesale and retail outlets, 
distribution of sales volume and plants by states, break- 
down of products made or sold, types of machinery, ma- 
terials and supplies used in the industry, buying habits 
of the industry, busiest season of the year, etc., etc. 


2. Every detail you need to know about every busi- 
ness paper serving any particular industry, including 
name and address of publication, subscription price, circu- 
lation, frequency of issue, advertising rates, size of page, 
year of establishment, classification of readers by position 
or kind of business, etc., etc. 


3. A complete descriptive list of market data in- 
formation which can be secured from business publishers 
serving each field, so that you can make a more 


You will find this 250 page book being used constantly in your office 
because it is the handiest reference book of its kind ever published. 
It is full 91/.x121/, inches in size. Handsomely and durably bound in 
cloth and paper. Weighs almost three pounds. It places informa- 
tion about every business at your finger tips. 


thorough investigation of any field, if you care to do so. 
B. All information about any field is in ONE place 


The Market Data Book is so arranged by markets, 
that everything you want to know about any field of trade 
or industry is available in one place, without the ne- 
cessity of cross reference to some other part of the book. 


C. An indispensable service 


The Market Data Book does not do original research. 
It confines itself exclusively to the important task of 
collecting, editing and correlating every bit of existing 
data about a market or an industry. Reports of the Bureau 
of the Census, Bureau of Foreign and Domestic Commerce, 
the Department of Agriculture and the numerous other 
governmental bodies, plus market research reports of 
trade associations, industrial and commercial organ- 
izations, business papers, and research organizations, are 
analyzed and summarized, so that the reader of The 
Market Data Book gets—in one volume—a summary of 
every bit of available statistical and research material. 


To Reserve Your FREE Copy—Mail This Coupon Today 


This 250 page book (page size 914x124 inches) is given absolutely free with a 
one year subscription to Industrial Marketing at the regular low rate of $1 per year. 
Industrial Marketing is the only publication devoted exclusively to the problems 
of merchandising, selling and advertising to industry. It is worth many times its 
small subscription price. The November issue, just off the press, will contain, as 
its eighth case study in industrial marketing, the industrial merchandising and ad- 


vertising activities of General Electric Company. You'll want to read and study that 


article—so mail the coupon promptly. 
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INDUSTRIAL MARKETING, 100 E. Ohio St. Chicago 


Enter my subscription for one full year, starting with the November issue, 
and send me my copy of The Market Data Book as soon as it is off the press. 
I enclose $1 in full payment. 
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Dress Branding 
Plan Is Unfair, 
F.T.C. Contends 


Washington, D. C., Nov. 5.—Sup- 
pression of competition in the 
women’s wearing apparel _ trade 
through a merchandising plan said 
to have been entered into by more 
than 50 retailers throughout the 
country is alleged in a Federal 
Trade Commission complaint filed 
this week. Respondents are Na- 
tional Modes, Inc., National Modes 
Holding Corporation, Inc., and John 
Block, all of 130 W. 31st St., New 
York City. 

The plan involved the creation 
and development of the marks “Caro- 
lyn” and “Jeanne Barrie” in connec- 
tion with garments and other mer- 
chandise for popularizing certain 
styles through the corporations and 
affiliated retailers. It is charged 
that the respondent corporations en- 
tered into contracts with retailers 
to feature and promote these styles 
at prices to be fixed by National 
Modes, Inc., and with certain manu- 
facturers to supply the garments ad- 
vertised. 

Contracts with clothing manufac- 
turers provided that not until 20 


days after completion of orders 
from National Modes could the man- 
ufacturers sell similar merchandise 
to other concerns and then only if 
the merchandise did not bear the 
specified trade marks. The com- 
plaint points out that the first two 
or three weeks following the placing 
of a particular model or style on 
the market is the period of maxi- 
mum demand. Contracts with retail- 
ers granted exclusive distribution 
and called for a comniission to the 
holding corporation on all garments 
purchased with the Carolyn and 
Barrie marks. 

The Commission held among 
other things that these contracts 
suppressed competition in that re- 
tailers not in on the deal could not 
handle the same garments of the 
same manufacturers, either with or 
without the trade marks. 


NRA CODE PRACTICES 


BASIS OF FTC ACTION 
Washington, D. C., Nov. 5.—Prac- 
tices begun under an NRA code of 
fair competition and continued to 
date are deemed a violation of the 
Federal Trade Commission Act by 
the FTC, which has brought charges 
against 34 corporations supplying 
virtually 100 per cent of the water 
gate valves and hydrants used in 
this country. The Commission al- 


FIRST CUDAHY MAYONNAISE PACKAGES 


{sunlight 


MAYONNAISE @ 


Cudahy Packing Co., Chicago, is packaging its own mayonnaise 
and salad dressing for the first time. The glass is by Hazel-Atlas, 
and the products are “vapor-vacuum” sealed. 


leges that the corporations are en-| The trade practices complained of 
gaged in price-fixing practices which | were inaugurated under the sponsor- 
prevent free competition and re-| ship of the code authority for the 
strain trade, increase prices and| valve and fittings manufacturing in- 
create in themselves a monopoly. | dustry, the FTC charges. 


ee 


Have the “Puff Sheet” boys 


tried to nick you? 


Better phone us before 


you sign a check 


N EXECUTIVE of a firm that joined the National 
Better Business Bureau telephoned a few days 


later for information on a magazine that offered him 


some free publicity. 


The offer looked all right, but he wanted to make 


sure. 


We knew the “magazine’’—another puff sheet. We 


explained the puff sheet racket. Our new member 


was pretty thankful, for within a week he had saved 


double the amount of his subscription. 


This is one of the services available to business 


firms at all times. Our file records, including many 


thousands of cases, come close to covering all the 


frauds there are. 


Some of them seem quite legitimate. They don’t 


look like frauds at all. But usually it pays to ask the 


National Better Business Bureau first. 
y ¥ 7 
The National Better Business Bureau is a non-profit 


agency maintained by more than 600 business firms 


‘ 


to help national advertising regulate itself and to 
promote public confidence in advertising and sell- 
ing. It is supervised by a Board of Directors elected 
by the membership and serving without compensa- 
tion. Its staff of experienced executives have no other 
business connections. It is not a punitive body, and 
refers complaints to government agencies only in 
rare cases in which its own efforts fail to get results. 

To know more about its widespread service and 
how it might be helpful to you, send for the free 
booklet, “‘How You Can Use The National Better 


Business Bureau.” 


National Better Business Bureau, Ine. 


405 Lexington Avenue, New York City 


Please send me a copy of “How You Can Use the National Better Business Bureau.” 


Name 
Firm Name 


Address 


City 


State 


‘THE STEAK IS 
ON US’, TENDRA 
TELLS WOMEN 


Tenderizing Agent Pays All 
But 5¢ of Meat Cost 


Cincinnati, O., Nov. 5.—You can’t 
tell whether or not Tendra, unique 
essence which is said to increase the 
tenderness and. palatability of 
tougher meats, works unless you 
have the meat to try it on, so Tendra 
Kitchens is thoughtfully arranging 
to provide all the necessary ingredi- 
ents for a fair test. 

In four-column copy running in 
selected cities where distribution has 
been secured, the company in its 
first consumer copy is offering a 
“steak special,’ consisting of one 
pound of steak for five cents with 
the purchase of a 25-cent bottle of 
Tendra. The offer is limited to one 
day. 

Apparently the problem of getting 
butchers and grocers to co-operate, 
and to determine exactly how much 
they should be reimbursed, was too 
much for the company, so it devel- 
oped a unique coupon idea to handle 
the offer. 


Gets Refund from Company 


Under the plan now being tried, 
the housewife buys her bottle of 
Tendra wherever she wills, and pays 
the grocer or meat dealer “his full 
price of 20c for your pound of chuck, 
neck, or other 20c-per-pound steak.” 
Then the coupon is mailed in to Ten- 
dra Kitchens, accompanied by the 
buff-colored guarantee that comes on 
the back of the two-ounce Tendra 
bottle, and the company refunds 15 
cents, plus three cents postage. 

While this complicates matters 
slightly for the housewife, and also 
gives her an opportunity to collect 
15 cents without purchasing any 
steak at all, Tendra Kitchens see 
little to be alarmed about. After all, 
Tendra, as the copy points out, is 
“not a preservative, not an acid, not 
a vinegar, not a caustic,” and if it 
isn’t bought to put on meat there’s 
very little reason for buying it at all. 


Essence of Papaya 


Copy in the newspaper advertising 
declares that if the 20-cent steak, 
far below the average in tenderness, 
doesn’t react so well to treatment 
that it can be cut with a fork, the 
company will refund the entire cost 
of the experiment. 

Tendra, the initial advertising ex- 
plains, ‘“‘is the essence of an edible 
tropical fruit—the papaya. This 
healthful fruit is rich in a harmless 
vegetable enzyme which in a per- 
fectly natural way combines with 
meat tissues to make the fibres more 
tender and to shorten cooking time. 
This in turn helps preserve flavor 
and juiciness.” 

While the current offer is confined 
to selected cities, plans are under- 
way for an extensive campaign in 
the near future. E. H. Brown Adver- 
tising Agency, Chicago, is handling 
the campaign. 


Mrs. Parker to Getchell 

Mrs. Phyllis Parker has joined the 
staff of J. Stirling Getchell, Inc., New 
York, as an advertising writer. She 
previously conducted her own busi- 
ness. 


ADVANCE ADDRESSING | 
and MAILING COMPANY 


AUTOMATIC 
MACHINE ADDRESSING 
FROM ALUMINUM PLATES 


Permanent Mailing Lists 
Our Specialty 


536 So. Clark St. Webster 3569 
CHICAGO 
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STYLING PLAYS 
HEAVY ROLE IN 
HOOVER DRIVE 


New Campaign Stresses 
“‘News’’ in Model Changes 


Chicago, Nov. 5.— Emphasizing 
modern styling developed over a 
period of more than two years and 
employment of a new light metal, 
the Hoover Company, North Canton, 
O., has launched its most extensive 
national sales campaign in recent 
years backing a new model house- 
hold cleaner ensemble. 

Initial copy in the campaign is 
being carried in Collier’s and The 
Saturday Evening Post, with inser- 
tions scheduled this month in EZs- 
quire, Time and The New Yorker 
and additional insertions to appear 
in December in two general and 
three women’s magazines. 

Co-operative newspaper and poster 
efforts are being staged with deal- 
ers throughout the country, com- 
plementing the national magazine 
copy running in full pages and color 
spreads. Plans also are being made 
to press the drive unabated in 1937. 

Back of the campaign lies an in- 
teresting story of the development 
of the new design by Henry Drey- 
fuss, eminent New York industrial 
designer, and its application in the 
advertising outline. The re-styling 
was started more than two years 
ago and evolved from a series of 
roundtable conferences of the de- 
signer, company management, engi- 
neering, production, sales and ad- 
vertising executives. 


Light Metal Used 


With the new model employing 
magnesium, a much lighter metal, 
in place of aluminum, the plan was 
developed to present an ensemble 
of the cleaner and group of acces- 
sories as a “packaged” offering, and 
the re-styling was carried through 
the entire unit. 

During these conferences the sale- 
ability of design was a major factor 
as various models were developed 
in steps toward the completed prod- 
uct. 

The motor was cased in a soft- 
lined Bakelite housing. Various 
units of the ensemble were blended 
in design to the major unit cleaner 
and the _ re-styling was carried 
through to a new carton and new 
trade name. 

Shifting over to the new ensem- 
ble product also entailed a radical 
change in the advertising plan, with 
Leo Burnett Co., Chicago, directing 
the campaign. 


Pick “News” Theme 


Breaking away from _ emotional 
themes of past years it was deter- 
mined to feature strictly “news” 
angles of the product carrying out 
the theme claim, “The first basi- 
cally new cleaner in 10 years.” 

At the same time the novelty of 
last year’s “positive agitation” fea- 
ture, it was determined, would be 
kept active in copy, though subor- 
dinated to the newer innovations. 

In the evaluation of the new fea- 
tures, the most appealing to the 
user was deemed to be the new mag- 
nesium metal, used in airplane con- 
struction, just as strong as alumi- 
num and one-third lighter. 


Styling Gets Prominence 


The second angle to be featured 
was the styling by Mr. Dreyfuss, 
with advertising executives explain- 
ing this is believed to be the first 
time a noted industrial designer has 
Styled a household utility unit. 

Copy to appear in Collier’s of Nov. 
28 depicts how this outline was fol- 
lowed. 

With a news head, 
here’s the most helpful cleaner 
ever built,” the ensemble feature 
appears as the lead pointing out the 
new Hoover “One-Fifty” unit in- 
cludes a time-toempty signal, 


“Madam— 


brushes, rugs and furniture cleaner 


the 15 major improvements offered 
in the ensemble. 

“Women haven’t had full service 
from their cleaning equipment,” the 
copy relates. “They haven’t used 
their cleaning tools as consistently 
as their floor cleaners. So Hoover 
designed a Cleaning Ensemble so 
simple, so convenient and so fool 
proof that women would use it.” 


Lightness Featured 


The new metal is then immedi- 
ately introduced with the _ state- 
ment, “Women wanted lightness— 
so Hoover adapted magnesium—the 
new airplane metal, one-third lighter 
than aluminum and just as strong.” 

Design then gets unusual play in 
the household utility field, with the 
designer’s prominence capitalized 


upon in a style statement: 

“Women are style conscious. So 
Hoover engaged Henry Dreyfuss to 
design this new Hoover. Its smooth, 
flowing lines and its new non-mar- 
ring finish will be instantly appre- 
ciated.” 

Holiday gift copy will be em- 
ployed in December issues of na- 
tional magazines. 

In gift copy addressed to the 
husband, he will be told that the 
smart cellophane wrapping of the 
new product will “hide” something 
thrillingly new in helpfulness, for 
the “lucky woman.” 


Von Schrader Appoints 


Von Schrader Manufacturing Co., 
Racine, Wis., has appointed Reincke- 


Ellis-Younggreen & Finn, Chicago. 


Ask Extension 
of BBB toCurb | 
Legal Thrusts 


Chicago, Nov. 4.—Extension of 
such organizations as the Better 
Business Bureaus, fostered and main- 
tained by business itself, seems to be 
the best possible guarantee against 
further incursion of government in- 
to the realm of business regulation, 
Kenneth Barnard, general manager 
of the Chicago Better Business Bu- 
reau, told the Rotary Club of Chi- 
cago at its weekly luncheon meeting 
yesterday. 

The Better Business Bureau is the 


largest and most effective organiza- 
tion which business has established 
for its own protection, as well as the 
protection of consumers, he said. 


Credit Goes to Business 


“Whatever may be said unjustly 
in disparagement of business morals 
generally, the significant fact re 
mains that at a cost in excess of 
$1,000,000 a year, legitimate business 
maintains 52 accredited Better Busi- 
ness Bureaus to keep fraud and mis- 
representation out of advertising and 
the sale and distribution of securi- 
ties,” Mr. Barnard said. 

“The old legal bugaboo, ‘Let the 
buyer beware,’ has been supplanted 
by the universal public demand that 
the seller be fair.” 


and a plug-in tool connector among 


(olde [ME PARENTS MAUALINE 


by H.W. RODEN, Vice-President of Johnson & Johnson 


nN 1928, Johnson & Johnson advertising first 
| appeared in The Parents’ Magazine with 5 columns 
of advertising on Clapp’s Baby Foods. This year, 
Johnson & Johnson have used a total of more than 
50 columns in The Parents’ Magazine, advertising 
not only Clapp’s Baby Foods, but Baby Pro- 
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ducts, Red Cross Products and Tek Toothbrushes 
as well. And year after year Mr. Roden has 
written to acknowledge the excellent results he has 
obtained through The Parents’ Magazine. Here are 
excerpts from five letters we have received from 
Mr. Roden during the past five years: 


—"A very creditable performance, and on it has been 
based the placing with you of our full schedule for 1932.” 


—"Parents’ again is right at the top with the 
highest return per 1000 circulation.” 
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efforts in Parents.” 


buying power.” 


competitor.” 


you, 


—"Parents’ is a natural for any 
advertiser in reaching women of 
better-than-average intelligence and 


—"Parents’ tops the list and produces in- 
quiries at less than half that of its nearest 


—"Starting with only one product we have greatly in- 
creased our advertising with you until today you are on 
practically all of our lists. All coupon checks which we 
have made fully justify this expansion of our advertising 
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ADVERTISING AGE 


November 9, 1936 


Gold Dust Corporation 
Changes Name to Hecker 


Gold Dust Corporation, New York, 
has changed its corporate name to 
Hecker Products Corporation, which 
is felt to be more appropriate for its 
wide range of products. Subsidiary 
companies will be absorbed by the 
parent corporation, as soon as prac- 
ticable, with no change in personnel 
or advertising agencies. 

It is proposed to establish divisions 
as follows: soap, with principal 
brands of Gold Dust, Silver Dust and 
Fairy soap; shoe polish with brands 
of Shinola, 2 in 1 and Bixby; pre- 
serves, with brands of Acme and Air- 
line; cereal with brands of H-O oats, 
Force, Heckers’ Farina and Presto; 
and flour, with consumers brands of 
Heckers’ Superlative, Ceresota and 
Aristos, as well as commercial bak- 
ery brands. 


Studebaker Shifts Two 


Stanwood W. Sparrow has _ been 
appointed research engineer of Stude- 
baker Corporation, South Bend, Ind., 
succeeding William S. James, who 
was named chief engineer. 


“Star” Has Movie 


Minneapolis Star has completed a 
motion picture entitled “The Making 
of a Modern Newspaper,” to be 
shown before luncheon clubs, parent- 
teacher groups and other organiza- 
tions. 


40 CITIES GET 
FIRST RELEASE 
ON ANTHRACITE 


Industry Campaign to Carry 
Through Heating Season 


New York, Nov. 6.—The long- 
awaited campaign of Anthracite In- 
dustries, Inc., will break in the 
newspapers of 40 of the leading an- 
thracite consuming areas Thursday, 
Nov. 12, Frank W. Earnest, Jr., 
president of the organization, an- 
nounced this week. 


Starts with 1,000 Lines 


Initial copy will be 1,000 lines, and 
will tell a general story of the out- 
standing values of anthracite coal 
for home heating, built around the 
slogan: “The solid fuel for solid 
comfort.” One of the points to be 
stressed in the campaign is that use 
of anthracite permits modernization 
of the heating plant by gradual 


ANTHRACITE DRIVE 


All the comfort of anthracite 
even heat is yours in many kinds of equipment 
up to complete automatic anthracite heaung 
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ANTHRACITE 


First copy of the long-awaited co- 
operative Anthracite coal drive 
opening in newspapers Nov. 12. 
SSS 
stages, rather than requiring exten- 
sive ‘and expensive changes all at 
once, 

Anthracite is so economical, copy 
will declare, that these changes can 


MAISIE, | CANT 
FORGET THAT SPORTS 
AFIELO SHOWS THE 


BIGGEST ADVERTISING 
GAIN IN ITS FIELO 
FOR THE FIRST IO 

MONTHS OF 1936- 
30,573 LINES, 38.7% 
BIGGER THAN 1935 


WHAT A MEMORY, DAISY ! 
WHAT A MEMORY! 
WHAT HITS ME IN THE 

TRUNK IS THAT EACH ONE 
OF SPORTS AFIELDS 204,326 


BUT 


YOU DON’T NEED AN ELEPHANTS 


three simple facts: 1. SPORTS AFIELD leads two to one in display advertising linage gain for the first 
10 months of 1936. 2. SPORTS AFIELD’S more-than-200,000 readers own more than $67,000,000 
worth of sporting equipment, spent nearly $28,000,000 to buy more last year. 3. Sportsmen who spend 
that freely for luxuries are equally good spenders for cigarettes and tobacco, razors, blades, shaving 
creams, toothpaste, shoes, clothing, liquor, and beer. AND YOU CAN’T FORGET that relatively 
small space dominates a SPORTS AFIELD page for less than it costs to bury a large ad somewhere else. 


SPORTS AFIELD . . bags the limit of America’s spending sportsmen 


READERS OWNS $ 329,52 WORTH 
OF SPORTING EQUIPMENT AND 
SPENT $136.98 MORE LAST 
YEAR. WHAT A CIRCUS FOR 
ADVERTISERS WHO LIKE A 
MONEY SPENDING MARKET! 
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be put into effect gradually, and at 
the owner’s discretion, largely as 
the result of savings in fuel costs. 

Another argument which will be 
given considerable emphasis is that 
use of anthracite permits having 
any degree of convenience desired— 
any intermediate stage of heating 
convenience up to complete auto- 
matic heating with or without air 
conditioning. 

The slogan, “The solid fuel for 
solid comfort,” is based upon the 
argument that anthracite provides a 
smooth, even heat which enables 
the householder to control varia- 
tions in heat by turning the fire 
“down” rather than “out,” thus as- 
suring a heat supply to floors and 
other cold spots, while at the same 
time allowing the general tempera- 
ture to drop. 

The newspaper advertisements, 
which will cover the current heating 
season, will be reinforced with a 
complete campaign in business pa- 
pers going to coal merchants, and 
a follow-up campaign for dealers, in 
which sales portfolios, direct mail 
material, newspaper mats tying up 
with the major campaign, and com- 
plete newspaper campaigns for lo- 
cal dealer organizations, will all 
play important parts. 

The Simpers Company, New York, 
is the agency in charge. 

In explaining the purposes of the 
campaign President Earnest said: 

“Our company has nothing to sell. 
We produce nothing, manufacture 
nothing, and have no distributors 
or dealers. On the other hand, we 
represent a tremendous production 
and manufacturing investment, and 
are concerned with the welfare of 
far more dealers and distributors 
than many great manufacturers. 


Will Aid Dealers 


“Our duty 1s a dual one—to tell 
the public the real story of anthra- 
cite as the most economical, clean 
and healthful fuel for home heating, 
and also to tell the story of modern 
developments in anthracite equip- 
ment which gives any degree of con- 
venience desired with this fuel.” 

This dual interest makes the lo- 
cal dealer an important factor, he 
said, and consequently the anthra- 
cite campaign is definitely pointed 
toward increasing the importance of 
all dealers in anthracite and anthra- 
cite equipment. To this end a com- 
plete field organization has been de- 
veloped by Anthracite Industries to 
work with and for dealers as mer- 
chandising assistants. 


Walgreen Drug 
Stores Launch 
Hosiery Sales 


Chicago, Nov. 5.—An _ innovation 
in drug store merchandising made 
its appearance this week when Wal- 
green Company, Chicago, the largest 
drug store chain in the country, oper- 
ating retail units from coast to coast, 
started test sales of women’s hosiery. 

The tests were made in 10 strate- 
gically located cities throughout the 
country, featuring a special 49-cent 
offer on chiffon hosiery. The mer- 
chandise may be expanded to all the 
stores in the chain, it was said. 

The introductory campaign was 
backed by large space newspaper 
advertising in the various cities in 
which the sales were staged. 


“Farm Forum” Celebrates 

Eleventh anniversary of Farm 
Forum sponsored by General Elec- 
tric Company over station WGY, 
Schenectady, was celebrated Nov. 6. 
The forum is WGY’s oldest continu- 
ous feature. 


Connors with “Journal” 


John J. Connors, formerly adver- 
tising manager of Knickerbocker 
Press and Albany Evening News, has 
become assistant publisher of the 
kochester Journal. 


Presbrey Appointed 


Schlangen Manufacturing Corpora- 
iion, East Moline, Ill., brewing equip- 
ment, has appointed Frank Presbrey 
Company, Chicago. Trade papers 
will be used. 


Foreign Trade 
Conclave to Be 
Held Nov. 18-20 


Chicago, Nov. 5.—Plans for the 
23rd National Foreign Trade Con- 
vention, drawing merchandising and 
sales executives from all parts of the 
United States and Canada, were be- 
ing completed here today. The con- 
vention will be held Nov. 18-20. 

Special departmental sessions on 
merchandising, credit, exchange and 
collections will be conductéd during 
the convention which will witness 
discussions of a wide range of sub- 
jects relating to foreign trade. 

The convention will have added in- 
terest in a general reflection on the 
results of the Reciprocal Trade 
Treaty Act. Monetary stabilization, 
a particularly pertinent world prob- 
lem, also will be given high impor- 
tance during the convention, with 
Leon Fraser, vice-president of the 
First National Bank, of New York, 
scheduled to give a formal presen- 
tation on this subject. 

Further discussion will center on 
the recent developments from the tri- 
partite agreement between the 
United States, France and Great 
Britain and the action of France and 
Italy on quotas and tariffs. 

The Canadian Chamber of Com- 
merce is planning to send a large 
delegation to the convention and lo- 
cal chambers of commerce through- 
out the United States likewise are 
arranging to have heavy representa- 
tion. 


Elco ie Distribute 


Elco Grease & Oil Co., Cleveland, 
shortly will present a special rear 
axle automobile lubricant in kegs 
and drums under the company’s 
name and label. Hitherto distribu- 
tion has been under private dealer 
labels. Elco plans to set up its own 
distribution through jobbers with 
trade publications. Bayless-Kerr Co., 
Cleveland, is the agency. 


irs NOT a 
PHOTO- 1s 
a STAT! 


HAR to distinguish from 

far costlier photo 
prints the new Tru-Tone 
‘stat by Rapid. It is a 
friend indeed to Artists, 
Sales Managers, Advertis- 


ing Men. The Tru-Tone 
‘stat practically equals, 
often surpasses, regular 


photo prints, at fractional 
Not only that, they 
express Rapid's care on all 
Rapid's 
Tru-Tone 'Stats—save hours 
and dollars! Just ‘phone. 


RAPID 


COPY SERV.CE CO. 


6 BRANCHES: NEW YORK, 4i5 Lexing- 
ton, 444 Madison, VAnderbilt 3-3680- 
CLEVELAND, Ninth — Chester Bidg-. 
MAin 9335 e CHICAGO, 110 So. Dear- 
born, 228 No. La Salle, 360 No. Michigan 

Ave., STAte 5977. 


cost. 


‘stat work. See 
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First ‘Reader's 
Digest’ Figures 
Show Rapid Rise 


New York, Nov. 5.—Figures on the 
circulation of Reader’s Digest, pub- 
lished for the first time in the No- 
vember issue of Fortune, were con- 
siderably larger than most advertis- 
ing executives had assumed. The 
present total of 1,801,400 places the 
Digest high among the magazines 
of America in point of circulation. 
It is the largest ever achieved by a 
publication without fiction or pic- 
tures. Only one magazine selling at 
25 cents a copy or more has a larger 
sale. 


The publication was started by 
DeWitt Wallace and Mrs. Wallace in 
1922, and had 7,000 subscribers at 
the end of its first year. Its greatest 
growth has been since 1929, when 
the figure reached 290,000. It was in 
that year that the magazine was first 
sold on the newsstands. The circu- 
lation passed a million for the first 
time in 1935, when the total reached 
1,457,500, divided as follows: sub- 
scriptions, 769,200; newsstand sales, 
571,600; schools, 116,700. 

Arthur E. Griffiths, formerly secre- 
tary of the New York Journal of 
Commerce, is business manager, and 
is in charge of all circulation activi- 
ties. His promotional efforts make 
him one of the most important ad- 
vertisers in the country. His big 
mailings to prospects are made in 
the autumn and in the spring, with 
1,500,000 to 2,000,000 names on the 
lists. Between times subscribers are 
canvassed for names of friends, and 
these prove the best prospects of all. 
About 10,000 pieces of subscription 
mail are received daily at Pleasant- 
ville, N. Y., where the magazine is 
published. It is printed by Rumford 
Press at Concord, N. H. 


Carries No Advertising 


The magazine carries no advertis- 
ing, because of an agreement to this 
effect with the magazines whose ar- 
ticles are reprinted, and because the 
Wallaces prefer to operate without it. 
The Hearst magazines are the only 
important publications which have 
refused to permit Reader’s Digest to 
use their material. The latter now 
pays handsomely for exclusive re- 
publication rights, and even goes so 
far as to provide magazines with 
original articles, which are then re- 
printed with credit. 

The revenue of Reader’s Digest in 
1935 was $2,178,000, and its net profit 
before taxes was $418,000. This is 
in spite of unusually high salaries to 
employes. In 1934 Kenneth W. Payne, 
managing editor, received $102,467; 
Ralph E. Henderson, associate editor, 
$32,567, Harold A. Lynch, associate 
editor, $20,750. 

The only stockholders are Mr. Wal- 
lace, who has 52 per cent of the 
stock, and his wife, Lila Bell Ache- 
son Wallace, 48 per cent. In 1934 
they paid themselves the relatively 
modest salaries of $30,000 and $12,- 
000, respectively. 


Air Conditioning Blue 
Book to Pay Commission 


The Domestic Engineering Com- 
pany, Chicago, which has announced 
plans for the publication of Air Con- 
ditioning Blue Book in March, 1937, 
will pay agency commission on busi- 
ness placed in this publication. Copy 
requirements will also be consider- 
ably liberalized as compared with 
usual reference book standards. 

Personnel in charge of the book, 
Which will contain directory and 
technical information on all phases 
of air conditioning, as well as manu- 
facturers’ catalog material, includes 
0. T. Carson, publisher; E. L. Hux- 
ley, head of the catalog department; 
4 J. Hansen, general manager; E. P. 

Campbell, head of the advertisers’ 
Service department; and J. U. Far- 
Nf manager, marketing and research 

reau. 

An extensive promotional cam- 
baign in behalf of the new publica- 
tion is planned. 


Agency for Hi-Temp 


Brooke, Smith & French, Inc., 


De- 
troit, 


N has been appointed by The 
ational Stamping Co., Detroit, for a 
Campaign for Hi- -Temp, new hot 


Water heater for motor cars. 


Haire Holds Conference 


Sixty members of Haire Publishing 
Company staff held a conference in 
New York, Nov. 4 and 5, to discuss 
policies and prospects for 1937. Chi- 
cago, Boston, Pittsburgh and Paris 
representatives were present. 


Youngholm Promoted 


David S. Youngholm has been 
elected vice-president of Westing- 
house Electric & Manufacturing Co., 
Pittsburgh. He was formerly vice- 
president of Westinghouse Lamp Co. 


Agency for Coverknit 


Coverknit, Inc., Philadelphia, ma- 
ker of Hi-Jacs and Lo-Jacs, knitted 
service for coasters and glasses, has 
appointed Stuart, Ames & James, 
Inc., New York. 


Pearl Returns 
As the “Baron’’ 
on B&W Program 


New York, Nov. 5.—Brown & Wil- 
liamson Tobacco Corporation, Louis- 
ville, Ky., will present a variety pro- 
gram, whose talent is headed by 
Jack Pearl, in his return to the 
air as Baron Munchausen, again 
supported by Cliff Hall as “Sharlie.” 

The show will start Nov. 9, and 
will be heard Mondays thereafter at 
9:30-10 p.m., EST, over the coast- 
to-coast NBC-Blue network. The 
musical end of the program will be 
upheld by Tommy Dorsey’s dance 


band and Morton Bowe, tenor solo- 


ist. The agency in charge is Bat- 
ten, Barton, Durstine & Osborn, 
Inc., New York. 


Jimmy Fidler, radio commentator, 
will return to the NBC-Red network 
on Tuesday Nov. 10 at 10:30-10:45 
p.m., EST, in a new series of Holly- 
wood Gossip programs, sponsored 
by Luden’s Menthol Coughdrops. J. 
M. Mathes, Inc., is the agency. 


Murine Show Delayed 


The Murine Company’s program, 
“Listen to This,” scheduled to start 
over WOR and the Mutual network 
on Nov. 4, will instead start Nov. 10. 
The program will be heard on Tues- 
days 8:30 to 9 p.m., EST. 

Originating at the Curtis Institute 
of Music Auditorium, vieanatebindnsin 


the Philadelphia Orchestra will be 
presented by a group of American 
banks, starting Nov. 13 at 10-10:30 
p.m., EST, and will use 37 coast- 
to-coast stations of the Columbia 
Broadcasting System. The Wessel 
Company, Chicago, is the agency. 
Saturday, Nov. 14, will see the 
return of Ed Wynn to the air, spon- 
sored by Spud. WJZ and the NBC- 
Blue network will be used. The 
agency is Young & Rubicam, Inc. 


C. M. Seymour to Retire 


C. M. Seymour, veteran head of 
media department, Fuller & Smith & 
Ross, Inc., New York, will retire Dec. 
31. C. T. Williams, until now in 
charge of marketing and research, 
becomes New York manager of media 
and marketing for the agency. 


TRANSPARENCIES 
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BOSTON 
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LITHOGRAPHIC. 


OF THE UNITED STATES PRINTING AND LITHOGRAPH COMPANY 


CHICAGO 
221 N. La Salle St. 


ae 
QUALITY | 


IDEAL DAY AND NIGHT WINDOW SIGNS 


Colorful - Dramatic 
Sales Producing 


*COLORGRAPHIC 
TRANSPARENCIES 


‘are weatherproof, 
economical and 


productive 


MADE TO ORDER 
IN LOTS AS SMALL 
AS 2,500 


*& Reg. U.S. 
Pat. Off. 


CLEVELAND 
1104 Leader Bldg. 
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Turns Thoughts 


: | into Sales 


Why The 


ZAIN Ad-lTest 
Sells! 


People who Try to 
WRITE ADS 


are Sure to 


READ ADS! 


THE FIRST 


Essential to WRITING 
about a product 


is to become 


THOROUGHLY 
FAMILIAR 
with 


Once having 
WRITTEN about 


YOUR PRODUCT 


—the name is 


INDELIBLY 


impressed on the 


WRITER'S 
Mind. 


A\nd When He Buys— 
He Buys Your Goods! 


That's HOW the 
ZAIN Ad-Test 
WINS and HOLDS 
NEW trade. 


Zain Advertising 


System 


515 Madison Ave. 
Plaza 3-6326 


$60,000 in Prizes 
For Southern New England 
Beginning Jan. 15, 1937 


Getting Personal 


Not all Republicans tasted the bitterness of defeat. E. Harold 
Cluett, Cluett, Peabody chairman, and a resident of Troy, won the race 
for representative from the 29th district of New York... 


Ken Dyke is headed for Indo-China by way of the interior of Korea, 
Manchukuo and China. He postcards that life without closing dates 
is sweet.... 


Tom Beck, Crowell president, alighted from the Philippine Clipper 
at Alameda, Cal., Nov. 2 in time to race acrossthe continent and cast 


ADVERTISER, PUBLISHERS, AGENT GET TOGETHER 


Walking to breakfast at the recent National Hardware Manufac- 
turers’ Convention in Atlantic City are A. P. Van Schaick, American 
Chain Co. vice-president (left), A. E. Paxton, McGraw- Hill, Wallace 
Meyer, Reincke-Ellis-Younggreen & Finn, and John Ora, McGraw-Hill. 


his vote....Wm. R. Hearst hastened across the Atlantic on the 
Queen Mary on the same errand, arriving Nov. 2. He conceded on 
arrival that his vote would do no good... 


At his annual reception for the press last week, Walt Chrysler 
again demonstrated that he is the premier story teller among the auto- 
mobile manufacturers, his yarn about the WPA worker with the big 
wheelbarrow being particularly good. Apparently Walt had forgotten 
his brush with the law of the week before, when he and the superin- 
tendent of his Maryland estate were fined $11 each for failing to plug 
their shotguns to a three-shell limit while duck hunting... . 


‘Paul Peter of the Joint Committee on Radio Research has made 
life-time arangements with Ruth K. Doehrmann. The new bride is a 
graduate of the Vail Deane School, and a member of the Dramatic 
Club of Elizabeth and the Spinsters Club... . 


The same happy fate has befallen Art Stires, of House and Garden, 
whose full-time charmer was formerly Jane Schuyler Nelson, of Wyn- 
cote, Pa. . 


Frank Tichenor, the magazine publisher, has been delegated to 
present an oil painting to Aviators Post 743 of the American Legion 
at the annual dinner Nov. 11 at the Ritz Carlton. .... 

Harold Mold, Esquire rep., has given ‘em 
Hermes, of Mount Vernon... . Bill Dempster, 
ging about an addition to his family. 


all up for 
Tribune rep., 


Margaret 
is brag- 


Clark Howell, Sr., publisher of the Atlanta Constitution, and Demo- 
cratic national committeeman from Georgia, is resting comfortably 
following an operation Nov. 1... . 


The Democratic landslide had nothing to do with his election as 
trustee of the University of Illinois, James M. Cleary, Roche, Wil- 
liams & Cunnygham v.p., maintains. What turned the trick was the 
unusual piece of copy he ran recently, he likes to believe. .. . 


Ray Linton, Chicago radio representative, took the vows of matri- 
mony Nov. 4 with Doris Poole ... the following day they left for a 
motor trip through the East.... . 


Trends in point of purchase advertising in England, Germany, 
France, Belgium, Holland, Austria and Italy will be studied by Maxi- 
milian Kallenberg, president of Kay Displays, Inc., who left for the 
other side Oct. 31. ... James Hammond, former publisher of the 
Memphis Commercial-Appeal, was scheduled to sail from San Francisco 
Nov. 6 with his wife and two children on a world cruise that would 
bring them back to the ‘States in the spring. ... 


Gordon Aymar. Blackman art director, working with collaborators 
who know more about remaining upright on skis than he does, has 
finished the illustration for “Ski Tracks,” another of his picture-caption 
books, which will be published late this month by Morrow. However, 
Gordon is more excited about “Yacht Racing Rules and Tactics,’ which 
he did all by himself and which is about ready to come out. . 


Charles L. Filick, associate editor of the Philadelphia Inquirer, 
who prepared in this country and Germany for a concert career before 
turning his talents to journalism, played his own violin composition on 
a Stradivarius on a recent “Music Is My Hobby” broadcast over 
WU .. 6 6 


Babe Meigs, Chicago American publisher, was chosen to “pull one 
out of the bag’ at the Chevrolet pre-auto show publication executives’ 
party in Chicago here last week ... and the lucky gent who received 
a new car was Richard J. Finnegan, editor of the Times. 


VOTE VINDICATES 
‘RESEARCH’ PLAN 
OF FORECASTING 


Scientific’ Surveys Finish 
on Winning End 


New York, Nov. 4.—Research men 
who have advocated the “scientific” 
method of election prediction, such 
as the Crossley Poll, and the Institute 
of Public Opinion of Dr. George Gal- 
lup, found considerable vindication 
in the presidential election returns. 


Both polls predicted the re-election 
of President Roosevelt by substantial 
majorities. Dr. Gallup’s survey gave 
Landon 12 votes in three states, 
whereas the actual total was 8 votes 
in two states. But he listed a total 
of 204 votes as “too close for ac- 
curate prediction.” 


The poll conducted by A. H. Cross- 
ley gave Landon 73 votes, with the 
President 250 as certain, while the 
rest representing 15 states were con- 
sidered indecisive. 


Will Continue Poll 


The Literary Digest poll, giving 
Landon 370 votes and the remainder 
to the President, though it turned 
out to be wrong this time, will be 
continued, according to Dr. Wilfred 
J. Funk, president and editor. 


“After all,” he said, “the taking of 
the poll is only incidental to the 
getting out of the magazine. We 
were correct in the past. This time 
we were wrong. It’s hard to under- 
stand, I must admit, but even being 
wrong doesn’t end our main activity. 

“It’s true we were criticized on 
the ground that our ballots did not 
reach a real cross-section of the 
public. But that same criticism was 
made in 1932 when we were right on 
the result.” Mr. Funk suggested that 
the public’s feeling may have 
changed in the last few weeks when 
it was too late to show in the poll’s 
results. 


“Scientific’’ polls are based on ob- 
taining ballots by mail or interview 
from all income-groups, and accord- 
ing each group the weight it bears 
in proportion to the entire popula- 
tion. While the Literary Digest find- 
ings were based on returns of some 
2,000,000 ballots, the other two polls 
made their estimates on less than 
100,000 each. 


Seek Vote Source 


The “scientific” poll is said to call 
for more hard work in obtaining a 
true cross-section. While its expo- 
nents profess pleasure at the initial 
success, they are striving for greater 
perfection, which they believe is pos- 
sible through analysis of the way 
different occupational and _ other 
groups voted. “We should like to 
know where the votes are coming 
from,” one official said. 

One of the groups used 300 inter- 
viewers, to supplement the returns 
from mail ballots. The personal in- 
terviews were planned to reach 
lower income-groups, and also to ob- 
tain reaction to specific issues. 

The use of personal interviews was 
criticized by many prior to the elec- 
tion, on the ground that voters would 
not dare to express their convictions. 
It was therefore suggested that a 
secret vote, such as that of Literary 
Digest, would prove more accurate. 

It was learned today that several 
research organizations submitted pro- 
posals to the Republican National 
Committee nearly a year ago, offering 
to conduct complete and _ regular 
checks on the temper of the American 
public, and to check the various polls 
then being conducted. 


Extend to Copy 


An important feature of the pro- 
posals was the pre-testing of cam- 
paign arguments studying reactions 
in small local areas. This would be 
a practical application of advertising 
technique to the field of politics. 
Campaign copy that failed would 
thus be discovered in advance of the 
big push. and at the same time un- 


Calls Food ‘Terrible;’ 
Restaurant Swamped 


Chicago, Nov. 3.—With an un- 
qualified negative appeal, Mel- 
lows Continental Bar and Res- 
taurant made this claim in 
small display newspaper adver- 
tisements here last week with 
a reported rush of business re- 
sulting: “They’re standing in 
line to get hooked for the worst 
steak dinner in town for six 
bits.” 

J. G. Landauer, advertising 
manager, said a series of simi- 
lar insertions is being planned 
because the public apparently 
likes to get pleasantly surprised 
after seeing nothing but quality 
claims and then being disap- 
pointed.” 


cover effective appeals, it was con- 
tended. 

Another item included in the pro- 
posals was to analyze whatever drifts 
and changes were observed from the 
polls, to find out why one candidate 
may be increasing in favor or per- 
haps decreasing. 

Cost estimates of the work ranged 
from $100,000 to $200,000 but the Re- 
publican National Committee did not 
accept any of the proposals, feeling 
secure in studying previously used 
indices. 


RCA Promotes Two 


N. A. Mears, formerly manager of 
materials control, has been elected 
vice-president in charge of purchas- 
ing of RCA Manufacturing Co., Phil- 
adelphia. R. Shannon, formerly man- 
ager of manufacturing of the RCA 
Victor division, was elected vice- 
president in charge of manufactur- 
ing. 


Schedule for Mullins 


Mullins Manufacturing Corpora- 
tion, Salem, O., is using space in 
Collier’s, Fortune, The Saturday 
Evening Post and Time for its utility 
trailers. Grace & Bement, Inc., De- 
troit, is the agency. 


Crowson Promoted 

George M. Crowson, former assist- 
ant to the senior vice-president, has 
been appointed assistant to the presi- 
dent of Illinois Central Railroad, 
Chicago. He has long been in charge 
of public relations. He was for- 
merly commander of Advertising 
Men’s Post of American Legion. 


Howard Appointed 
Raymond & Raymond, New York, 
art gallery, have appointed E. T. 
Howard Company, also of New York. 
Newspapers will be used. 


Kelowna Wines Appoints 

Kelowna Wines, Vernon, B. C., has 
appointed Cockfield, Brown, Ltd., 
Vancouver, for a campaign in Brit- 
ish Columbia newspapers during the 
pre-Christmas season. 
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EAST, WEST MEET IN DEL MONTE 


Crowded behind the speaker's table at the Four A's meeting in 
Del Monte, Calif., are, left to right, Joseph Sinel, industrial designer; 
James W. Young, University of Chicago; Dan Miner, president, Dan 


B. Miner Co.; John Benson, Four A's president; an 


Paul Cornell, 


Four A's board chairman. 


AGENTS DISCUSS 
_ BROAD PROBLEMS 
— OF ADVERTISING 


r h’s Western Meeting 
Attracts 200 


Del Monte, Cal., Nov. 2.—With 
the first day devoted almost entirely 
to a discussion of internal agency 
affairs, and the second shifting to a 
discussion of more general merchan- 
dising and advertising problems, the 
second annual Pacific Coast conven- 
tion of the American Association of 
Advertising Agencies closed here 
last weekend with members reiter- 
ating their convictions that adver- 
tising is surging upward with busi- 
ness, but that it must continue to 
analyze and improve itself. Almost 
200 attended the sessions. 

The convention started with a 
discussion centered on the techni- 
cal angles of agency operation, with 
Burt Cochran, manager of McCann- 
Erickson, Inc., Seattle, leading off. 

Walter L. Doty, account executive 
in the Los Angeles office of Lord & 
Thomas, and Fred Ludekens, art di- 
rector of the same agency, gave 
members at one of the sessions the 
benefits of their opinions on “who 
holds the pencil” in the creation of 
agency art work, and Dana M. 
Jones, president of the agency of 
that name, told of “new ways to 
lose money” in an interesting dis- 
cussion of agency business opera- 
tion. 


Gives Publishers’ Views 


The woman’s angle was injected 
into the discussions at the conven- 
tion in a speech by E. W. Timmer- 
man, of Good Housekeeping, when 
he outlined the point of view of 
women’s magazines in agency rela- 
tions, and gave a resume of up-to- 
date methods of getting business. 
His discussion was complemented 
by T. E. McLaughlin of The Satur- 
day Evening Post, who analyzed 
current copy from the publisher’s 
point of view. 

Wilmot P. Rogers, advertising 
manager, California Packing Cor- 
poration, and western chairman of 
the Association of National Adver- 
tisers, analyzed a number of new 


SEED INDUSTRY PROSPERS 


Reader survey shows Seed World 
offers advertisers an annual 


HUNDRED MILLION DOLLAR MARKET 


through its coverage of wholesalers and re- 
ulers who sell seed and other horticultural 
wal agricultural items to 41,000,000 farmer 


} and suburbanite customers. 
3 We will gladly give you an analysis of this 


eld as it applies to your business. 


SEED WORLD 


Published every other Friday 
223 W. Jackson Blvd. Chicago, Ill. 


jobs which advertising is facing, 
and Tom Harrington, manager of 
the Hollywood office of Young & 
Rubicam, discussed the trend to- 
ward Hollywood in the radio field. 
Mr. Harrington was unable to attend 
ut his paper was read to the group. 

Mr. Harrington pointed out that 
in the past two years at least nine 
leading national advertising agen- 
cies have established Hollywood of- 
fices as a result of this movement, 


and declared that as long as movie 
Mames are certain attractions for 
the masses, the movement will con- 
tinue. At present, he said, more 
than half of the coast-to-coast star 
broadcasts are being produced in 
the movie capital. 

The vital problem of education, 
both as a professional background 
and a wide influence on advertising 
practices, was discussed by Ewald 
T. Grether, associate professor of 
econoniics at the University of Cali- 
fornia. 

Pointing out the type of educators 
whose theories would lead to an anti- 
social classification of modern adver- 
tising practices, Prof. Grether anal- 
yzed the “Friends and Enemies on 
the Campus” of the advertising fra- 
ternity. Another academic presen- 
tation was given by Stanley A. Wei- 
gel, San Francisco attorney, who 
discussed “Trade and Prices and 
the Law.” 


Social Consciousness Growing 


Presiding at the Friday morning 
session, Dan B. Miner, president of 
the agency bearing his name and 
chairman of the Four A’s Los An- 
geles chapter, rehearsed the affilia- 
tion of the western agencies with 
the Four A’s, and emphasized the 
value of the regional meetings. 

The developments of a social con- 
sciousness in all elements of society 
has brought about the necessity of 
equal and fair treatment in competi- 
tion, John Benson, president of the 
Four A’s, who was paying his first 


BETWEEN SESSIONS AT DEL MONTE 
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Talking over the ideas 
are Elliott Hensel, Oakland Tribune (left); Ed Wilder, North Cali- 
fornia Newspaper Publishers’ Association; Harry Carey, Time, Inc., 


New York, and Walter A. Burke, 


resented at the Pacific Coast Convention 


McCann-Erickson, Inc., San Fran-' 


cisco, with Stanley Swanburg, Botsford, Constantine & Gardner, 
San Francisco, in the background. 


official visit to the coast convention, 
declared. 

This new feeling means that the 
average man must be reckoned with 
as never before, he said. It is a 
thing too deep for political adjust- 


ment, but American business has 


the wisdom to adjust itself, to play 
fair with the masses, to offer equity 
and equality in competition, and to 
find means of increasing the pur- 
chasing power of the public, he de- 
clared. 

(Continued on Page 43) 
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Advertisers, poster plant operators and 
agencies in every section of the country have 
had opportunity to watch Vac-Cup-Bac prove 
“a new service principle” in actual service 
under all conceivable conditions. 


That’s why winter users of poster adver- 
tising are specifying Vac-Cup-Bac for their 


cation: Vac-Cup-Bac’s new 


and exclusive adhesive retaining posting sur- 
face sticks to the panel despite the pull and 
drag of expanding and contracting steel. 


A painting by Maurice 
Logan, prepared under the 
direction of Charles R. 
Stuart, Inc., San Francisco, 
and lithographed on Vac- 
Cup-Bac. 


#P ttere’s VAC-CUP-BAC’S 


cald weather guarantee 


The diamond-shaped ad- 
hesive- retaining vacuum 
cup insures greater sticking 
qualities and practically 
eliminates winter ‘flagging’. 


WEST | ‘VIRGINIA PULP AND PAPER ‘COMPANY > 


230 Park Avenue, New York, N. Y. 
Public Ledger Building, Philadelphia, Pa. 


35 East Wacker Drive, Chicago, Ill. 
$03 Market Street, San Francisco, Calif. 
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November 9, 1936 


Earnings of 
Advertisers 


Earnings of General Foods Cor- 
poration for the first nine months 
of 1936 were $10,617,200 compared 
with $8,770,437 for the first three 
quarters of 1935. Both dollar sales 
and product tonnage showed a gain 
thus far this year over the same pe- 
riod last year, C. M. Chester, chair- 
man, said. 

For the three months ended 
Sept. 30, earnings were $3,773,272, 
against $2,907,715 in the third quar- 
ter last year. In the 12 months 
ended Sept. 30, earnings amounted 
to $13,577,531, compared with $10,- 
882,579 in the previous 12 months. 


- FT = 
Net earnings of Scott Paper Com- 
pany totaled $756,442 for the nine 
months ended Sept. 27, 1936, and 
net sales amounted to $8,651,268. 


“LIFE ON RED HORSE RANCH” 
—A gripping story of the West with 
music by ‘Tex’ Owens and The 
Texas Rangers. Great all-family 
show for all-family product. IKMBC- 
tested for spot broadcast. 


“HAPPY HOLLOW”"—Top sustain- 
ing mail puller on CBS. Welcomed 
from coast-to-coast, one of network’s 
most popular programs now is ready 
to do a sensational selling job 


KMBC-built and tested. 


“ACROSS THE BREAKFAST 
TABLE” is making scores late to 
work in the KMBC Market. It’s a 
grand eye-opener, a “‘natural”’ for any 
home product. On network or spot, 
itsasure winner! Wire or telephone 
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For the nine months ended Sept. 
29, 1935, net earnings were $700,- 
510, and net sales, $7,590,812. 


.’ FF F 

Packard Motor Car Company re- 
ports net earnings of $3,562,918 for 
the nine months ended Sept. 30, 
against $776,872 in the like 1935 pe- 
riod. Net earnings for the third 
quarter of 1936, during half of 
which time the plant was practically 
shut down for model changes, were 
$42,790 against $486,413 for the 
1935 third quarter. 

Packard’s dividend payments for 
the nine months total $3,750,000. 
Additional dividends of $3,000,000 
will be paid Dec. 15. No dividends 
were paid in 1935, when net earn- 
ings amounted to $3,315,622. The 
company spent $7,000,000 during the 
first nine months of 1936 for new 
tools and machinery in connection 
with its expansion program involved 
in increasing the capacity of its 
120 plant and manufacturing the 
New Packard Six. A large part of 
this expenditure was incurred in in- 
troducing the Six in September. 


vvy 

Net profit of Wheeling Steel Cor- 
poration and subsidiary companies 
for the quarter ended Sept. 30 
amounted to $1,186,660, against 
$648,597 in the 1935 third quarter. 
For the first nine months of 1936, 
net profit was $2,068,859, against 
$2,251,468 in the like 1935 period. 


vvy 

For the nine months ended Sept. 
30, net profit of National Cash 
Register Company was $1,772,528, 
against $993,754 in the first nine 
months of 1935. Net sales for the 


nine months were $30,273,944 
against $24,452,966. 

vvy 
Sherwin-Williams Company and 


subsidiaries, reporting for the fiscal 
year ended Aug. 31, show net profit 
of $5,096,885, compared with $4,- 
814,704 in the preceding year, a gain 
of 22 per cent. Net sales for the 
1936 year increased 23.6 per cent. 


. FF F 
Net sales of Wesson Oil & 
Snowdrift Company, Inc., and sub- 
sidiary companies were $65,139,176 
for the year ending Aug. 31. Net 
profits amounted to $3,758,074. 


. ey =. 

William Wrigley, Jr., Company 
and subsidiaries report for the 
quarter ended Sept. 30 net profit of 
2,572,360, the best earnings for a 
third quarter since 1931, when net 
profit amounted to $3,034,609. In the 
third quarter of 1935, net profit was 


$2,070,435. 

Net profit for the first nine 
months totaled $6,001,075, against 
$5,867,887 in the like 1935 period. 

. 7. * 


Net profit of $316,816 is reported 
by Kimberly-Clark Corporation for 
the quarter ended Sept. 30, against 
$190,638 in the September quarter 
of the previous year. For the first 
nine months, net profit was $1,025,- 
799, against $757,355 for the corre- 
sponding period of 1935. 


vvegy 

John R. Thompson Company an- 
nounces net profit of $69,096 for the 
nine months ended Sept. 30, com- 
pared with net loss of $141,535 in 
the like 1935 period. Gross sales 
for the first three quarters were 
$8.779.679, against $8.232,800 in the 
first nine months of 1935. 
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Studebaker Corporation and _ prin- 
cipal subsidiaries report fgr the 
nine months ended Sept. 30 net 


profit of $708,547. In the preceding 
vear, the company reported for the 
period from March 9, 1935, (termi- 
nation of receivership) to Sept. 30, 
1935, showing net loss for that pe- 
riod of $1,192,760. 


7 ©. F 
The report of Gannett Company, 
Ine., and its wholly-owned subsidi- 
aries, including equity of Gannett 
Company, Ine., in undistributed 
profits of controlled companies, for 
nine months ended Sept. 30, shows 

net profit of $824,738. 


~~ + FF 
For the nine months ended Sept. 
30, net profit of Frank G. Shattuck 


Company and subsidiaries amounted 
to $482,402, compared with $148,991 
in the first nine months of 1935. 


vvy 

Sales billed by the General Elec- 
tric Company during the first nine 
months of 1936 amounted to $189,- 
263,156, compared with $149,173,275 
during the like 1935 period, a gain 
of 27 per cent. 

Profit available for dividends of 
common stock for the first three 
quarters amounted to $26,533,667, 
compared with $17,205,332 for the 
first nine months last year. Or- 
ders received during the first nine 
months amounted to $211,891,038, 
against: $158,943,765 for the nine 
months last year, an increase of 33 
per cent. 

, Vv FV 

Net profit of McKesson & Rob- 
bins, Inc., for the nine months end- 
ed Sept. 30 were $2,148,198. This 
compares with $1,167,985 in the like 
1935 period, and represents a gain 
of 46.3 per cent. 

The profits of the first nine 
months of 1936 compare with $2,- 
115,410 for the full 12 months of 
1935, with the fourth quarter, when 
sales are heaviest yet to be includ- 
ed, and thus, the best year since 
1929 is already assured for the com- 
pany, F. Donald Coster, president, 
said. 

vgyv¥s*y? 

Curtis Publishing Company re- 
ports for the first nine months, sub- 
ject to audit and year-end adjust- 
ments, net profit of $5,059,358, 
against $4,319,410 in the like 1935 
period. 

vvy 

The report of McGraw-Hill Pub- 
lishing Company, Inc., and subsidi- 
aries for the first nine months 
shows net profit of $745,268, against 
$525,296 for the first three quarters 
of 1935, a gain of 41.9 per cent. 

Advertising, in the company’s ex- 
perience, follows from six months 
to a year the improvement in the 
capital goods industry, James H. 
McGraw, Jr., chairman, said, adding 
that volume in the company’s 23 
publications for the first nine 
months has increased 25 per cent 
over 1935, and that the year 1937 
offers even greater possibilities for 
advertising volume. He believes 
dividends on the capital stock will 
be resumed soon, probably early 
next year. 

a A 

Loose-Wiles Biscuit Company and 
subsidiaries report for the first nine 
months net profit of $1,175,155, 
against $1,022,247 in the first nine 
months of 1935. 

, FF F 

Standard Oil Company of Califor- 
nia and subsidiaries, for the nine 
months ended Sept. 30, show net 
profit of $16,665,074, against $15,759,- 
001 for the same period of 1935. 


. es ¢ 

Net income of Hershey Chocolate 
Corporation and subsidiaries for the 
quarter ended Sept. 30 was $980,723, 
against $1,473,642 in the third quar- 
ter of 1935. For nine months ended 
Sept. 30, indicated net income, as 
compiled from the company’s quar- 
terly reports, was $2,861,543, com- 
pared with $3,895,767 in the like 
1935 period. 

vvwy 

Revival in construction operations 
assisted Johns-Manville Corporation 
in rolling up net profit of $1,618,659 
in the third quarter, compared with 
net profit of $775,027 in the like 1935 
period, a gain of more than 100 per 
cent. Sales for the period increased 
50.9 per cent, rising from $8,841,521 
to $13,341,467. For the first nine 
months, net profit was $3,093,560, 
against $1,573,040 in the first three 
quarters of 1935. Sales amounted 
to $32,973,136, against $23,614,107. 


vvweey 
The report of the Bell System 
(American Telephone & Telegraph 
Company and its 23. associated 
telephone companies) for the 12 
months ended Aug. 31, shows net 
income applicable to the stock of 
American Telephone & Telegraph 
Company of $165,519,125, against 
$119,110,139 in the previous 12 
months. 
vvwegy 
For the nine months ended Sept. 
30, indicated net profit of National 


Biscuit Company, as compiled from 
the company’s quarterly reports, 
was $9,664,512, compared with $7, 
208,279 in the first nine months of 
1935. 
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Bayuk Cigars, Inc., reports for the 
quarter ended Sept. 30 net profit of 
$322,231, against $296,098 in the 
1935 third quarter. For the nine 
months ended Sept. 30, indicated net 
profit, as compiled from the com- 
pany’s quarterly reports, was $706,- 
627 compared with $690,218 in the 
like 1935 period. 


vgv¥sy 


Net profit of $4,782,795 is reported 
by Schenley Distillers Corporation 
and subsidiaries for the nine months 
closed Sept. 30, as compiled from 
quarterly reports. This compares 
with $4,755,872 in the first nine 
months of 1935. 


vgy¥sy? 


For the nine months ended Sept. 
30, indicated net profit of Minne- 
apolis-Honeywell Regulator Com- 
pany and subsidiaries, as compiled 
from quarterly reports, was $1,750,- 
150, compared with $1,057,826 in the 
same period of 1935. 


7, © 9 


Crosley Radio Corporation and 
subsidiaries report for the first nine 


months net profit of $1,390,327, and 
sales of $17,736,204. A comparison 
is not available, as the company has 
changed its fiscal year to end Dec. 
31, instead of March 31. 


, + FF 


The report of Bon Ami Company 
and subsidiaries for the first three 
quarters shows net profit of $897,- 
728, excluding dividends received on 
the company’s reacquired_ stock. 
This compares with net profit of 
$767,231 in the first nine months of 
1935. 

vvwyY 

Beeeh-Nut Packing Company, for 
the nine months ended Sept. 30, 
shows profit of $2,123,441 after 
charges but before federal taxes, 
compared with $1,596,107 in the like 
period last year. 


7, FF 


Sales of The Kroger Grocery & 
Baking Company totaled $163,148,- 
756 in the first nine four-week per- 
iods of 1936, ended Sept. 5, a gain 
of 3 per cent over the 1935 total for 
the same periods of $158,747,380. 
Sales for the ninth four-week period 
were $18,087,827 an increase of 9 
per cent over the like 1935 period. 
The company has 4,217 stores in op- 
eration, a decrease of 77 from the 
number of units operated in the 
ninth four-week period of last year. 


OVER 40,000 


CIRCULATION 
PER MONTH 


To Buying and Specifying Officials of 
high rated plants that purchase In- 
dustrial Products in large quantities. 


Tell your sales story in New Equip- 
ment Digest — the industrial publi- 
cation that will give you live inquiries 


at economical cost. 


Watch for the Cartoon of a" each Month. 


IN za 
iT wee 


Steel Employment and Payrolls Highest in History 


New Equipment Digest has an editorial con- 
tent interesting to every plant operating 
official as well as the ‘‘man at the top”’. 


Write or wire for advertising information. 


NEw EQUIPMENT DIGEST 


Industrial Activities 


Mechanical Improvemenis 
New Products and Materials 


Co-operating with MacRae’s Blue Book 
if E. Huron St. Chicago 
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AGENTS DISCUSS 
BROAD PROBLEMS 
OF ADVERTISING 


(Continued from Page 41) 


Turning to the Robinson-Patman 
Act, Mr. Benson declared his belief 
that the measure may be unconsti- 
tutional, and probably is unwork- 
able. Nevertheless, it will not be 
repealed, although it may . be 
amended, he said. 


Study Called For 


There is a real need for more 
careful definition of the factors in- 
volved in advertising, Mr. Benson 
said. The methods of testing adver- 
tising must be refined and improved, 
he asserted, and such things as sur- 
veys to discover and correct adver- 
tising abuses, a clearer realization 
of the social and economic func- 
tions of advertising, etc., call for 
immediate attention. 

Joseph Sinel, industrial designer, 
explained the fundamental laws of 
optics relating to clarity and con- 
ciseness of optical images. While 
the artist was first introduced to in- 
dustry by the advertising man, Mr. 
Sine] said, the artist has now gained 
experience and has acquired the abil- 
ity to interpret to both advertising 
and the industrial producer, the 
power of the visual image. 

With the aid of lantern slides he 
showed how the deliberate clarifica- 
tion of images would exert an ir- 
resistible influence upon where and 
how the eye of the beholder should 
look. Stating that the purpose of all 
advertising is primarily to appeal to 
the eye, and that the impression of 
all objects is received by the indi- 
vidual through the visual image 
registered upon the eye, Mr. Sinel 
defined the practical advantages of 
sound artistic fundamentals in lay- 
ing out a compelling advertisement, 
or designing mechanically produced 
merchandise with instinctively pleas- 
ing and acceptable outlines. 


Asks Greater Freedom 


He cited numerous instances in 
which increased sales were obtained 
by sound design based upon visual 
laws, rather than pictorial or decora- 
tive art, and closed with a plea to 
advertising men to accord to the 
skilled artist with an understanding 
of optical control, a greater freedom 
of opportunity in designing adver- 
tising with the most compelling 
readability. 

Professor James W. Young, a past 
president of the Four A’s and now 
professor of advertising at the Uni- 
versity of Chicago, explained his 
“technique for producing ideas” to 
the agency executives. Prof. Young’s 
interesting analysis of this subject 
was discussed in ADVERTISING AGF, 
March 16, 1936. 

Paul Cornell, chairman of the 
board of the Four A’s and: president 
of Geyer, Cornell & Newell, New 
York, was greeted with an enthusi- 
astic demonstration in honor of his 
birthday, when he arose to talk on 
“Advertising in a Changing World.” 
He described the duties and obliga- 
tions of the advertising profession 
as the voices and interpreters of 
business, and predicted that when 
this country comes to a richer ful- 
fillment of its destinies, advertising 
will come to a fuller recognition of 
its highest function, as the great in- 
terpreter of this age, in tearing away 
the veils of ignorance, misunder- 
Standing and untruth which conceal 
the essential human values and 
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HAPPY INTERLUDE AT COAST 4A'S CONCLAVE 


= 
Burt Cochran, McCann-Erickson, Seattle; Ray Kelley, Syverson- 


Kelley, Spokane, and Warren Craft, Erwin, Wasey, Seattle, swap 
jokes between sessions. 


forces that must motivate industry,| spokesman and an interpreter for 
and vitalize business. those leaders of industry who have 


Advertising stands ready to be a|/the vision to realize the human ne- 


cessities of our present situation, 
and the faith to use the tool which 
lies at their hand, he said. 

The final afternoon was given 
over to the bridge tea for the ladies, 
in the lounge, and the golf tourna- 
ment on the Del Monte course. 
Greatly to the embarrassment of the 
hosts, the famed Monterey climate 
went haywire, and most of the 
matches were played in a drizzling 
rain. In spite of the adverse weather, 
golf competition among the Pacific 
fraternity is so keen, and the 
trophies provided were so tempting 
that a large number played out the 
course. 


Joins North Western 


J. F. Irmiter has been appointed 
assistant manager of advertising de- 
partment in charge of publicity of 
North Western Railway, Chicago. 
C. M. Mattson has been appointed 
supervisor of passenger sales train- 
ing. 


Berkeley with Leonard 


E. R. Berkeley has been appointed 
manager of the merchandising divi- 
sion of Leonard Refrigerator Co., De- 
troit. He was formerly with Electric 
Vacuum Cleaner Corporation. 
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‘PACTS ABOUT 
ROOFING _ 


A 1936 


materials. 


and Portfolio 


our elbow?” 


THE NATIONAL PROCESS COMPANY, ine. 


shares credit with 
The National Process Company 


S” HUNDRED members of the Direct Mail 
Advertising Association are invited each 
year to compete for awards as “Direct Mail 
Leaders’ The Flintkote Company has just 
won the highest honors in its field for the 
1936 sales promotion campaign on roofing 


The Award was granted for seven Flint- 
kote exhibits, four of which shown here- 
with, were lithographed by The National 
Process Company. (1) FACTS ABOUT ROOFING 
in three colors—the only book of its kind 
ever printed — an elaborate Sales Manual 


CONSUMER FOLDERS in black—a varied line 
of mailing pieces on featured Flintkote 
products—to be mailed by local dealers. (3) 
SPECIALIZED CAMPAIGNS consisting of special 
letters for roofing distributors to fit local 
market needs—in four colors from engravers’ 
proofs of cuts used in booklet. (4) BLOTTERS 
in four colors from original art work—strik- 
ing consumer sales helps, bearing a quick 
selling message. 


The National Process Company is deeply 
gratified to have aided the Flintkote Com- 
pany to become “Direct Mail Leaders for 
1936” We are especially proud of this valued 
letter from Flintkote’s Advertising Manager, 
Mr. L. Rohe Walter: 


“T want you to know how pleased we are 
with your excellent lithographic service— 
not only with the printing which helped us 
win the Direct Mail Award, but with your 
many-sided service to us month after month. 
In quality, speed, cost, and in the faithful co- 
operation of your efficient organization, you 
constantly make us happy that you are at 


Direct Mail Leader 


for distributors’ salesmen. (2) 
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Huber with Behr 


C. E. Huber has joined Karl G. 
Behr Advertising Agency, Detroit, to 
handle production. He was formerly 
with Mitchell Art studio, Washing- 
on. B.C, 


Jeffrey in New Post 
Walter Jeffrey has been appointed 
advertising and sales promotion man- 
ager of Leonard Refrigerator Co., 
Detroit. He was formerly with Kel- 
vinator Corporation. 


Kelso to Agency 


Clarence A. Kelso has been ap 
pointed head of the export advertis- 


ing and sales promotional depart- 
ment of Brooke, Smith & French, 
Detroit. 


White Motor Record 


A week’s record truck and bus 
fleet orders, totaling $2,000,000, were 
received last week by The White Mo- 
tor Co., Cleveland, Robert F. Black, 
president, announced. 


Sutherland-Abbott Expand 


Sutherland - Abbott Advertising 
Agency, Boston, has taken larger 


j quarters at 234 Clarendon St. 


LITHOGRAPHY and 
Direct Mail 
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75 VARICK STREET, NEW YORK e LITHOGRAPHERS SINCE 


1912 
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apa pg toe BRITISH — ames — . OCTOBER GAIN  axcteees se. 10770 11050 


Western Farm Life.... 13,257 8,870 
to Sell: Burrus 


Arkansas Farmer ..... 3,145 2,469 
Utah Farmer ........-. 13,969 10,691 
e O Bi-Weeklies 


The Farmer: 


Local Edition ....... 25,741 17,014 
General Edition .... 20,614 15,116 
California Cultivator.. 22,149 21,225 


Wallace’s Farmer and 


*Missouri Farmer ..... 4,871 


Cincinnati, O., Nov. 5.—Shakes- 
peare carved a niche in history for 


: . matt P Iowa Homestead .... 25,968 17,648 
himself as a dramatist, but if he had tin Haein’... 18218 14455 
wanted to he might well have quali- Zone Advertising ... 10,8358 6,751 


fied as one of the world’s greatest 
salesmen, William Burrus, New York 
sales counselor, told the Cincinnati 
Advertisers Club yesterday. 
Quotations from the “greatest Eng- 


Chicago, Nov. 5.—Farm monthlies| Average 4 Editions.. 20,890 15,971 
and semi-monthlies measured by| Prairie Farmer: 

National Advertising Records (Pub- Illinois Edition ..... 24,409 24,952 
‘ . Indiana Edition .... 21,817 23,962 
lishers’ Information Bureau) showed | american Agriculturist 21,169 13,001 
an increase of 15.1 per cent in adver-| Local Zone Advertis- 


‘ ‘ - cs : CF vas sasseduanes 1,444 1,190 
lish writer” proved Mr. Burrus’ point rete 4 = during October over Pennsylvania Farmer.. 18,473 13,499 
that the dramatist knew the funda- ctober, 1935. 8Oregon Farmer ...... 19,901 18,456 
mental principles required to get an The publications measured carried|,_ Zone Advertising ... | 889 840 


7 *Washingto Farmer.. 21,728 18,183 
order. He gave his characters sales 8 gton rmer 


a total of 350,144 lines of advertising 


Zone Advertising ... 1,685 2,233 
ideas, Mr. Burrus said, especially ‘ during October, exclusive of baby| Michigan Farmer ..... 14,303 12,054 
such fundamentals as belief in them- chick, live stock and classified. This ee eee peceeseas pt 8,008 
selves, their products and their “cus-| Lady Benn, Sir Ernest Benn, president of the British Advertising Asso- ar ny 304,035 lines in Octo-| Zone Advertising ... 343 553 

tomers.” * a4? f hat er, , a gain of 46,109 lines. Wisconsin Agricultur- 

ciation, and G. Russell Chapman, general secretary, pause tor a cha 
The bard’s “Julius Caesar” had all : at St P. 30 Detailed figures for each of the|_ ist and Farmer. ... .. 17,777 18,134 
i ‘ ory on P, 30. . 

ia Geieenintn ont wanes at the recent annual formal dinner of the association. (Story ) Indiana Farmer’s Guide 12,139 8,955 


monthlies and semi-monthlies meas-| Rural New-Yorker ... 15,116 12,388 


needed by a salesman or an advertis- ured, as well as for bi-weeklies, are| Kansas Farmer (Mail & 


ing man, he maintained. Both Brutus| tony used the four rules in getting | caution, secured the order, in spite | given in the following table. In each Mg) Seeeesenvcess saaet wy 
and Marc Antony were loyal to their|a sale,” he continued, “that is, to get| of the sincerity of Brutus. case, baby chick, live stock and aaa ikions Sane: ++ 13, : 
principles, both had the proper ap-| attention, then secure sustained at- classified advertising is excluded. stead snpessnssnees rs 9,150 9,463 
pearance and were able to develop|tention or interest, then secure , Monthlies P ‘Missouri Ruralist .... 11,473 10,477 
their talents, but Marc went further| desire, and finally to get action, Joins Ferry-Hanly Countsy Gentlemen sane pow od Weeklies 
and used the interview and follow-up| Marc Antony in his eulogy of Caesar} jaurance S. Staples has joined|California Citrograph.. 14,923 12,312 Pacific Rural Press 40,629 26,978 
system to get the contract signed. | went farther and by playing on mo-| Ferry-Hanly Advertising Co., Kansas ees Farmer ...... 20,915 18,705 |sweekly Kansas City Star: 
“While both Brutus and Mare An-|tives of profit, pride, affection and|City, Mo., as account executive. Seeaeenios tae on 21,101 18,816) Missouri Edition .... .... 22,276 
Bouthern Wuretiet: eee Edition ..... ror | 
rkansas-Oklahoma 
Carolinas-Virginia Edition 21,915 
PED. st90s0eee0s 19,184 17,623\¢ 3s Weekly ...... 12.498 11.643 
Kentucky-Tennessee Sent We stay rr - Mewes: . 
Dodge—Hudson— qeMltom owen eee 18,792 17,390] errigay Edition ..... 8,300 7,656 
orgia-Alabama aeetar Mettien __. t y 
Oldsmobile — Ply- Edition ........... Mi Mla. OO 
Mississippi-Valley News . 7.181 6,213 
mouth—Terra- ratition, cacaiaes “ne isi... *—*—*—*CS<C“<CSCS : ; 
exas ON ....+- 17,073 15,562) 11935 figure supplied by publisher 
oO All Editions ........ 13,379 12,524 . 
plane. Up they ¢ Average 5 Hditions.. 18,390 16,711 — ao 
ountry Home ........ 18,351 11,250 ; 
on the boards, the Southern Agriculturist 13,360 121446 | yeara > eUe® ‘pn October of both 
announcement Southern Planter ..... 10,107 10,514|"“¢tnree issues in October, 1936; two 
et lle 3 OR 511 5,024! issues in October, 1935. 
posters heralding Producer a us ttle ee 
Ceoereeeceseses ’ ’ to er 35 
Wyoming Stockman- 7 ; ; , 
the biggest auto- Farmer ............. wn thine ee ee oe 
Breeders’ Gazette ..... 4,263 3,842 ; : ; 
m obile yea r in The Nation's Agricul- Pb ol — in October, 1936; five in 
PT CiNbhannnad bese 1,873 1,557 : , 
history. Observe ‘Rural Progress Maga- wee ee 
Be Sees be edsccicoes 6,567 5,502 ° ® 
these posters care- Seust-Menthiias Kiley to Hamilton =| 
ail The Farmer Stockman. 14,796 14,061| ,, K#ley Brewing Co., Marion, Ind. — 
fully they bear Farm and Ranch...... 16,723 15.670 pees Henry beer, has appointed 
Arizona Producer ..... 8,828 10,403|J. R. Hamilton Advertising Agency, 
the Continental Montana Farmer ..... 15,215 11,176 | Chicago. . ew oe 


Seal of Lithogra- 
phic Merit. The 
big race is on and 
the leaders know 
they cannot gam- 
ble with their 
lithography. The 
Continental Seal 
of Merit is litho- 
graphicinsurance. 


A Good Spot 


The Advertising Market Place is a 
good spot to be in when you want 
help or a job, or when you want 
to buy or sell the infinite variety 
of goods and services used daily 
in the advertising field. 


The rates are reasonable —the 
results frequently astonishing. 


Last forms close Thursday of 
each week. 


Write now for complete infor- 


mation to 
CONTINENTAL “.: a ee eg Sa De NRE ME Fe 
LITHO. See ea Oe a The Advertising Market Place 
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CHAIN TAX LAW 


BALLOTED DOWN 
IN CALIFORNIA 


(Continued from Page 1) 


state, and faced with an annual in- 
crease in their tax bill of $650,000, 
not only supported the Association, | - 
but carried on active work with 
their own public relations staff, in 
their advertising, and with their 
customers. 

As the election approached, 
tempo was increased. 

The battle-lines moved into the 
stores, and both independents and 
chains blazed with window signs, 
store banners and stacks of litera- 
ture. Car-cards and posters were 
used lavishly, and newspaper space 
subordinated food items and prices 
to arguments for or against the law. 
Over 20 newspaper pages were used 
in the Bay area alone, on the two 
days preceding the election, eclip- 
sing all other political advertising 
combined. 


OHIO EXEMPTS FOOD 
FROM SALES TAX 


Columbus, O., Nov. 5.—Voters of 
this state took successful action to 
remove purchases of food for home 
consumption from the list of articles 
upon which a 3 per cent sales tax is 
collected, it seemed certain here 
today. The tax continues on other 
articles. 

In the nearby state of Michigan a 
similar proposal apparently was de- 
teated. 


OKLAHOMA HOLDS PLACE 
IN THINNING DRY RANKS 


Tulsa, Okla., Nov. 5.—On the basis 
otf incomplete returns, it appears 
today that Oklahoma, one of the few 
remaining dry states, will continue 
te exclude alcoholic beverages. 

A proposal to repeal the state dry 
law and set up a control commission 
was defeated. 


ALFALFA BILL BACK 
IN FIGHTING TRIM 


Kansas City, Mo., Nov. 5.—William 
H. Murray, much better known as 
Alfalfa Bill, ex-governor of Oklahoma 
and present national director of the 
Association for Economy and Tax 
Equality, Broken Bow, Okla., took 
advantage of the interest in public 
affairs this week to run another full- 
page advertisement in newspapers 


the 


RADIO CITY 


NEIGHBORS! 


If you want to be just around the 
corner from the famous Radio 
City, and only a few steps from 
the smart shops and theatres, 
then come to the VICTORIA, one 
of New York’s newest hotels. 
Enjoy the finest of food too, and 
conviviality at the newest of bars, 


get the swing and rhythm of | 


Modern Manhattan! 


From $280 Single mabey 

__. From $4®@ Double en 
ites from $6.00 to $15.00 Rach 
Fx f 


JOHN L. HORGAN 


- MANAGING DIRECTOR 


his association. 

“Will you be a slave to an oli- 
garchy of officeholders and bureau- 
cratic tax-eaters?” he asked. Lengthy | 
copy explained the purposes of the | 
organization, and a coupon invited | 
support of the movement. 1 

A note at the bottom of the adver- 
tisement pointed out that the organi- | 
zation must depend upon contribu- | 
tions to support the “legitimate and 
necessary expenses of organization.” 


WGL, Ft. Wayne, to 
Join NBC Red Net 


Station WGL, recently acquired Ft. 
Wayne Westinghouse broadcasting 
unit, will join the Red Network of 
National Broadcasting Company as 
an affiliate in the near future, it was 
announced this week. WGL’s West- 
inghouse sister station, WOWO, will 


support for 


casting System programs. 


Screenland Unit's advertisers are used to getting more than they pay for. 


years we delivered “bonus” circulation . . . for eight A.B.C. periods in a row. 


continue to present Columbia Broad- | 


here and in neighboring cities to seek | 


‘tions and eight 


RADIO REVENUE 
Fe ‘30 PLACED 
AT 86 MILLION 


Washington, D. C., Nov. 5.—Total 
net revenue of 557 broadcasting sta- 
networks for 1935 
amounted to $86,492 
of the Census announced today, in 
releasing its final report on the first 
government census of broadcasting. 

Revenue from time sales accounted 
for $79,617,548, or 92.1 per cent of 
the total; while $6,875,110 was _ re- 
ceived from the sale of talent and 


other sources, 
Each of the two channels through 


BIRST GS Pies, 
1934 


Finst 


M4093 


é RR eae een Mg ny RR a eo 


,653, the Bureau | 


Shows Radio Station Sales by Power Groupe 


~-Net Revenue From Sale of Time 


Number of Stations Total National and Regional Local 
% of % of % of % of 
Power in Watt~ rota Total Amount Tota!) Amount Total \mount Total 
557 100.00 $52,325 100.00 $26,321 190.00 $26,004 100.00 
100 or less. 238 42.8 5,986 11.44 758 3.87 5,228 20.10 
101- 250 . > 2 6.6 1,431 2.74 283 1.08 1,148 4.41 
251- 999 94 16.9 7,035 13.44 2,454 9.32 4,581 17.62 
1,000- 4,999 , 126 22.6 16,702 31.92 7,788 29.59 8,914 34.28 
5,000- 9,999 . . 16 2.9 1,902 3.63 837 3.18 1,065 4.10 
10,000-49,999  . 13 2.3 2,298 4.39 1,415 5.38 883 3.40 
50,000 and over 3 . 83 5.9 16,971 2.44 12,786 18.58 1,185 16.09 


Government Census Report on 1935 radio station time sales in the United States showing distribution of 


revenue emeng stations of various sizes. Ooker volume omits 000's. 


which radio time is sold—networks 
and individual stations—-shared al- 
most exactly one-half of total time 
sales, the Census report points out. 
Network sales amounted to $39,737,- 
867 and individual station sales 
were $39,879,676. 

Of the total of $79,617,543 re- 
ceived for sale of time, $39,737,867 
was for national and regional net- 
work advertising, $13,805,200 for 
national and regional spot (non-net- 
worky advertising, and $26,074,476 
for local advertising. 


Networks Get $27,216,035 


Networks’ revenue from sale of 
time amounted to $27,216,035, for na- 
tional and regional network adver- 
tising. The individual stations re- 
ceived $52,401,508 in revenue from 
time sales. Of this sum, national 
and regional network advertising 
accounted for $12,521,832; national 
and regional spot advertising for 


: 1238 ae 


$13,805,200, and local advertising for 
$26,074,476. 

Networks’ revenue from sale of 
talent, and other revenue amounted 
to $2,983,245. Individual stations re- 
ceived $2,597,708 from sale of talent, 
and $1,294,157 in other revenue. 


Local Breakdown Shown 


The Census study brought out the 
fact that the 369 stations operating 
with a maximum power of less than 
1,000 watts represented two-thirds 
of the 557 commercial broadcast 
stations in operation in 1935, but did 
only slightly more than one-fourth, 
27.6 per cent, of the total business. 

As power increases, the relative 
importance of local advertising de- 
creases, the census report empha- 
sizes. Stations with power of less 
than 1,000 watts accounted for only 
27.6 per cent of total station time 
sales, but for 42.1 per cent of time 
sales to local advertisers. Stations 
with 50,000 watts or more accounted 
for only 16.1 per cent of the local 
business although they did 32.4 per 
cent of all business. 


List Average Wages 


Number and average weekly 
wage of full-time employes of the 
557 stations is shown as follows by 
the report: 1,127 executives and su- 
pervisors, average wage per week, 
$75; 2,035 office and clerical em- 
ployees, $24 per week; 1,999 artists, 
$41 per week; 1,556 announcers, $29 
per week; 1,210 other employes, $36 
per week. 


322 QUARTER : | 


1936 es 


BONUS CIRCULATION IS A HABIT WITH US! 


All through the "tough" ‘ 


Now, for the third quarter of 1936, Screenland Unit delivers its peak circulation of all time—714,093 
copies per month against a guarantee of 617,500. . . a bonus of 96,593 or 15.6%. 


Rates remain the same, $1200 per page. On a delivered basis this figures out at $1.68 per page per 
thousand. . . . QUALITY circulation at a rate comparable with the lowest of the women’s groups. 


In Screenland Unit, $1 now puts 595 full-page advertisements before an audience of young, eager-to-buy, 
American women. | 


“SCREENLAND 


Chicago 
400 N. Michigan Ave. 


45 WEST 45th ST., NEW YORK City : 


-SCREENLAND UNIT 


uve SCREEN 


‘Los Angeles” ~ 
S11 S. Alexandria St. 
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ADVERTISING AGE 


November 9, 1936 


A. W. ERICKSON, 
FORMER FOUR A’S 
HEAD, SUCCUMBS 


(Continued from Page 1) 

ucts were satisfactory but consumers 
were not satisfied because contractors 
did not make proper use of them. 

Mr. Erickson evolved a merchan- 
dising scheme incorporating specifica- 
tions for roofing available through 
franchised dealers. Jobs were checked 
by Barrett inspectors, and dealers 
who skimped on materials or work- 
manship were deprived of their 
franchises. These precautions, com- 
bined with an extensive advertising 
campaign, produced a_ tremendous 
volume of business for many years. 


Starts Congoleum 


One of the Barrett roofing mate. 
rials with felt as its base had the 
trade mame Congo. One day the head 
of: the plant manufacturing this 
specialty, Frank Foster, brought a 
roll of it into Mr. Erickson’s office, 
laid it on the floor and applied a coat 
of paint. It wore well, and Mr. 


Erickson became enthusiastic about 
the idea of selling it in competition 
with linoleum. 

He broached the subject to the 
board of directors of the Barrett 
Company, who failed to become in- 
fected with his enthusiasm. They 
suggested that, if he thought it was 
so good, he manufacture and market 
it himself. . 


Sought Others’ Advice 


Mr. Erickson, perplexed about the 
ethics involved, asked the opinion of 
Wm. H. Johns, chairman of the ex- 
ecutive committee, Batten, Barton, 
Durstine & Osborn, Inc., the late 
Frank Presbrey, and other agency co- 
workers. They told him to go ahead, 
pointing out that he had done his 
duty by the client in trying to sell 
his recommendations to them. 

The sceptical attitude of the Bar- 
rett directors quickly changed to one 
of respect. The Congoleum Company 
was immediately successful. It was 
later merged with the Nairn Lino- 


leum Company, to become Congoleum- 


Nairn, Inc., and Mr. Erickson was 
chairman of the board at the time of 
his death. 


Encouraged 4Color Work 


When Congoleum was placed on 
the market in 1910, Mr. Hrickson ad- 
vised a list of media, principally 
women’s magazines, that he would 


are like that . . 


families . 


Saturday 
for their money 
plenty of good fiction 
cooking suggestions . . 


beauty aids... 


tion for the whole family 


Mrs. SIMPSON 


and the washing machine 


[vs all over town .. . about the 
Simpsons’ new electric washer * * Small ‘Town folks 
. curious ... but friendly * * This 
is good for business * * Consider Mrs. Simpson’s case 
... Monday ... wash day ... neighbors in and out 
... to watch the new machine * * Gallery for Mrs. 
Simpson... gallery for you also... if you made the 
washer * * Now the neighbors want new washers . . . 
just like Mrs. Simpson’s . .. selah! * * Mrs. Simpson 
and her family read GRIT . . . typical of 550,000 
.. In 16,000 small towns * * Ninety-five 
per cent buy GRIT at their homes . . . 
FRITS 25,000 salesboys 
... price 5¢ a copy * * Readers get a lot 


au complete news review 


. fashion news . 
child care . 
all widely illustrated * * Entertainment and instrue- 
os BeeG... Mother... 


Kids big and little * * Friends . 


GRIT and Small ‘Town families * * High reader 


from 


every Friday or 


. household helps 


.. health and 


.. Sports ...comics... | 


.. for 54 vears . 


. . . > 4 
interest... low milline rate... sure-fire results * * 
Use GRIT... to sell Mrs. Simpson . and her. |. 
neighbors in the Small Town Market * * 
7 % Se Aa a La aw om Fe 
SQ Te or ) ob af Pils | 
‘ \ PEELE ELIE ETE © Re PEM RE | 
Maes <lAmeriéa’s Greatest Weekly Newspaper\s 
WILLIAMSPORT, PA. 
_ , ee 


place color schedules with them on 
this product as quickly as they could 
bring proof of satisfactory color re- 
production to his office. At that time 
the Saturday Evening Post could of- 
fer only two-color pages, but it was 
one of the first to offer satisfactory 
four-color work. 

As a reward Mr. Erickson not only 
gave this publication a generous 
schedule, but assisted it in selling 
and popularizing the “color cycle.” 
This principle was consistent with 
the ideas about consistent advertis- 
ing which he advocated throughout 
his career as an agent. Congoleum- 
Nairn, under Mr. Erickson’s direc- 
tion, has maintained a steady schedule 
of magazine color pages for 25 years. 

The Congoleum experience gave 
rise to persistent rumors that Mr. 
Erickson secured and controlled ac- 
counts through stock holdings. The 
fact is that, with this one exception 
of a company he controlled from the 
beginning, his investments had noth- 
ing to do with his agency successes. 
His investments in stocks of clients 
were made after the accounts had 
been in his office for some time. 


Demanded Strong Action 


Mr. Erickson’s work as an agent 
was marked with his belief that ad- 
vertising was not for timid souls. 
He stood out for big appropriations 
or none, and if the product was one 
that he thought could not profitably 
be sold by advertising, he did not 
hesitate to say so. Some of the first 
to profit by his advice were Coward 
shoes and Dr. Deimel’s linen mesh 
underwear. The latter is believed 
the only product of its type on the 
market 35 years ago that has sur- 
vived until today. 

Mr. Erickson continued to service 
the accounts with which he had been 
identified for so long, chiefly Barrett, 
Bon Ami and Congoleum-Nairn until 
his health broke last spring. At that 
time he first went to Tuscon, where 
he has a home, and where the Desert 
Sanatorium of Southern Arizona, 
which he owned and _ operated, is 
located. 

He was one of the founders of the 
Audit Bureau of Circulations. Dur- 
ing the war he was American rep- 
resentative of The Stars and Stripes 
and business manager of the Vig- 
ilantes. At the time of his death he 
was a director of the Bon Ami Com- 
pany, Technicolor, Ine., and the 
Boorum and Pease Company. 

He had no children and none of 
his relatives were associated with 
him or connected with the advertis- 
ing business. His widow, who sur- 
vives, gave up a promising musical 
career on her marriage. 


Rare Malady Fatal 
to Paul E. Graves 


Holyoke, Mass., Nov. 5.—Veridans 
streptococcus, an extremely rare 
malady, proved fatal Oct. 29 to Paul 
Edward Graves, general sales man- 
ager of American Tissue Mills. 

Mr. Graves, who was 54 years old, 
was stricken about two months ago 
and had been undergoing treatment 
at Massachusetts General Hospital, 
Boston. 


Death Takes James T. 
Skelly of Hercules 


Wilmington, Del., Nov. 5.—James 
T. Skelly, vice-president and direc- 
tor of Hercules Powder Company, 
died here Saturday, after a_ six- 
weeks illness. 

His first executive position 
as assistant to the general manager | 
of sales of Laflin and Rand Powder | 
Company. When that company was | 
absorbed by duPont in 1903, Mr. | 
Skelly was given charge of Laflin | 
and Rand sales, and then was placed 
in charge of the duPont sporting | 
powder division, along with the ah 
rection of advertising. 

He resigned that position in 1913 | 
to become vice-president in charge | 
of sales for Hercules Powder Com- | 
pany, and at the time of his death | 
was chairman of the finance com- | 
mittee and a member of the execu. | 
tive company. | 

Mr. Skelly, who is survived by his | 
widow and six children, was active , 
in Democratic politics, at one time | 


serving as state committeeman. He! 


Was | 


“Help Wanted” and 


charges 


per in., $4.75; 4 to in., per in., $4.50 
per in., $4.06; 13 to 15 in., per in., 
contracts. 


The rates for this department are as follows 


“Situations Wanted,” 
Re 

1 other classifications (single insertion rates): % inch, $2.75; 1 to 8 in., 

$3.75. 


30 cents a line, minimum 


to 9 in., per in., $4.25; 16 to 12 in. 
Write for discounts on term 


= _— 


HELP WANTED 


EXCELLENT SALES OPPORTUNITY 
With our six plants producing every- 
thing of an advertising nature, from 
a small label to a 24-sheet (bill- 
board) poster, including window dis- 
plays, broadsides, booklets, etc., sup- 
ported by plenty of advertising and 
sales promotion, we have an unusually 
attractive opening. 

Compensation—salary, expenses and 
bonus. 

Want experienced 
salesman for middle West 
ing knowledge necessary. 

Please state age, education, complete 
business experience and, if possible, 
enclose small photograph. All replies 
held strictly confidential and no ref- 
erences consulted without permission. 

Positively no interviews except as 
arranged by correspondence. 

Address replies attention of Mr. 
Cc. R. Slater, Jr. 


The United States Printing and Litho- 
graph Co., Cincinnati, Ohio 


lithographic 
advertis- 


Wanted Salesmen and 3 District Man- 
agers for Syndicated small ad cam- 
paigns sold direct to advertisers. Lib- 
eral commissions, good territories. 

Box 859, ADVERTISING AGE, Chicago 


High Caliber Advertising Representa- 
tives located in New York City, Cleve- 
land and Chicago to represent live in- 
dustrial publication exclusively. Must 
be reliable, aggressive and be able to 
give proof of productive capacity. 
Write to COAL TIMES, Art Center 
Bldg., Cincinnati, Ohio. 


POSITIONS WANTED | ; 
Successful radio time salesman now 
associated with one of country’s most 
successful regional stations, wants 
broader field with station representa- 
tive agency or responsible station po- 
sition. Have outstanding selling rec- 
ord complete with merchandising and 
production experience. 

Box 900, ADVERTISING AGB, Chicago 
Perhaps unusual—certainly economi- 
eal and more efficient. Combination 
advertising, layout, art, copy and 
merchandising. Samples prove excel- 
lent ability. é 
Box 902, ADVERTISING AGE, Chicago 

MISCELLANEOUS 

OUT-OF-PRINT 
Advertising literature, catalog pages, 
price lists, booklets, diagrams, etc., 
ete., reproduced by newest process 
without typesetting and cuts. All 
sizes available. : 

500 copies (8%"x11”") $2.63 
Additional hundred copies 22c. 
Send for samples. 


Laurel Process, 480 Canal St., N. Y. 


PHOTO POST CARDS 
The kind that build good-will and 
bring you business. Don’t fail to in- 
vestigate this new form of Successful 
Selling announcement and follow-up. 
Write for Samples and Prices. 

Graphic Arts Photo Service 
3rd & Market Sts., Hamilton, O. 


A manufacturer who has spent a num- 
ber of years, at a considerable cost, 
in developing a meritorious food item 
especially adapted for an advertising 
campaign, would like to get in touch 
with an agency or an advertising 
executive willing to take a financial 
interest in the company. 

Box 901, ADVERTISING AGE, Chicago 


also had served on divisional NRA 
boards, and was actively interested 
in charitable and relief activities. 


L. E. Smith, R&R 


Executive, Succumbs 

New York, Nov. 3.—Lester E. 

Smith, vice-president and director 

of Ruthrauff & Ryan, Inc., died last 

night at his home in Pelham Manor. 
He was 43 years old. 


Mr. Smith was one of the oldest 
officials of the agency in point of 
service. He started in 1913 and 
rapidly progressed to responsible 
posts in space buying, keyed copy 
testing, and later as account execu- 
tive, his most recent assignments 
being on Dodge Brothers automo- 
biles and Gillette Safety Razor Com- 
pany. 

He is survived by his widow, two 
daughters and a son. 


PHILADELPHIA ....THE HOME MARKET 
KYW Solidly Sells It 


This third metropolitan district is the largest 


single-family home market in the United States. 
The local acceptance of KYW, backed by the pres- 
tige of the National Broadcasting Company, presents 
anadvertising medium of real influence in this area. 


10,000 WATTS 


NBC Red Network 


PHILADELPHIA 
Completely programmed by NBC 
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ADVERTISING AGE 


AGENCY HEADS 
GLAD ELECTION 


IS OUT OF WAY 


(Continued from Page 2) 
smart manufacturers realize 
this and will go after the business | 
with materially strengthened pro- 
zrams. 

“What will happen 
velt’s present term 
your imagination.” 


lieve 


Roose- 
leave to 


after 
we 


/ would be 


In Cycle of Prosperity 


J. M. Mathes, president, J. M. 
Mathes, Inc., New York: 

“It is political history that most | 
national elections are preceded by a 
pause in business activity. With 
this issue now out of the picture for 
another four years I look for defi- | 
nite acceleration of national adver- | 
tising. 

“President Roosevelt’s pledge to 
business men of the nation that he 
will cooperate with them and that 
he stands for the American system 


} 


ard A. 
| Inc., Philadelphia: 


PRINTING 


| 
® We are all apt to followa 
certain routine of doing things, 
otten cverlooking BETTER methods 
of accomplishing the same task. 
For instance, a Typographer 
can set a series of advertise- 
ments, an Engraver can make 
the plates, and a Printer can 
print the portfolio, containing 
these same advertisements. It is, 
tnerefore, logical to assume that 
ONE reliable institution can pro- 
duce the COMPLETE job—under 
ONE roof—at a definite saving of 
TIME, TROUBLE and MONEY. This 
is the type of COMPLETE SERVICE 
we are giving advertising agen- 
cies and advertisers. It is a lot 
better than youimagine. Frankly, 


you will never know unless 
you try. Phone, Wabash 7820. 


with neve” 
seed 


Exceptionally well fitted to submit ideas, 
write copy, prepare sketches and draw- 
ings—through every step of production. 


@ The production 
on this reduced 
idvertisement for 
“ne Hump Hairpin 
“lanufacturing 
So. was handled 
Dy Fuithorn Corp. 


ALWAYS 


THE FINEST AT FAITHORN 


FINEST ENGRAVING 
FINEST TYPOGRAPHY 
FINEST PRINTING 


‘ou can use one or all—just as you wish, 
st all are here, ready to serve you... 
‘ped, economy and satisfaction assured. 


FAITHORN 


CORPORATION 


504 SHERMAN STREET - CHICAGO 
TELEPHONE WABASH 7820 


| Suarantee 


, Advertising Company, St. Louis: 


'in what 


| tate. 


| covery will be accelerated now that 
| the 
| prospect 
| trade which would greatly increase 


, every indication that next year will 
| be a profitable one for quality mer- 


| Kudner, Inc., New York: 


|of the election should affect plans 


DAY AND NIGHT SERVICE 


| tions to sponsor returns. Among the 


of business should relieve anxiety | 
on the score of possible interfer- | 
ence. 

“For more than a year I have| 
been keenly optimistic on the out- 
look for American business. There 
is every indication we have entered 
a cycle of prosperity which should | 
carry on for an indefinite period. | 
Restoration of order abroad would | 
lone life for 


such a/| 
cycle.” 


Some Cause for Apprehension 


al . 
H. S. Gardner, chairman, Gardner | 


“Any person who attempts to pre- 
dict what will be the effect on busi- 
ness of the Roosevelt landslide 
rash indeed. Political 
prophets are a bit discredited today. 

“The answer to your question lies 
the New Deal party at- 
tempts in legislation. If the policies 
of the first Roosevelt administration 
are, as the President said in his 
Madison Square Garden speech, only 
a beginning, business cannot help 
but be apprehensive and will hesi- 
But if business gets a square 
deal I anticipate a continuation of 
the upswing, which has been due to 
economic and not political causes.” 

Charles H. Eyles, president, Rich- 
Foley Advertising Agency, 
“TI believe 


the momentum of re- 


election is 
for 


over, 
enormous 


with every 
Christmas 


newspaper holiday lineage. 

“We expect and in some cases 
have already secured gratifying in- 
creases in 1937 budgets. There is 


chandise, but with the public closely 
scrutinizing values.” 

S. P. Trood, president, Bowman, 
Deute, Cummings, Inc., Los Angeles: 

“We believe that the fundamental 
reasons for the improvement in 
American business during the past 
two years still exist, and that ir- 
respective of politics and of serious 
labor obstacles, the steadily growing 
demands of a healthy, progressive 
nation must be reflected in the ac- 
celeration of business generally, and 
as a natural consequence, in the 
stimulation of all branches of the 
business of sales promotion.” 

Arthur Kudner, president, Arthur 


“IT see no reason why the results 


of national advertisers. 
the fact that the election is over 
settles many uncertainties and 
releases the energies of thousands 
for ordinary business duties. 

“There seems every reason to be- 
lieve that recovery will continue 
and will accelerate for the enter- 
prising.” 


NETWORKS REPORT 
CAMPAIGN TOTALS | 

New York, Nov. 6.—Indicating the 
volume of network political broad- 
casting, National Broadcasting Com- 
pany issued figures today, exclusive 
of Pacific Coast outlets showing a 
10 per cent increase over 1932 with 
Republicans heavily preponderant 
in time usage. 

A survey of individual stations 
showed spot broadcasting increased 
approximately 50 per cent over 1932. 

Commercials on the networks 
Tuesday evening drew an _ extra 
audience of listeners eager for elec- 
tion results. Contracts between 
NBC and CBS and the Press-Radio 
News Bureau prevented users of 
these systems to sponsor election 
bulletins. However, the advertisers 
having scheduled time on the eve- 
ning of November 3 were asked if 
they would permit station announc- 


If anything 


ers to cut in with brief announce- 
ments. 

The answer was usually in the 
affirmative and given with encour- 
agement. In some instances the in- 
terruptions were permitted in the 
middle of commercials. 

Local advertisers were the _ prin- 


cipal sponsors of election returns on 
spot time on those stations not un- 
der contract to Press-Radio News. 
A notable exception was Chevrolet, 
which endeavored to buy early eve- 
ning time Tuesday on major sta- 


STEP BY STEP TO CREATE ADVERTISEMENT 


. 


Part of the 2nd annual Milwaukee and Wisconsin Exposition, this 


exhibit tells the business man in detail how an advertisement is cre- 


ated. Hoffman & York, Milwaukee agency, presented the 


exhibit. 


| 
deals closed by this advertiser was| p.m. The disinterest of this adver- 


one with WOR calling 
minute spots between 


for 


ODAY —he packs his 
numerous, costly hunting and camping 
equipment, guns, clothing, etc., into his 
up-to-date automobile, bids goodbye to 
his wife and youngsters—whom he 
leaves behind in his own home ade- 
quately supplied with the necessities and 
comforts of life—and off he goes to in- 
dulge his favorite outdoor sports hobby. 

Of course he has a favorite hobby 
magazine which he reads _ intensively 
from cover to cover because it gives 


10. five- 
7:15 and 11 


tiser in buying time after 11, indi- 
cates its assurance that the result 


would be quite well known by that 
time. 

Advertising men complimented 
both major parties on their ability 
to adjust plans to changing condi- 
tions. In the last few days of the 
campaign, Democrats cancelled 
newspaper and radio advertising 
where possible in the belief that the 
election was in the bag and the 
money could be used to better ad- 
vantage four years hence. 

The last stages of the Republican 
campaign, on the other hand, was 
marked by the purchase of addi- 
tional time and space to discuss the 
“Social Security Act.” 

Among tie-in advertisements was 
one in newspapers by Knox, calling 
attention to the fact that Knox hats 
polled a full party vote even in 
1840 when William Henry Harrison 
won the presidential election. 

Stetson took space Nov. 4 to an- 
nounce, “Election Bets Now Being 
Paid in Stetsons.” 

Steamship lines and resorts sug- 
gested in small space that their 
facilities be utilized in recuperating 
from campaign wounds. 


Kenyon to Vienot 


B. H. Kenyon, formerly assistant 
advertising and sales promotion 
manager of Bird & Son, Inc., has 
joined the staff of Carl G. Vienot. 
Inc., Boston. 


ers. 


him the kind of information, stimulation 


or relaxation he wants out of the pursuit 
of his own particular pleasure. 

Nearly half a million men, like this 
exact—prefer 
HUNTING & FISHING, the most pop- 
ular magazine in the sporting world. An- 
172,483 outdoor men find in i 
NATIONAL SPORTSMAN the answer 


to their hobby-magazine desires. 


one,—445,853 to be 


other 


Tae oe ee ee a 


e ho 2 * 
ts 


gether, the magazines serve 618,336 
good-spending, active sportsmen read- 


If your job is selling a product which 
these men and their families can use and 
enjoy in their every day lives, where bet- 
ter can you be assured of a favorable, 
interested hearing for your sales story 
than in one, or both, of these publica- 
tions—at a cost that is the lowest per 
page per thousand readers in the entire 
outdoor sports field? 


-irculation 


To- 


NO INCREASE IN RATES 


There has been no change in rates for HUNT- 
ING & FISHING and NATIONAL SPORTS. 
MAN, singly or in combination, since 1932, in 
spite of continuous, unforced circulation growth 
point where upwards of 60,000 bonus 
over 
delivered for wel! 


ABC quarantees has been 


over a year. 


~ = 
os <0 see 


HUNTING 


d 


FISHING 


and 


NATIONAL 


SPORTSMAN 


275 Newbury Street 
BOSTON, MASS. 
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48 ADVERTISING AGE November 9, 1936 
\e —— — en - 
_— . se aa anes 
Per Cent + * * ” 
— of Retail Activity in67 Important 
RETAIL LINEAGE February * 1.0 Index 1 1 1 1 
February 15 — 0.8 
| February 22 4.2 
| February 2% 1.9 ar faa aS 
| March 7 3.3 
March 14 t+ 2.4 4 ee 7 . ° 
March 21 + 6.1 Based on total retail advertising volume in all newspapers in each city. 
March 2s 3.1 
April 1 1.8 | ° _ . . 
BY 10 PER CENT | April 11 29 | (Copyright, 1936, by Advertising Publications, Inc.) 
| April 18 01 | “aan af 
. | April 25 4.6 l= a 
— 6 8 : $4-Week i4-Week $4-Week or Loss or Loss és , ‘ o 
Chicago, Nov. 6.—Current retail — ie m6 Period Period Period 1936 1936 Week = _ ‘ _é 
| May ) 6 ° . . "er rer ; » sain or 
iness ¢ j eS , ‘ell ahead | a. O¢ ‘ Ended Ended ended ovel ove! Ended wnde 
business continues to ren well ahead) way 33 4s City Nov. 4,1933 Nov. 2,1935 Oct. 31, 1936 1933. 1935 Nov. 2,1935 Oct. 31,1936 Loss 
of last year, according to the} May 30 5.0 : : ’ TMT * | ST XT 311 36 305.431 418,292 +36.9 
; | 7: 357.6 2,874,215 3,976,59 +31. + 8.6 300,46 — - 
ADVERTISING AGr Index of Retail|June 6 2 a a aac na sa aan bas 13755187 +5.9 321,678 390,222 $21.3 
soot d » 13 8.3 Atlanta, Ga. ...6--55-+ seeeeees 2,910, dhe pete jeg eat é oF 0 64! 
Activity. jee = 22.4 iin hie. ....s <cecken: 9,662,352 10,911,222 ee) $12.9 225,624 250,642 9 +11.1 
This index is based upon the total) June 27 8.0 | Boston, Mass. .. . 15,572,155 17,243,145 17,566,945 12.8 +1.8 ee pyre te ia: 
volume of retail display advertising } July 1 10.2 | Bridgeport, Conn. .... «-sceseces 9,150,408 9,799,868 . +7.1 ——— babes de a + 
carried by all the newspapers in 67 at 1 4.8 Buffalo, N Y........ 10,307,990 14,022,094 14,392,618 + 39.6 ay peng ye = 
, " July 18 S.6 ‘% > ay BOR 3,707,327 3,501,225 3,481,536 6.1 —0.6 655 , “eer 
major cities. Reports cover com- suas 5, 8.5 a Sh Ply la i a ref 3 927-966 252.682 ie +83 83,552 111,566 +-33.5 
parable seven-day periods beginning | August | 7.0 Chattanooga, Tenn. $4,517,205 6,323,204 5,696,061 + 26.1 —9.9 152,078 ey re x: 
with Sunday and ending with Satur-| August * 13.8 ee | ere 20,637,068 23,241,691 25,670,042 + 24.4 +10.4— 607,612 ares t vd 
; ‘ eee August 15 oo aren - > RoR 2° oon 4h9 27 957 119.7 + 3.6 354,507 348,74 ai 
day of each week. Creents, O.. «0 ccceac 12,536,334 13,635,452 14,127,95% o.4 ro. ’ . ; 
' August 22 + 11.4 Ar igigied © EEE Nek e 4 oir . O78 146 .4 $10.2 366,485 459.479 +-25.4 
oe . © Cease. 2. wcciceves 12,555,065 15,310,915 16,876,149 34.4 ° ’ ’ 
Two 10 Per Cent Gains | Samant, SP a Oe ae 13,124,855 15,905,600 17,018,213 $29.7 +7.0 421,121 tr. | cane 
_ ; - _ | September 5 WES [eee Gy ccccvcicsss 10,384,486 11,287,352 11,602,196 +11.7 +2.8 231,042 382,172 + 65.4 
For the week ending Oct. 24, re- Repremtper 13 1.8 |Denver, Colo. ........ 7,446,418 8,710,464 8,609,291 +15.6 —1.2 Sas,e09 a al 
tail activity was 10.1 per cent greater Pm ce a ie ae 4.766.934 5,433,385 5.366.510 L126 2 167,441 124,798 —25.5 
than last year’s corresponding week.| Oy oye, 3, 7.7 | Detroit, Mich. 13,195,644 17,249,655 18,212,017 +38.0 +5.6 447,296 519,669 + 16.2 
P o > foe | ’ pt . fo = ae « Eg oe re 9 " a 
This makes two successive weeks in} October 16 Se Pe DR. ice aseiccivns: aameeees 5,880,504 6,224,214 ; +5. 165,564 258,860 56.4 
which this year’s gains over last| October 17 '. Evansville, Ind. 6,920,998 10,254,468 11,069,786 59.9 + 7.9 233,702 ei Bn: 
year's ‘ é be ‘ : fee sas dat : @ #96 ec 9 OF? 916 +66 5,278 80,493 —30.2 
year have hit 10.1 per cent 1 October 24 10.1 ‘Wall River, Mane......+ esevsess 2,773,688 2,957,219 a 6.t hs 7 am Sanit 
a 2 me | October 31 F102 «6(Fint, MICK. 6 .cccee0s. 5,197,905 7,043,778 7,754,014 + 49.2 ~10.1 172,004 189,574 +10.2 
Total retail lineage for all the) iGary, Ind. ............ 3,188,024 4,390,667 5,264,428 +65.1 +19.% 95,102 159,696 +67.9 
newspapers of the 67 cities reporting | Detailed figures Tor each of the \Grand Rapids, Mich... 5,531,120 7,344,074 7,971,582 44.1 ae peed sees OES 
was 20,394,574 lines for the week | cities measured are given in the tab- | Greenville, 8. C..... 1,939,601 5,199,057 5,180,678 +31.5 —0.4 roby oe Heo pl rs 
, . hal rigeerig tnt . .- Be ” 291,08 342,08 $17.2 
ended Oct. 24, 1936, against 18,515,852 | Ulation which appears on this page.| Houston, Tex. 9. ....-. 9,226,730 10,952,046 15,808,5% =.6 = 301.377 @84.643 = 6 
lines for the corresponding week in Also included in the tabulation are perma esi yer ee yt gee ean Ste t os “el gee "55 136 fhe 
Z . » . . ‘rsey C | oe .* went d San U3 0,896 2,013,716 sk + 4.0 ~~ V0, Loe * 
1935. This is a gain of 1,878,722]1935 lineage figures for about 40 of “pen City, Kans.... 1,545.22 1'893801 2 084,551 34.9 +10 55,804 65,023 +16.5 
lines. the cities listed. These are included | Knoxville, Tenn. ..... 5,264,348 7,541,062 8,285,173 +57.4 + 9.9 255,850 234,710 —8.3 
=" P > we 195 neg = one ge - Ore AE - 3 2 991.396 5 
Gains Are Mounting because census figures on dollar vol-| Little Rock, Ark...... 6,175,086 7,826,634 7,958,459 + 28.9 +1.7 195,048 331,896 +185 
» of retail trade by cities are| lynn, Mass. Nekbese waabetes 8,515,808 8,541,316 oh + 0.3 220,808 235,550 +6.7 
ume f retal ade y tiles al } NH Y ( 991 661 : 9 RC >9 ¢ 1.1 87.670 80.342 8.4 
The ¢ ‘ re for is vear . . ae Manchester, N. 2 409 066 2,991,66 2,959,805 +- 22.9 —l. 87,67 42 —§, 
"Os “| yr ie “ 754, available for 1933, and current dollar | Yer ynix, “Kenn ’ 0:384,718 0,554,626 1.8 239,750 275,002 +14.7 
to = yer (44 wee 8) is 754,- volume for each of these cities may} Milwaukee, Wis. ...... 11,900,465 11,198,706 12,900,236 +8.4 +15.2 311,626 372,308 +19.5 
041,999 lines. This is a gain Of] thus be readily approximated. | Minneapolis, Minn...... 11,035,546 12,018,405 12,746,322 $15.5 +6.1 372,205 362,896 = —2.5 
44,287,370 lines over the total for the aon | Moline-Rock Island.... 5,310,242 6,433,018 7,306,728 37.6 +13.6 180,082 247,702 +37.5 
corresponding period of 1935, which New Bedford, Mass... . 2.272.746 2 663,822 2,728,802 20.1 + 2.4 58,576 73,738 + 25.9 
was 709.754.6629 29 is vear’ Grant Heads New |New Orleans, La.......  .se6s- 15,262,638 16,665,656 + 9.2 402,026 488,111 + 21.4 
as 709,754,629 lines. This year's } “arta Ble vr aK Ree aeees ert 
‘ H 4) To 2 ‘ >¢ > New Tork, N. Sees eb eee 19,498,531 55,29 046 + ay 4 yvou,é oe 
total os y~ + 1 ; ( Pi ahe of hn B & M Department Brooklyn, N. Y........ 0 ...eeeee 5,907,496 5,881,047 —0.5 132,831 168,488 + 26.8 
year, e bighest shown at any time \ : , Pp . _ : 5 - one Rae “F329 nha yi 209 979, O7 894 ak ¢ 
Appointment of Walter J. Grant,| Norfolk, Va. ..........0 7.2.0... 7,958,846 8,182,006 +2.8 209,972 197,694 5.9 
during the year. formerly assistant to the vice-presi-| Oakland, Calif. ....... 6,371,572 33 4,3 172,853 172,498 —0,2 
Increases have been registered in|dent of Acme Fast Freight, Inc., to} OKlahoma City, Okla... ...... S,895,257 +-7.2 261,408 226,478 -13.4 
; j ° “hi 4.935 695 274 BOR F ” 28 954 6 t- 
41 of the 44 weekly periods thus far|the post of general merchandise Peoria, it. Lav wee HAS FH 9 nad, 695 - 14,606 + 1.5 egies aeeeae +38 
this year, as the following table, re-| agent of the Boston and Maine Rail- Philadelphia, Pa. 23,954,753 24,557,889 of oo tet Bahn dan ~~ 
:. : o- | road. Bost hi bee ¢ oO ed | Phoenix, Ariz ........ >, 530,826 6,143,743 6,296,762 13.8 + 2.5 151,102 162,204 +7.3 
cording the gain or loss over 1935] T0ad. Boston, has been announce f 97": 
B 8 . ai by P. J. Mullaney, freight traffic man- Pittsburgh, Pa. 19,415,872 19,833,120 19,807,304 - 2.0 —0.1 599,564 497,336 17.1 
—— . ‘ "Ae “evar . A . a c a > x Rnticis : ak pts ‘ ¥ = 4 : igs Hs 4 jd vd f n 
for each week, reveals. x ; meee Portland, Oreg. ...... 7, 360,866 8,829,474 10,406,934 41.4 + 17.9 196,098 284,872 + 45.8 
ager. Mr. Grant will take up his ; od pci bd odes ete} ~ ped ett. akc 
Per Cent new duti No 15 Providence, R. T....... 8.945447 11,469,085 11,430,985 14.9 —0.5 276,456 346,323 + 25.3 
Week Ending Difference | "ON nooa es new devat Richmond, Va. ........ 00 ..seeees 10,119,172 11,383,958 +12.5 261,884 293,762 +12.2 
January 4... + es nich wilt pred ® y vial ye a Rochester, N. Y....... 12,566,988 15,050,413 15,723,264 $25.1 +4.5 372,679 $45,220 +19.5 
January 11 ....... are 2 EQ LP Ve ees neee Pero? iGactamento, Calif 5,859,219 8,225,073 8,791,928 50.1 +6.9 176,908 184,118 +4.1 
January 18 + 6.3 | With providing additional and faster) s.,, antonio, Tex......  ........ 4,780,106 5,494,180 4 14.9 154,777 129,157 —16.6 
January 2% + 3.6 | freight service for shippers of small} san Diego, Calif....... 10,372,517 11,224,756 12,079,726 16.5 +7.6 279,020 335,174 +20.1 
February 1... / 3.2  !lots of merchandise. San Francisco, Calif... ........ 12,070,590 13,250,515 +9.8 299,174 (345,207 +154 
a — —_— —|*Seattle, Wash. ....... 8,430,646 8,481,284. “8,501,376 LOS ~0.2 242,438 189,350 —21.9 
Bowtie Bene, BG...6055  <saxeers 7,028,781 7,543,016 + 7.3 158,322 216,440 + 36.7 
Spokane, Wash. ...... 1,457,981 5,674,241 6,250,463 40.2 +-10.2 125,118 152,320 $21.7 
St. Louis, Mo.......... 13,017,970 14,463,295 15,543,830 +19.4 +7. 421,950 493,260 +16.9 
ee ee) ee ree 10,211,958 11,064,832 +8.4 ~320,922 245,595 = -—23.5 
POUR ME Bissccssce. wtddeass 10,030,913 -10,698,499 +6.7 219,809 270,116 +22.9 
Tacoma, Wash. ....... 0 ....00-. 4,731,993 5,725,255 ; + 21.0 89,656 134,350 1 49.9 
yy | 4,152,302 5,102,078 4,821,394 +- 16.1 —5.5 115,668 123,606 +6.9 
> ~~, -_— Toronto, Ont, Can..... 17,198,570 19,152,292 18,338,958 6.6 —4.2 492,848 500,843 +1.6 
Fes Washington, D. C...... 20.749,075 30,599,115 33,676,86 + 62.3 +10.1 860,626 837,318 —2.7 
, od 0. $0V,060 =e 
Uiiff oy Worcester, Mass. 8,191,691] 10,521,500 10,774,200 £31.5— +2.4 237,575 267,127 +12.4 
/ \ POMNMBIOON, GR cniecs eewwaes 8,321,422 8,054,696 -3.2 181,174 176,880 —2.4 
Yj ,321,422 
CiNG@ eeeenen os ca id a , et 
~~ ——_ Total SS Guencaes 709,754,629 754,041,999 6.2 18,515,852 20,394,574 +10.1 
*Post-Intelligencer suspended since Aug. 13, 1936. 

j Exterior styling of the new car|to regular 1937 line of eight and 
also is radically changed with consid-| twelve cylinder cars, with an auto- 
crably emphasized streamlining. Aj| matic overdrive as the outstanding 
new club coupe is the latest of the 11} mechanical feature in the new cars. 
body types to be available. The company also will display its 

N a new line of “Travelodge” trailers as 
ated — 7 part of the exhibit of trailers at the 


2 He : 
~ 40; “ae i; ee 


| a Rockne concentrated on teaching his teams 
the fundamentals of football. His elevens won con- 
sistently because he demanded a mastery of the 
essentials. 


The essential thing in your business is to gain mas- 
tery of the demand for quality jewelry merchandise. 
You have a clear field—nothing stands between you 
and your goal when you advertise to the trade in the 
Jewelers’ Circular-Keystone. This quality business 
magazine gives you the offensive sales drive you 
need with its “Sterling Fine” circulation covering the 
jewelry industry's purchasing power. 


Use this concentrated medium to put your sales “out 
front.” The Jewelers’ Circular-Keystone gives you the 
only A. B. C. paid circulation in the jewelry field. It 
is the recognized jewelry authority—the leader in 
merchandising quality jewelry—a sales medium you 
can consistently depend upon to bring back victory 
in the form of increased business. 


KEYSTONE 


239 West 39th Street 
A 6 414 210'@S B 


PUBLI 


The 
JEWELERS’ CIRCULAR 


New York City, N. Y. 
CATION 


OF TWO MOTORS 


(Continued from Page 1) 

The price was not disclosed in 
advance of the showing. 

With the new lower price added 
to economy features of a lower horse- 
power engine fashioned after the 
type of engine in use in Europe, Ford 
is making a definite bid for a 
widened market. 


No “Baby” Ford 


Disclosure of the new lighter 
“economy” engine as an _ optional 
power plant for the V-8 for 1937 also 
set definitely to rest rumors of a new 
“baby” which have been widely cir- 
culated in the automobile field. 

In a statement, the Ford company 
says the new engine “Will give sur- 
prising fuel economy of a type new 
to present day motoring in the 
United States, although it has been 
available to motorists in Europe for 
years.” 

While new to this country it was 
also pointed out that Ford cars built 
in England and France for the Euro- 
pean market have been powered with 
the smaller engine for more than a 
year. 


Chrysler Motor Company also in- 
troduced a new model yesterday 
backed by an intensive teaser cam- 
paign. Going into the lower priced 
field the new Chrysler Royal was 
introduced at $715 factory price, a 
slash of $65 under the corresponding 
bottom priced car in the line last 
year. 

Chrysler has doubled its advertis- 
ing appropriation tor 1937 adding 
women's publications and farm pub- 
lications to the list. The anneunce- 
ment campaign also is being carried 
in 800 newspapers compared with 600 
last year in larger space and through 
posters in large cities. 

W. W. Romaine, Plymouth Motor 
Corporation advertising manager, 
arriving in New York for the show, 
also revealed a heavily increased ad- 
vertising budget for 19387. A total of 
1,200 daily newspapers throughout 
the country will be used with general 
magazines, both weekly and monthly, 


totaling 18,000,000 circulation, na 
tional and state farm publications 
with circulation of 9,000,000 and 


business publications totaling 440,000 
combined circulation. 
Big Trailer Display 


Pierce-Arrow Motor Corporation 


|models at the auto show in addition 


will introduce a new line of custom | 


forthcoming show, marking the first 
time trailers have taken a niche in 
the annual event. 

The annual auto show in Chicago 
will be held at the Internationa! 
Amphitheater Noy. 14-21. 


Laing to Westinghouse 


Ed Laing, formerly with the re- 
search and sales promotion depart- 
ments of Electronics, Electrical Me’- 
chandising and Radio Retailing. 
McGraw-Hill publications, New York. 
has been named promotion manager 
of the eastern division of Westing- 
house Electric & Manufacturing Co. 


MOTORS | na 
MECHANISMS 


. 


All types including New 10 ounce, 110-¥,, 


back geared motor unit that plugs into light circuit. 
betteri tedio interh Ne f ‘ 
for any ing—an its 


7? 
$1.10 in thousand lots. 


MANUFACTURING CO 


1851 S S2nd AVE CICERO, ML 


' 
} 


To sell to hotels, use 


| Derotel Monthly 


| Member A. B.C. and A.B. P. 


Published by JOHN WILLY, INC. 
Merchandise Mart, Chicago 
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Illinois Court 


Upholds Price 
Regulation Law 


Chicago, Nov. 5.—The Illinois Ap- 
| pellate court yesterday upheld the 
| price fixing provisions of the state 
| fair trade act, when it issued a de- 
| cree affirming the ruling of Circuit 
| Judge Stanley H. Klarkowski, who 
| had granted a temporary injunction 
|to the Old Fort Dearborn Wine and 
| Liquor Company, restraining the 
| Old Dearborn Distributing Company, 
a retail organization, from avoiding 


oe establishment of minimum 
Pee rn 


KITCHEN 
PLUMBING CABINETS 


FIXTURES 


STRAN-STEEL CORPORATION &  DETHON STEEL PRODUCTS CO. 
—aae + hen —ie ah lr 


* ‘fFLOIN STOVE & OVEN CO. 
—- 


Covering the entire house, four 

steel products companies joined in 

emphasizing steel structure and 

products for new developments. 
(Story on Page 4. 


Will Aid Undertakers 


The Bureau of Professional Pub- 
licity has been organized by R. N. 
Wentworth at 8 Forest St., Cam- 
bridge, Mass. It will specialize in 
advertising of funeral directors. 


( Advertisement ) 


ROOSEVELT COULD NOT 
HAVE BEEN ELECTED 
PRESIDENT If — 


By R. L. &. 


Chicago: 11-7-36. If it were not for 
the Radio, Roosevelt could not have 
been elected President. Everywhere 
that opinion is sustained. The New 
Deal sold itself to the home, where 
ouying decisions are made. 


The Press contributed to arousing 
nation-wide interest in the election. 
It helped develop the audience. 


The Radio was then given a Natural 
audience, and the political parties 
appealed to the voters direct to the 
home. Both parties, therefore, had 
the same opportunity but it was a 
matter of “Selling Copy.” No one 
‘an deny that the Honorable Frank- 
lin D. Roosevelt is a better copyman. 


The strength of a newspaper lies in 
its home circulation. The strength of 
it radio lies in its number of home 
listeners. It is in the home that ad- 
vertisers find their real buyers. True, 
‘ransient circulation, whether it be 
lewspaper or radio, has an accumu- 
ative advertising value, but the cash 
vegister returns from the sale 
sources from Home Circulation. 


This brings us to the point that 
‘he service of the Big 4 Advertising 
Varriers in the distribution of your 
\dvertising message is an advertis- 
ng service of 100% Home Circula- 
‘lon. We will reach your customer 
vith your message in the home, 
where the buying decisions are made. 


Thorough knowledge of our market 
~its economic and social composi- 
“on--enable us to render an intelli- 
“ent selective service in reaching 
‘our logical prospects. More than a 
‘ccade of experience, involving the 
‘stribution of the delivery of over 
°00,000,000 pieces of advertising 


invite a discussion of your prob- 
“mi, whether it be in Maine and Ver- 


ithe Union. Big 4 Advertising Car- 
‘lers, 742-744 South Wabash Avenue, 
“hicago, Phones Webster 4432, Louis 
“tlnberg, President, Ralph Lee Good- 
nan, General Manager, Western Zone 
“\vision of Advertising Distributors 


t America. R. L. Goodman, Presi- 
ent 


2001 


| 
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ROGERS 


CALUMET AVENUE - 


pri 
Old Fort Dearborn, 
distributor for 


a wholesale 
Schenley products, 
had sought the injunction against 
the retail organization on the 
ground that certain of its products 
were being sold at from a few cents 
to as much as 90 cents under stand- 
ard prices. 

In its appeal of the Circuit court 
decision the retail organization con- 
tended that the court had erred in 
refusing to grant a change of venue 
to the United States district court, 
declaring that interstate commerce 
was involved because 18 cases of 
whisky brought in from Kentucky 
and shipped to Chicago 
volved. 

The 


retailer also contended that 


were in-| 
| cently 


‘ 7 j = — 
ces, as determined by the former. | the wholesale organization was at-| now being challenged in a_ suit 


tempting to compel it to enter a 
“combination or price fixing agree- 
ment in violation of the 
anti-trust act.” 

The court of appeals disposed of 
the interstate contention by assert- 
ing that “merchandise which has 
been unloaded and stored ceases to 
be a subject of interstate commerce 


and loses its immunity from state 
taxation or regulation.” 
The court also held that the 


wholesale distributor could enforce 
the law as well as the producer, al- 
though in this case the producer is 
an out-of-state corporation. 

The Illinois Supreme Court re- 
upheld the validity of the 
state fair trade act, but the act is 


which is pending before the United 


| States Supreme Court. 
Sherman | 


Conger in New Post 
John V. Conger joins the sales staff 
of Burke, Kuipers & Mahoney, Inc.. 
New York, 


newspaper representa- 
tives, as of Nov. 9. He was formerly 
in charge of the New York office of 


Ford, Parsons & Stecker, and previ- 
ously served with Bryant, Griffith & 
Brunson. 


Parker Joins Agency 
William V. Parker, formerly as 
sistant sales manager of General 
Plate Company, Attleboro, Mass., has 
joined Sutherland-Abbott Advertising 
Agency, Boston. 


COURTESY THE STUDEBAKER CORPORATION 


sil tn Color, or Dlack and White? 


Nature offers everything to us in color tones. Often the color of an 
object indicates to us its value and desirability. Good advertisers know 
this. They constantly endeavor to reproduce the beauty and the desira- 
bility of their products in truthful illustrations in both color and black 
and white. Many of the largest national advertisers depend for realism and 
truth in their illustrations on the ability of the Rogers Engraving Company. 
They know that the engravings made by Rogers, whether from direct 
color photography, or from the usual photographs and art work, will 
have all the delicate shades and tones of the original copy, and in 
their true relative strength and detail. Painstaking craftsmanship, years 
of experience, the most modern methods and equipment—and intelli- 


gence guarantee illustrations with the maximum reader appeal and selling 


ADOLPH F. BUECHELE, President 


CHICAGO, ILLINOIS 


power. Try this service and ability for yourself. 


ENGRAVING COMPANY 


MASTER CRAFTSMEN OF PHOTO ENGRAVING 
TELEPHONE CALUMET 4137 -» 
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EVERYBODY in Washington 


sees this > 


and EVERYBODY in Washington 
listens to WJSV 


95.5% of the homes in the District-of Columbia are radio 
homes—the highest percentage of radio ownership in the 


entire United States. 


Washingtonians listen constantly to Columbia’s WJSV— 
as every survey has shown. And note this—from Variety! 
“No argument in the advertising trade about WJSV 
romping away with showmanship laurels in the Capital.” 
Hence the inevitable: More Washington business firms 
Spend more money on WJ]SV than on any other radio 
station. WJSV carries more network programs than any 


other Washington station. Local and national leadership! 


We could tell you more—and we shall, gladly—if you 


will write or phone Radio Sales. 


Represented by Radio Sales, 


ADVERTISING AGE 


November 9, 1936 


485 Madisot 


SHICAGO, 410 North Michigan Avenue, WHItehall 6000 « 


DETROIT, Fisher Building, TRinity 
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ADVERTISING AGE , 5 


PHOTOGRAPHIC 
REVIEW OF 
THE WEEK 


TWO HUMPS PUT IDEA ACROSS 


Backing a gasoline "capacity" drive, Pelton Motor Co., Los Angeles 
Dodge dealer, rounded up this camel for a spot stunt with a novel 
balloon adjunct. 


ADDS TO DRINKERS' DELIGHT 


+} 
SS 


ewe, RBner ee a ae 


MINIATURE SECTIONAL KITCHEN FOR G-E PROSPECTS 


= A Res 


Toy kitchen being made available to G-E dealers, permitting prospect to figure out his own moderni- 
zation plan. 


IN NEW POST SERIOUS MOMENT WITH FAMED HUMORIST 


Ray G. Hamann, former sales man- 
ager, who has been — 


The latest product of the Monarch Aluminum Co., Cleveland, fea- general sales manager of Hecker 
tures a spiral chrome outer casing, non-clogging strainer and Bakelite H-O Co., maker of H-O oats, sales manager, at the recent Oldsmobile convention banquet in 
molded "jigger" cap to insure proper proportions. Force, Hecker's Farina, and Presto. Lansing, Mich. 


WINNING POSTERS IN COMPETITION SPONSORED BY STEAMSHIP COMPANY PLANS BANQUET 


nae four prize winners were selected from 800 entries by the Grace Line, New York. Left to right are the selections in order: first to George gest social gathering—in Philadel- 
ibbets, Los Angeles; second to H. J. Stahlhut, Brooklyn; third to Ferdinand Vitelli, New York, and fourth to Carlos Ochagavia, Buenos Aires. phia, January 15. 


GRACE LINE sn 
NEW YORK w«CALIFORNIA 
| With 1,500 guests expected, E. O. 
TO SOUTH AM a Bretz is directing arrangements for 


the 32nd annual Poor Richard 
Club banquet—advertising's big- 
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A picture isn’t a masterpiece just be- 
cause it is hung in the Louvre. The same 
picture isn’t a worthless daub because it 
lies unseen in a dusty garret. Actually, 
the picture’s merit has nothing to do 
with its surroundings, but — you know 


how people are. 


Your advertisement may not actually 
be made worthier by appearing in TIME, 
but it is made worthier in the estimation 
of TIME readers. Busy with their indi- 
vidual tasks, these modern men and wo- 
men must look to trustworthy sources 
for information. Increasing thousands 


have learned to rely on TIME. 


They have found that TIME editors 
do not trifle with their attention. They 
approach TIME with a confidence which 
is shared by the advertising pages. They 
are not only pretty certain to see your 
advertisement, but pretty likely to re- 


spect, heed and buy. 


TIME 


The Weekly Newsmagazine 
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